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Aurelija Juodyté

MANIPULATIVE SCENARIOS IN NEWS MANAGEMENT: RESEARCH OF
JOURNALISTS’ PROFESSIONAL VALUES

Abstract

INTRODUCTION

Research problem

Effectiveness of media role is determined by the impact and quality of journalism.
Result of the society’s provision with the news is considered controversially: it may be
treated as a democratic process that encourages audience participation (Habermas, 1989;
Balcytiene, 2009), and also it may be seen as a support to the power elite, the means of
social control (Chomsky, 1989, 1997; Bielinis, 2000). While studying news management, it
must be pointed out that news from other media discourses are distinguished by the
authored verbal or/ and audiovisual expression striving to depict the real events and reveal
the truth about new phenomena of social life (McNair, 1998). The dichotomy of the
authored message and the peace of truth is the problematic one, since the sources, the
journalists and the audiences have different starting positions and different values for
interpreting the facts and the events. Besides, in the contemporary journalism the claim for
truth is followed by the factors influencing the news production process such as
professional sources, news management, online writing, etc. These factors may form the
medium for the manipulative scenarios and fraudulent schemes. What is the journalists’
professional community’s answer to these challenges?

Social mass communication analysis and news management studies focus on the
media performance: whether on the ideal (normative perspective) or the real (critical
perspective) functioning of the mass media. From the normative perspective journalism is
seen as the target for the impact of the outside forces (i.e. politicians, media owners,
professional sources, NGO) (Habermas, 1989, Croteau, Hoynes, 2006; McQuail, 1992,
partly Gandy, 1982; Baistow, 1985, Davis, 2002, Boorstin, 1961). The critical research trend
claims that journalism is the main force in public opinion formation process, serving the
interests of those in power (Chomsky, 1989; Cohen, 2002; Hamilton, 2004; McCombs,
2004; Molotch, Lester, 1974; Thompson, 2000). These media research traditions whether
underestimate or exaggerate the influence of news management phenomena over journalists
working in the field of the national mass media. Such insights are not based by the empirical
data.

Different approaches are an incentive for a complex research of mutual impact
combining both: personal behavior and social role, activities of public relations and
backstage of editorial rooms, news management springing from the sources along with news
production conducted by the journalists. That is why news production environment and its
dynamics and impact on news’ form and content are covered in contemporary studies
within a combination of theoretical macro and micro methods and measures (i.e. McNair,
1998, Schudson, 2003).

Although before mentioned academic studies examine the relationship between the
sources and the journalists, the conclusion stating their unequal position remain theoretical
one lacking empirical evidence. According to the scholars the official as well as professional



sources are favored in the communication process as the strategists of the information
framing generating and implementing various scenarios that are targeted to the outcome of
the positive coverage. Such an attitude ignores the fact that the news coverage depends on
the journalists — the human operators who have their own feelings, thinking, principles, and
values.

Several questions following the foregoing may be formulated: what is journalists’
participation in news management? What is their involvement to news management
scenarios? Is it a passive one or maybe they use some special tactics to avoid pressures and
negative effects of privileged sources? Is, and if so, how the manipulation is used in their
working life? What effect has occurring manipulative scenarios for contemporary
journalism?

The problem investigated in the work is the relationship between journalists'
understanding and practice of the professional values in their daily routines and the
expansion of news management scenarios into the news production stages such as
gathering, adoption and issuing of the information. The focus is on looking for the
discrepancies between the professional values and the real behavior of journalists while
searching, preparing and publishing the news presuming that such inadequacy allows the use
of manipulation in their professional interactions and thus enables the effects of news
management scenarios and further circulation of their manipulative power.

How do journalists understand the professional values and how are they governed by
them in the complex situations of their daily practice? This question is of the utmost
importance not only for the media scholars, investigating social interactions and the role of
contemporary journalism, but also at the national level, monitoring developments in the
Lithuanian media system: the decline of public sphere due to the loss of the euphoria of the
Renaissance period (the beginning of 90s), President Rolandas Paksas scandal (political
crisis) in 2003-2004, post-communist transition to liberal democracy and the emergence of
commercial media in 2004—2005, and the pedophilia scandal (judicial crisis) in 2009—2010.

Survey of foreign studies

As it was mentioned before neither normative nor critical media research tradition
does not take into adequate account the human factor. Recent studies of foreign scholars,
indicating the need to investigate news production along with the news management, point
to the professional values as a significant measure of influence. Ethical standards applied or
abandoned in routine practices affect such elements of journalism as news values according
to which news are selected, aesthetic requirements for the outcome (verbal and audiovisual
messages), journalists’ personal relationship with the sources, their serving the public
interest, etc. (McNair, 1998). In the context of impact to news production process news
management is identified with the strategic activity plans of the public relations specialist or
a political actor striving for positive coverage what is usually called “spin”. News
management also can be referred to the public organizations and individual activists who are
looking for publicity in order to gain symbolic capital and to influence political agenda
through the media (McNair, 1998: 14-15, 97-100, 156—157, Schudson, 2003: 146—148).

The second paradigm of news management points to the gathering, producing and
publishing the news and is deliberately related with the workplace of journalists (Molotch,
Lester, 1974; Roshco, 1975; Golding, Elliott, 1979; Fishman, 1980). Such an attitude puts
the journalists to central position and thus subjects the audience. The focus is on gaining the
attention, guiding the processes, forming agendas. Professional values in this context serve
as a set of rules or casual procedures.



Those two paradigms of news management are interrelated in contemporary
journalism and in the dissertation are combined by the “scenario” concept — a term used to
describe the future (Vasiliauskas, 2002) as it refers to expected or planned actions as well as
to the accident ones. News production process is filled with both types of factors.

Relating news management with the pre-script has background in the works of
American scholars Alexander Dyck and Luigi Zingales (2003) who conducted investigations
in the sphere of the relations with the investors trying to find out what the effect media
reporting has on stock markets. After precise analyses of the announcement of financial
results of the companies and their spin in the media researchers concluded that media tend
to report information biased in favor of companies. According to the scholars it happens so
because of the low expertise of the journalists and big interests of sources who at the same
time is the audience thirsting for positive news, as they put it: “all corporate insiders have a
strong vested interest in a higher stock price and, hence, in leaking only positive knews”
(Dyck, Zingales, 2003). So the situation when the source repeatedly reveals valuable
information to the journalist in exchange for a positive spin on the news being revealed is
called as quid pro quo scenario. It explains periodical leaks of the news from the sources.

Manipulative behavior on the base of rational choice and self-interest is also analyzed
by German scholars Susanne Fengler and Stephan Ruf3-Mohl (2008). In their research there
is a try to explain why, how and under what restrictions journalists are involved into the
deals with their sources. According to the economic theory that is taken as a background for
the considered research existing information trade is explained by limited editorial resources,
mutual benefit and journalists’ goal to maximize their materialistic and symbolic reward. S.
Fengler and S. Ruf3-Mohl describe some schemes with the elements of manipulation
(hidden effect/ impact, self-interest, unequal interaction, and ambiguous message) indicating
and exploring such phenomena as “pack-reporting” that may be regarded as news
management scenario. So called “leak” of information is treated the same.

The manipulation is understood as willful or unconscious secret impact on the
pattner of interaction after which he/ she starts acting in the interests of the manipulator
(McQuail, 1994, Bern, 1992). According to this definition the manipulation may be resolved
into four key elements:

1. Interest (motive) of interaction (selfish, hidden);

2. Relationship (position) of the interaction partners (unequal);

3. Message (news) of interaction (double-barreled, ambiguous) and

4. Effect (impact) of interaction (for ones subjugated, for others realizing their wills).
As can be seen from the definition of manipulation, it has an evaluative aspect — each of
these elements is characterized by connotative categories — and such an attribute of
manipulation phenomenon causes difficulties for its objective investigation. In the
dissertation this problem is overcame by taking as measure of evaluation not the ethical
standards or investigator’s or any other theoretical conception what the professional values
are or should be, but the ones mentioned by the journalists themselves. Thus professional
values are for the agents of the media field significant, important objects, events, opinions,
personal characteristics, resulting in an interest to act and showing the real situation in the
field of investigation (Tidikis, 2003). Professional values allow investigating the human
factor to the professional activities (news production, news management) and making some
conclusions on media performance.

British researcher Lynda Dyson (2000) states the connection between the ethical
issues of professional practice and manipulative nature of news management when it is
focused primarily on “spin”, indicating a long standing practice known as “Friday night



drop” — “the time-honoured abuse whereby Sunday business sections are hand-fed exclusive
stories by... financial PRs” (Dyson, 2000: 62). Expanding application of such information
brokering scenario causes changes of the professional roles and activities in journalism,
marketing and public relations sectors.

The hidden factors of the politicians and journalists communication are under
research of Swedish scientist Asa Kroon Lundell (2010), who scrutinizes off-camera
relationships and concludes in favor of journalists stating that politicians must submit to the
journalists’ guidance when they come to an on-air interview. Small talks before the filming
are initiated by journalists in order to make smoother and more productive filming. Thus
journalists provoke the politicians to lose their professional roles. Whether the politician
catches or not the communication style proposed by the journalist, if after the filming
he/she tries to make an easy talk, the willingness to join seems to be less enthusiastic from
the journalists’ point of view.

Different professional behavior indicated by A. K. Lundell is not the only difference
in attitudes of various agents involved to the news making process. Researchers from Israeli
Yariv Tsfati, Oren Meyers and Yoram Peri (20060) compared how the audience and
journalists themselves evaluate their performance according to the set professional values.
Examiners found out that audience rates the work of journalists better than the journalists
themselves. Explanation for such results very simple: “since the journalists are far more
familiar with the inner workings of Israeli media than the audience, they are probably also
more aware of the ‘dark continents’ of Israeli journalism. Similarly, due to their common
professional worldview, the journalists might be more critical and skeptical than the greater
general public assessments” (Tsfati, Meyers, Peri, 2000). It should be noted, that Israeli
scholars examined such professional values as always remaining neutral, verifying the facts,
not publishing rumors, getting both sides of the story, providing the audience with the
interpretation to news, taking into account what interests the public. Also there were
investigated some statements related to the professional values and journalism performance:
successful in uncovering corruption, abuse of power, and misconduct; full of factual errors
and negligence; patriotic to a degree that compromises their professionalism; do not
sufficiently cover positive developments; and too much competition and too little ethical
considerations.

News production process belongs to the disposition of the editors and reporters and
may be the medium for the manipulative scenarios, springing from the journalists. Various
western scholars drew attention to such phenomena as news selection and framing
(Berkowitz, 1997; Shoemaker, 1997) both of them having the elements of manipulation. It is
stated that journalists act like gatekeepers, selecting which news will be published, and
which will go to trash. Journalists also have some possibilities and means to re-spin or just
frame the meaning of news story when editing the received messages and news reports. This
line of the researches concentrates on the news organizations’ editorial policies and the
guidelines of the staff manager (Bantz, 1997; Sigelman, 1973; Tuchman, 1973) and may
grow into the macro level studies of journalistic culture (Hallin, Mancini, 1996), ot/ and
analyses of the impact of economic and political factors to the news production process.

Eastern European researchers Monika Metykova and Lenka Waschkova Cisafova
(2009) tried to answer the question what is the development of dominant values during
recent 10 years and made some conclusions how the journalists’ professional attitude is
depended on the generation view and changing practices. Their research showed admission
of the journalists that their professional values were shaped by the concentration of media
ownership and that this factor influenced their relationship with the audience. Journalists



thinking and conduct was also affected by the competition in the market. New technologies
are viewed as undermining the quality of journalistic outputs. Data of the research let the
scholars to distinguish two generations: interviewees who worked prior to and shortly after
1989 and those who entered the profession after 1990s and later. “Representatives of the
‘old” generation identity themselves as the bearers of (arguably idealized) professional
standards and professional integrity and pride while the ‘new’ generation is perceived as less
professional in its conduct and more concerned with personal (as opposed to societal)
goals” (Metykova, Cisafova, 2009: 733—734).

On the contrary German scientist Wolfgang Donsbach (2004) sees journalists’
community as solid, united in the similar decisions by the permanent need to judge and deal
with the perceptions of the wotld they have to report. According to the researcher, the
biggest judgment of the journalists is the decision whether to develop and print the story or
to dump it. And this decision is determined by four main characteristics: news factors,
institutional objectives, the manipulative power of news sources and the subjective beliefs of
journalists. Taking into account and these decisions must be made under severe conditions
(competition, time restraints, publicity) it is easier to understand why journalists rely on the
advices of senior journalists and feel confident in the community of consonance.
W. Donsbach concludes that our picture of the world outside (Lippmann, 1997) is mainly
the result of journalists’ perceptions and group dynamic processes within the profession.
“As journalists very often have similar political and ideological viewpoints, their influence
on news decisions is multiplied” (Donsbach, 2004: 152).

Totally opposite conclusion is drawn by Slovenian researchers Karmen Erjavec and
Melita Poler Kovaci¢ (2010) who investigated advertorial production process characteristic
to post-soviet journalistic cultures. As key actors having the main influence were named the
advertisers who seek commercial benefit and control the content and the form of the
production. Both journalists and editors in all stages of production are subordinate to them.
Most of the interviewed editors disapprove such practice, as it was indicated by the research
data, but still acts unethically, some of them even choose to act with the purpose of
personal benefit. Journalists who write advertorials explained their motives in relation with
their insecure working status.

To sum it up, the recent empirical researches give quite contrary answers who —
journalists, sources or information brokers — have a central position in the news production
process and influence mostly the news product. It may be stated that the role of the
different agents of the mass media field depends on the concrete stage of news production
cycle: information gathering favors the sources, information selection and writing —
journalists, information publishing and framing — editors, partly the audiences. Also the
conclusion about the positions of the representatives of explored professions and roles is
related with the object of investigation (Dyck, Zingales, 2003) or methodology chosen for
the investigation (Dyson, 2000, Donsbach, 2004) and even with historical development of
the country (Metykova, Cisarova, 2009, Erjavec, Kovaci¢, 2010).

On the other hand it is clear from the survey that news management in
contemporary journalism is expanding and changes the professional roles in news
production process. Due to this it must be under scrutiny of everyone who is engaged to the
researches of contemporary journalism. Despite the useful insights of foreign scholars it
must be said that their investigations only help to raise questions but give no answers about
the journalism in Lithuania.



Survey of national studies

Theme of the dissertation emerges not only from the theoretical problems of
contemporary academic works in news sociology (McNair, 1998, 2003; Schudson, 2003) or
foreign studies of news management phenomena and various aspects of professionalism in
journalism (Dyson, 2000; Dyck, Zingales, 2003; Donsbach, 2004; Salter, 2005; Tsfati,
Meyers, Peri, 2006; Fengler, Ru3-Mohl, 2008; Metykova, Cisarova, 2009, Archetti, 2010;
Erjavec, Kovaci¢, 2010; Lundell, 2010) and news production studies (Molotch, Lester, 1974;
McManus, 1994; Bantz, 1997, Berkowitz, 1997; Shoemaker, 1997; Cottle, 2003; Bagdikian,
2004; Hallin, Mancini, 2004), but also from the recent developments in the national media
system realities and is linked to the works of national empirical researchers (Augustinaitis,
1996, 2003; Ramonaité, 2005; Matkeviciené, 2006; Nevinskaité, 2006; Martisius, 2007;
Maliukevicius, 2008; Jastramskis, 2008, 2009; Abromaityté-Sereikiene, 2008, Balcytiene,
2009, Vinciuniene, 2010).

Contemporary Lithuanian media as the factor accumulating social interactions
experiences changes caused by technology development. Due to this the convergence of
journalistic genres comes into being. Besides, information and communication technologies
offer for users the possibility to escape from the passive observer’s role and actively develop
the public discourse. How do these changes affect the position of journalists?

Further more, in Lithuania we can talk not only about the agricultural and industrial
revolutions (Webster, 2006). National information technology revolution (2000) is
overlapping with the transition from soviet media system into national one during the so
called Sajudis Movement/ Atgimimas period. Together with the latter conditions for the
free information gathering, editing and dissemination as well as opportunities for media
businesses occur. The turn from the functioning in authoritarian political system (McNair,
1998) to liberal democracy ended with penetration of commercial media and let to form
stable media market (2004—2005). Lithuanian scholar Laima Nevinksait¢ (2006) who has
investigated the period of the breakthrough period came to the conclusion that newspapers
of the breakthrough period met better the normative criteria of the public sphere than the
newspapers of the period after the restoration of independence. According to the
researcher, the diversity of the public sphere kept increasing until 1995. Later on the
concentration of newspaper publishing took place. The biggest amount of readers was fixed
in 1998-1990 (un-audited data). At this time the peak of participation of extra-media agents
(i.e. representatives of social groups, experts, intelligentsia, etc.) was reached using forms of
open letters, letters to editors, quotations. 2000 are termed as the deep decline of national
public sphere (Nevinskaite, 2006). What are the reasons for this decline: the interests of the
newly appeared social group of the media owners or changing professional values of the
journalists? Why did the audience loose their enthusiasm in the participation and along with
this the creation (Mickunas, 2007) of the public sphere?

Research combining the elements of political participation and political support of
the citizens showed that political support for democracy in Lithuania is very low and is the
lowest among all the countries of Central Europe (Ramonaité, 2005). It was explained by
the dissatisfaction with the economic situation in the Lithuania and the political
performance of the authorities. It should be noted that the second factor is strongly
dependent by the media evaluation (investigative journalism and watchdog towards the
government and other powers) and by the media coverage (both aspects of news
management: that of public relations and that of news production). Besides, among the
functions of the media there is a duty to protect universal values, democracy and
community connectedness to political process, to moderate political debate as well as the
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role of journalist as representative of the audience interests who must create access and
facilitate participation still is also prescribed. So it remains unanswered whether low
participation of national population in elections and political parties is a result of poor
quality of the journalism obliged by professional norms to ensure citizens’ participation in
political process or is it the fault of political actors and political communication?

The empirical researches show that despite the change of the state political system
still there is a discrepancy between the mainstream journalistic culture in Lithuania in
comparison with the older countries of the liberal democracies. Renata Matkeviciené‘s study
of identities of politicians in the media (2006) during the President elections in 2002
indicates that the politicians who opposed themselves in the public sphere to the power elite
despite the fact that they themselves were members of the Parliament won the significant
support of the electorate. Why it happened so: because of successful news management and
increasing role of the public relations in political communication or due to the advertorials
the audience could not recognize?r Or maybe is such a result the consequence of the
decreasing role of the journalists due to their low education and inappropriate professional
values? These issues are even more relevant as the research of Deimantas Jastramskis (2008,
2010) highlighted the tendency of correspondence between the political ads of the political
candidates and partisan information about biased both: negatively and positively in the
national periodicals. Observed tendencies raise the question about the existence of the
manipulations in the media field both at the macro, mezzo and micro levels of media
performance.

The macro level studies of information warfare, a phenomenon explored by
Lithuanian scientists Nerijus Maliukevicius (2003, 2008) and Mantas Martisius (2007, 2011),
refers to foreign state information (propaganda) and its effects on mass communication and
the local audience. So, the access of the discourse justifying the military actions and social
and national conflicts to the national news agenda lead to ask what journalists’ professional
values and attitudes allow such a quality of local journalism.

In the mezzo level studies the information management as the formation of the
professional environment at the organizations and the communicative aspects of the
management values were discussed by the Lithuanian theorist Aranas Augustinaitis (1996,
2003). The scientist indicates a definite need for the study of information management as a
way of thinking and operating style for the successful competition in contemporary
knowledge society. How do editorial rooms respond to the challenge of this trend?

Communication culture of the Baltic countries in a comparative perspective was
studied by Auksé Bal¢ytiené and Ausra Vinciuniené (BalCytiene, Vinciuniené, 2006, 2008;
Vinciuniene, Balcytiené, 2006; Balcytiene, 2009; Vinciuniené, 2010). Their works evaluated
the specificity of the political communication and European news management processes in
10 member-states, analyzing the news selection, editing and publishing taken by Brussels
correspondents and political agents (sources of political information). Researchers pointed
out that compared with Western European countries in Lithuania the journalists and their
sources engage in a mutual support and build close informal ties. This, on the one hand,
allows the journalists to gain the information very quickly, on the other hand, it reinforces
the owner-customer relationship (Balcytiene, 2009: 51). The presented analysis revealed the
goal-oriented behavior of the interaction partners. According to the identified relationship
between sources and the journalists 3 types of journalistic culture were distinguished:

1. Hostile, performing the strict watchdog role (Great Britain, Ireland);

2. Mutual understanding and respect (Scandinavian countires);
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3. Consumerist approach, allowing flourishing of secret agendas (the new European

Union members) (Balcytiené, Vincianiené, 2000).
For better quality of journalists and politicians communication and the harmonization of
news production process taking into account the interests of both partners is recommended.
But how the relationship with politicians is treated by the professional community of the
journalists themselves?

The survey of researches conducted in Lithuania show the lack of empirical data
about the manipulation, news management scenarios and journalists role to the overall
media performance. The formulated questions suggest and reason the need for complex
news management and news production study prioritizing the national community of
journalists: their prevailing attitudes, opinions, evaluations and values.

The object of the dissertation

The focus of the scientific work is on the relationship between manipulative
scenarios in news management and journalists’ professional values. Hence the object of the
work is the link among the journalists’ involvement to the news management scenarios and
generating of the responding schemes by the use of manipulation and their professional
values, unfolding in their daily activities, judgments, attitudes and their communication with
the sources in the routine practices.

The aim and the objectives of the work
The aim of this work is to indicate the importance of the journalists’ professional
values and their role in allowance to realize the manipulative scenarios in news management.

The objectives of the dissertation:

1. To distinguish significant objects and stages of journalists’ daily practice and to
provide a theoretical framework for the investigation of the relationship between the
professional values and the manipulative scenarios;

2. To investigate the peculiarities of national media in the cultural and economic
contexts;

3. To explore the cases of the manipulation use and empirical ties between the
manipulative scenarios and the professional values;

4. To reveal the types journalists’ manipulative mentality and used manipulative
schemes;

5. To identify prevailing journalistic culture and to draw conclusions about the role
of the journalists allowing to realize the manipulative scenarios in news management;

6. To provide the recommendations for the maintaining a high standard of
journalists professional conduct in the country.

The methods of the work

The national journalists’ professional values were examined according to the
methodology of qualitative sociological research. The data were collected using 43 depth
interviews both: unstructured (17 during the first qualitative research) and semi-structured
(26 during the second qualitative research) carried out one year after the Lithuania’s joining
the European Union. The respondents were selected using the criteria of specialization in
information journalism and media type; also the age, sex, and working expierence.
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The theoretical analysis was carried out for the formulation of the questionnaire. The
methods of comparison, classification, description and summarizing were used while
presenting the insights and findings of the scholars and analyzing collected data.

Scientific novelty

As may be concluded from the survey of the researches the investigations made in
Lithuania do not address the topic of national journalists’ professional values. Also there are
no investigations about the manipulation use in relation with the scenarios of news
management. While the presence of the news management as news influencing factor is
more often in the news production process the work may be treated as the original attempt
to combine the opposite sides of news management in order to find out the relationship
between the manipulative scenarios and professional values in the journalists’ routine
activities.

The novelty of the work also lies in its interdisciplinary nature: in the analyses of
social phenomenon conceptual framework is constructed by combining two academic
approaches: that of the production of the news (the theory of journalism) and that of the
news management (disciplines of political communication and public relations). Besides, the
interdisciplinary nature of the work includes the humanities (communication and
information, philosophy) and social (political sciences, sociology) sciences and thus
broadens the field of theoretical terms and ensures the unity of the theme. In addition, a
news production environment analysis includes micro and macro perspectives of media
studies.

The originality of the dissertation also arises from a complex and systematic analysis
of relationship between the manipulative scenarios and the professional values determining
the theoretical and practical significance of the research. The professional conduct of the
journalists is investigated and evaluated not according to the normative standards but
according to their real activities and self evaluation. This is a new methodological approach
not only in national but also in foreign empirical researches of the news management and
the professional values.

Practical significance of the work

The identified use of manipulation and involvement to news management scenarios
gives the opportunity for the media self-regulation institutions, editorial rooms of the
national mass media, professional organizations of the journalists and the students of
journalism and public relations to benefit from this study exploring the ethical criteria of the
operation in mass media field and the mechanism of news dissemination.

The work can help to formalize the activities of public relations in state institutions
and business organizations thereby enhancing their social responsibility and thus preventing
a negative impact of the news management.

The revealed processes of the news management and news production may form the
platform for the transparency and openness of the national journalists’ professional guild.

Dissertation may serve as a base for the preparation of an academic course on the
influence communication, educating students to overcome the moral and ethical dilemmas
arising in the work of media professionals as well as providing with the skills of
communication with the sources and other participants of the media field while teaching the
news management process. The material of the work also may help to prepare for the
lectures on the media, public relations and advertising psychology and political
communication.
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Finally, the practical recommendations how the gap between the professional
practices of the journalists and the professionals standards of journalism in Lithuania can be
narrowed are provided.

Theses to be defended:

1. The use of manipulation in journalism is determined by the objective news
production factors;

2. The intervention of the news management scenarios into the news production
process is caused by the economic factors and the pragmatic journalists’ professional values;

3. Symbolic forms of journalists’ remuneration are favorable for the implementation
of the news management scenarios having the elements of the manipulation;

4. Disappearance of the authored journalists’ expression is determined by pragmatic
professional values and limited editorial resources;

5. The prevailing professional values allow for the journalists to identify the mission
of journalism with the functions of the media.

The structure of the dissertation

The work consists of the introduction, the theoretical and research parts and the
conclusions.

The first part contains the critical review of the theoretical literature and the
empirical researches: the normative conception of the journalism and the assumptions for
the manipulation in the news production process are presented. In this part the relationship
between the journalists and the sources is examined and the role of journalists in the
selection and framing the news is explored. The organizational processes of news
production in the media also are analyzed as well as it is explained the relationship between
the journalists and the audience.

The second part of the doctoral thesis consists of two sections. The first section
deals with the cultural and economic contexts of in the formation of the national media as
the power institution. It contains the exploration how the media gained the confidence of
the audience, how are constructed consumers habits, what are the pay schemes for the
journalists’ work. The second section (the third part) presents the results of the empirical
research.

The dissertation is ended with the conclusions and the recommendations. At the end
of text the list of the used literature and terminology as well as the annexes are presented.
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REVIEW OF THE CONTENT OF THE DISSERTATION

1. The theoretical framework for analysis of the professional values

Social life is based on the exchange of news about what’s happening: according to
their preferences and habits, information users may read periodicals, watch TV, share SMS,
blog, etc. Journalists’ purpose is to tell stories for the mass audience, news making is their
activity. Contemporary field of journalism is filled with players interested in the interception
to the news production process in order to affect the final product. This includes public
figures, media owners, advertisers, even citizens. Due to this the concept of “news
management” from the quite neutral meaning of information gathering, selection, editing
and publishing (Molotch, Lester, 1974) develops along with the coming into being of the
professional sources — the public relations specialists and the managers. So “news
management” gets strategic character and already may refer to the planned activity or even
the purposive manipulation (McNair, 1998; Schudson, 2003) or to the conscious scenarios
foreseeing how to get into the news, how to gain the positive coverage (Dyson, 2000; Dyck,
Zingales, 2003; Fengler, RuB3-Mohl, 2008). The double semantic aspect of the sphere of the
investigated phenomena dictates the problem of this research: how these changes affect
professional community of the journalists, especially their values. How do they react and
respond to the manipulative scenarios?

1.1. The normative conception of journalistic work: assumptions for the manipulation in news
broduction process

The normative conception of journalism springs from the regulation and legislation
(Ethics Code of Journalists and Publishers, 2006, Law on the Provision of Information to
the Public, 20006), also is developed by the scholars belonging to the normative tradition
(Habermas, 1989). The chapter provides the norms and standards of the professional
journalism: essential requirements, cherished values, mission concept, input for the
democracy.

The daily function of the journalism is to provide the audience with the news, to
report on the events. It is accompanied by the values of impartiality and objectivity —
journalists should report exact and accurate information, they must seek for balance and
present various opinions, cover all sides of the argument.

The mission of the journalism has higher tasks and first of all is oriented to serve the
public interest by controlling those in power and making their decisions visible to the
society for rational participation. Also the important mission of journalism is to promote
the integration of social groups, especially vulnerable ones. The journalism along with the
social responsibility has to foster philosophical ideas and traditional beliefs, to strengthen
the humanistic attitudes, introduce national and European cultural heritage, create the
platform for public debate, and moderate the political debates. The implementation of the
mission is escorted by the intensive search for the truth and by the protection of democratic
values (freedom of the speech, human rights, creation of public sphere, etc.).

To sum it up, the manipulation is impossible in serious journalism.

It should be noted that contemporary journalism usually is a part of media business.
Emerging entertainment function of the media has the impact for the information
journalism: news personalization pre-dominates the social issues, the conflict prevails the
consensus as well as the elements of drama dominate over the accurate reporting. These
trends allow stating the deviation from the traditional professional values to commercial
ones. In this case the manipulation may used for selfish reasons or because of the pragmatic

thinking.
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Though it must be said that several objective factors exist that enable the use of the
manipulation in the news production process. Among such are mentioned:

1. Not always the information for journalists is given by sources benevolently;

2. Framing caused by the limits of time and space;

3. Commercial nature of the mass media;

4. The symbolic nature of the language as communication tool as it is but the
agreement between the speakers;

5. The speed characteristic for the work of the journalists;

6. Cultural differences between the providers and the receivers of the information.

According the professional values and the attitude towards the violation of the
ethical code there maybe distinguished 4 dominant opinions of the mainstream journalists:

1. Professional approach, pointing out that the compliance with ethical standards
legitimates the profession;

2. The liberal view, criticizing the deeds of celebrities and other famous people,
legitimates the trend of the soft news;

3. Cynical point of view unites those who work for money, rates and profits;

4. Relative attitude when journalists recognize the need to behave according the
circumstances using the most relevant of the above mentioned professional attitude
(Keeble, 2005).

On the basis of the presented normative approach the hypothesis that the use of the
manipulation in journalism is accidental and caused by the objective factors in the news
production process is formulated. It is presumed that the evaluation of the manipulation
should be neutral. The second hypothesis: the normative values fostered in the national
media organizations allow prevailing of the idealistic mission perception in the professional
activities of the journalists.

1.2. Journalists and sonrces

The professional activity of journalists is usually contrasted with the behavior of the
sources. Due to this it is important to find out what motives and interests drive the
representatives of both social groups to the professional actions and whose role is more
important in the news management. As the journalists — sources relationship influences the
framing of the news it is treated as an important indicator of the prevailing professional
values and journalistic culture.

1.2.1. Analysis of professional interest

In accordance with a regulatory point of view the protection of the public interests is
seen as a counterbalance for the manipulation in the news production. It may be indicated
three directions of the public interest theories:

1. Preponderance theory that gives weight to an amount of the interests of
individuals. The public interest is identified by the market (cost-benefit calculations) or by
voting and opinion polls. In this theory, the public interest coincides with the position of
the majority;

2. Common interest theory that derives from the assumption that the public interest
is a common means and services for all the members of society. Public interest in the theory
refers to authorities and such services as social security, education, health care, etc.;

3. Unitary theory associated with the prevailing ideology. According to this theory,
the public interest is what is most consistent with the common value system (McQuail,
1992).

According to the authors representing the critical perspective the manipulation is
equivalent with the interests of those in power that is why the manipulation is associated
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with the ideology (Schiller, 1973), the economic interests (Hirschman, 2001), and with a
false consciousness (Arendt, 2001).

On the micro level of studies the personal interest is defined as a person’s pursuit of
commercial advantage and satisfying of the consumer needs (Hirschman, 1992). It is
associated with the material convenience, selfishness, and pragmatism. Interest has the
characteristic of predictability and “predictability is an elementary form of stability, and
perhaps it is the most important reason to welcome a world governed by the interest”
(Hirschman, 2001: 53).

German scientists of the economic theory Susanne Fengler and Stephan Ruf3-Mohl
(2008) ““describe journalists as rational actors seeking to maximize materialistic and non-
materialistic rewards (e.g. attention, reputation, fringe benefits)” thus trying to explain such
phenomena as “pack reporting” and other deals between the sources and the journalists.
Researchers conclude about the self-interested behavior of contemporary journalists. The
specialization (expertise) that is the effective use of the knowledge and the sources, skillfully
planned time, exclusive contacts and the budget are mentioned as typical professional
interests of the journalists.

To sum it up the economic theory defines the communication as the market
exchange where interested participant is defined as seeking for maximum self-benefit.
However, one has to be aware that the radical selfishness of the journalists’ professional
community is limited by moral standards and ethical codes. So the journalistic
professionalism suggests a priority for the public interest as self-interest may be regarded as
the abandonment of the professional values.

1.2.2. Scenarios and manipulative bebavior in news management

News management is one the main factors influencing the news production process
of modern journalism (McNair, 1998). Scenario is seen as a model of future situation
(Vasiliauskas, 2002). From the perspective of the journalist the scenario is but foreseeing
how the information would be gathered, edited and published, how the conversation with
the interviewer will go, and so on. From the perspective of the source the scenarios are the
spin and crisis communication schemes, also the foreseeing of the possible news framing. In
general, the effects of news management are seen as more random than planned but in
combination with the special tricks and the unfair behavior of the communication partners
the scenarios may become manipulative and be used to satisfy the selfish motives (Dyck,
Zingales, 2003; Fengler, Ru3-Mohl, 2008).

Scientists distinguish the following operation schemes having the elements of
manipulation: leak of the information (selfish behavior of the sources); embedding (latent
involvement, that remains unknown for the audience); permission for access (used by
professional sources, smoothing the critical coverage); lure (exclusive information);
checkbook journalism (paying for the sensations); intimidation (denied privileges); Friday
night drop (refusing to comment significant news expecting journalists will print the
obtained version of the press release); penetration (direct promotion used by professional
sources); celebrities for campaign (smoothening of the issues by the personality of media
heroes); spin-doctor (selection of the arguments); denial (used by authorities); visual drama
(way for NGOs to enter media agenda); banal journalism (finding the enemy); ventriloquist
journalism (unfair quotation), news promoting (planning special events).

In summary, the scenarios of the news management are seen as the news content
control mechanisms used by the sources. How are they seen from the perspective of the
journalists’ news management? And what is the link between their exploitation and the
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professional values? Taking in mind the information of this section the third hypothesis is
formulated: journalists’ participation in manipulative scenarios is common and active.

1.3. Journalists and events

Events that do not fall into the media agenda have no significance. This is a key
statement explaining the emergence and the exploitation of the news management. Despite
this, selection and reporting of the events still is the widest sphere for the journalists’
professional self-realization.

1.3.1. News selection and manipulation

Preparation of a piece of the news includes its discovery, selection of the fact or the
event, formulation of the journalist’s point or view, gathering of the additional information,
formulation of the main idea, selection of the key elements of the information prepared,
finding of the experts’ comments and at least, writing of the text (Peciulis, 2002). Thus is the
understanding of the news management in journalism.

Though it may seem that journalists are subordinated to the sources some scholars
(i.e. Manheim, 1991) state that the intervention of the news management of the sources only
reinforces the journalists’ position because they may save their resources only for the
selection of the press releases that reach the editorial room.

It must be remarked that the selection of the news is closely related with the news
values such as change, conflict, accident, consequences, novelty, interest (Dennis, Merrill,
1997). The most important news value is closeness, whether geographic, emotional,
psychological or that of time or audience, of the event. To sum it up, news value theory
explains, by what criteria do journalists select the news and how they calculate the biggest
amount of the audience that is expected to be reached. As a high professional standard the
rule of double check is applied in order to avoid the bias of the journalists.

Selection of the news in its results is similar to the censorship. The latter is
characteristic only for the political environment of authoritarianism (McNair, 1998).
Censorship relates the journalism with the political apparatus: various prohibitions may
trace and map the preferred relationship between the sources and the journalists (Vaisnys,
1999). In this chapter one more hypothesis is formulated: the economic interests lead to
self-censorship of the journalists.

In conclusion it must be stated that the selection of the news is the main element in
the formation of the media agenda upon which the public opinion depends.

1.3.2. News framing and manipulation

The classic journalistic narrative is constructed according to the principle of the
inverted pyramid, where the most important piece of information is placed in the beginning
of the message and the message ends with the wider context of the reported event. In this
paradigm as professional values the rules of objectivity are applied such as the separation
the facts from the opinions, balanced reflection of the debate, journalists’ claims of
validation of the authoritative sources (Schudson, 2003).

American media scholar James T. Hamilton argues that the neutral 5W rule is
changed in the sophisticated economic formula: “1. Who cares about the particular piece of
information? 2. What are they willing to pay to find it, or what others willing to pay to reach
them? 3. Where can media outlets or advertisers reach these people? 4. When is it profitable
to provide the information? 5. Why is it profitable?”’(Hamilton, 2004: 7). In the context of
economic interests one more hypothesis is formulated: pragmatic professional values
encourage the intensive authored expression of the journalists.

These different views indicate the importance of the research of the national
journalists’ professional values. This is relevant since the framing includes the use the
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linguistic expression of the manipulation as well as the selection of the arguments by
constructing the favorable message.

1.3.3. Psendo events

Special events occur because they are meant to occur to grab the attention of the
journalists. Pseudo-events (Boorstin, 1961) may be treated as effective manipulative
scenario. The manipulation lies not in the content of the message but in the simulation, the
artificial construction of the reality. The effectiveness of the pseudo-events is related with
the impact of the media itself (McLuhan, 1964, 2003) and is usually explained in the context
of cultural theories stating that the mass media is the technology that has an enormous
influence in the domain of popular culture. The coverage of the pseudo-events is considered
as the unprofessional journalism.

1.4. Journalists and the media

News production process is the result of the interaction both: between the
journalists and the sources and between the organizations within which the journalists have
certain positions. Due to this the final product is the object of impact within the
organizations. So news production process is fundamentally related with the functioning of
editorial rooms and the mass media institute.

1.4.1. Policy of editorial room

The framework of the existing political system, conventions of thinking, and the
organizational work practice form the professional culture of journalists. Journalists’
position in the editorial rooms is considered as controversial: some scholars claim that a
journalist is but an employee, obeying the subordination of the editors and media owner
(Baistow, 1985; Erjavec, Kovacic, 2010). Other researchers argue that journalists act in the
interests of the professional sources (Dyson, 2000; Davis, 2002) or in the interests of
politicians (Molotch, Lester, 1974; Gandhi, 1982). Lynda Dyson (2000) says that the
situation of the journalists in the media organizations depends on the policy of the resource
use. Lack of resources puts pressure to produce more stories. Thus journalists become
vulnerable and dependent on the information brokers. So the indicators for the journalists’
position in the editorial rooms are the resources of the organizations and the organizational
culture.

1.4.2. Media business and significance of ruling of the organizations

Economic factors affect the journalism in two ways. First, the journalism is a
business having the investors and the owners (Schudson, 2003) for which the journalists are
only a hired stuff, a part of their property. Second, while journalism is a business, it is profit
oriented and this has the significant influence on the content, style and presentation of the
news. To the market model the model of the public governance is opposed. In both models
the possibilities of the manipulation lie in the social importance and the power of the mass
media institution.

From the market model perspective the power is gained by winning the confidence
of the audience and finding the advertisers (the rates). From the normative perspective
media is treated as the mediator between the government and the society. This role is
described in various metaphors (that of window, mirror, filter, watchdog, guide, translator,
platform, gatekeeper, screen) that indicate the social significance of the institution. The
market model leads to the entertainment; the public governance serves the public interest.

1.4.3. Technologies as an impact factor for the product of the journalists’ professional activity

The twentieth century is marked by the rapid development and the penetration of
the information and communication technologies. Due to this the media is seen as the tool
of the dissemination of the news and has the cultural impact on the audience because
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“medium become the message” (McLuhan, 1964, 2003). Journalists see the technologies as
harmful for the product of the news production (Metykova, Cisarova, 2009). It must be
stated that new technologies ensure the more intensive interaction between the journalists
and the audience.

1.5. Journalists and society

The news allows seeing the problematic reality, inspiring the outrage of the audience
that provokes social responsibility of the officials. Moral panic (Cohen, 2002) is the media-
induced state of the society when the perturbation of one or another phenomenon is above
the scale of its confirmed level. Moral panic is a powerful tool of the impact on politicians
and the means of the realization of social changes.

1.5.1. Scandal and moral panic

Modern media due to convergence of expression induced by information technology
are often faced with the problem of production. The pace of news production and increased
commercialization of professional values of journalists lead to the political scandals, casual
reports of celebrities’ private lives, to criminal stories and to exploitation of tabloid trends in
investigative journalism. Although it would seem that the public and policy makers have
become accustomed to the dominant political culture of blatant, but such scandals
sometimes cause serious social consequences both: for political field, and media system.
President Rolandas Paksas (2004) and pedophilia (2009-2010) scandals are examples of
such cases. Using the theories of news making (Molotch, Lester, 1974) and news
management (McNair, 1998, Schudson, 2003; Bal¢ytiené, 2009), also theoretical insights of
scandal (Thompson, 2000) and moral panic (Critcher, 2005) conceptions, and the concepts
of crisis communication (Wilcox, Cameron, Ault, Agee, 2007) this chapter deals with the
scandal coverage, journalists’ provisions, their and sources positions. The purpose of the
section is to reveal factors of the news production and news management affecting the
rising of the scandal, to highlight the positions of sources and journalists during the scandal
and to show the media performance.

There are two main conclusions formulated. Reporters in gathering and preparing
information to the public about important events in the country are among the first persons
to know about actual or potentially offensive behavior or actions of policy makers
(government representatives, officials, institutions, etc.). However, the mere receipt of
scandalous information and its dissemination is not enough to provoke changes of social
and legal framework. Such effects can occur if the scandal is accompanied by the
combination of social circumstances stimulated by mass media: a total visibility of the event;
the interpretation of the event as violating the generally accepted moral norms, traditions
and values; mystery of the event, consisting of one or more items that must be disclosed.
This work usually goes to journalists. Their work in these cases is legitimated by heterogenic
unambiguous audience, not its individual segments, despite real or potential guilty of the
perpetrator. Thus the disclosing work of media representatives is justified. To sum it up,
although the scandals are not targeted or pre-professional interest of the journalists, but the
media representatives support and stimulate the scandal, taking the advantages of the
difficult crises communication.

Typical sign of the scandal as the phenomenon of mass communication is moral
panics caused in the society, which requires the correspondence between media and political
agenda on the one side and public response and political action from the elites, on the other
side. The public response is realized not only by the means of communication, but is taken
in accordance with powers of compulsory actions of political elites. So pedophilia scandal
has caused serious legal and social changes in society that led to the appropriate domestic
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policy decisions: law enforcement reforms, the rotation of heads, the faster adoption of the
amendments to laws.

1.5.2. Effects of persuasion and propaganda

One of the first theories of media effects was called “magic bullet” theory (DeFleur,
Ball-Rokeach, 1989). It declared the media power to form the public opinion. According to
the accidental or conscious and open or secret use of the manipulation news are categorized
to partisanship, propaganda, unwitted bias and the ideology. In this chapter the Noam
Chomsky’s propaganda model is discussed concluding that journalists act as the subjects of
propaganda by escalating their hostility to the ruling elite and thus ensuring their power. The
influence of the journalists is associated with their critical assessment of the government
decisions. Though this right is justified by serving the public interest actually it serves for
the ruling elite as it creates an illusion of control.

In conclusion it should be reminded that the high professionalism is signified by
formal relationship with the sources, critical approach towards the professional sources,
news selection in accordance with the public interest, double check of the facts, accurate
and objective framing of the news, opinion balance, pluralism, independent research and
analysis of documents.

Pragmatic journalistic culture is marked by the domination of friendly or hostile
relationship with the sources, news selection is driven by the selfish motives, political news
are selected according the attributes of conflict or drama, the personalization of the news
framing, information is treated as item for sale or a piece of entertainment, fast course of
the production process, sensational style of framing, targeted quotations, self-censorship.

As the heritage of soviet journalism are considered the prominence of state interests,
legal pressure and control of policy-makers, experienced censorship.

2. The power of national media: cultural and economic contexts

2.1. Construction of the audience habits

Historically the power of national media is coming from the media professionals’
non-reflected habits that were formed in the soviet times. The ability of national media to
engage and unify the audience as certain consumers groups is the main reason why the
media is central target in the fight for symbolic and political power in Lithuania. According
to the result of stimulated values and behaviors it may be stated that mass media is a
distorted form of the religion in modern secular society (Eco, 1987; Kolakowski, 1990).
National journalists are conscious about such an effect: this is indicated by the spring of the
talk and reality shows, other sensual and entertainment production. The uncritical view of
the audience is supported by installing the stereotypes, changing the explanations of the
experts by the casual narrative of ordinary people comments, allowing the ordinary people
to become famous in various contests. The national mass media exploits perfectly the
traditional disappointment with the authorities and keeps earning rates for itself. The
uncritical attitude to the media performance determines the opinion that the media will
always be the only source of true and objective information (the truth). Such an attitude is
strengthened by the realistic nature of the TV narrative.

2.2. The mechanisms of jonrnalists’ salaries and adyertorials: from the totalitarism towards
capitalism

During the soviet period the media was the violent and repressive government’s
mechanism. It was maintained and financed by the state. Functioning according the market
model raises the question of the journalists’ salaries and media organizations’ earnings and
costs. In the national media the phenomena of competition and concentration are observed
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as well as the influence of hidden huge amount of advertorials. In such a situation national
journalists experience pressures of insufficiencies, the conditions for media corruption
originate. It should be stated that as in soviet period in times after the joining the European
Union the mass media plays active political (not communicative) role and such its role does
not depend on the form of the model of financing.

3. Research of professional values of national journalists

The last part of the dissertation presents the results of the empirical research of the
national journalists’ professional values.

3.1. Research methodology

The research of the national media journalists’ professional values was conducted
one year after the Lithuania joined the European Union. During the chosen period the
stability of the investigated field (judicial change of the political system to that of the liberal
democracy and the settling of media market) was fixed. The qualitative sociological research
methodology was chosen as the most suitable for the analysis of attitudes. The aim of the
research was to analyze the behavior of the journalists in daily practices and to identify the
prevailing professional values and their relationship with the journalists’ participation in the
manipulative scenarios.

The qualitative data were drawn from the two stages of 43 in-depth un-structural
(17) and semi-structural (20) interviews with the national journalists working in the national
media. Semi-structured interview questionnaire was divided into 8 groups of 55 questions.
The data analysis was performed by comparing the declared attitudes with the actual
provisions of their actions. Also the data were classified according the operational extraction
of the “manipulation” concept. Confirmation or denial of the hypothesis was examined
during the data analyzes.

The average age of the research participants was 32.5 years. The average length of
the service in journalism was 10 years. Dominant education was high education. Such
education was pointed out by 37 respondents. The shortest interview lasted about 19
minutes; duration of the longest one was about two and a half hours. The average interview
duration was of 1 and 1.5 hours.

During the first stage 17 respondents were interviewed 9 of which were working in
TV stations, 4 — in dailies, 2 — in the news portals and lin news agency as well as 1 in the
radio. During the second phase of the research 26 respondents were interviewed, 9 of which
were working in the periodicals, 7 — in the TV, 5 — on the radio, 4 — at the news agencies,
and 1 in news portal.

3.2. Relationship in the professional activities of the journalists activities: who’s position is
dominant?

The aim of this chapter was to study the personal communication and the relations
of the national journalists and to find out the influence of professional values to social
interactions and manipulative behavior. According to the direction (programmed or
accidental impact) and the use of manipulation in the journalists’ personal relations with
other partners of mass communication (sources, media owners, editors, audiences, public
relation specialists) 3 types of communication were distinguished:

3.2.1. One-way effect communication

3.2.2. Mutnal effect commmunication

3.2.3. Hybrid effect communication
Professional interests of journalist such as to find an important event, to announce the
message as quickly as possible, to get the information from the sources that do not want to
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talk, to convince the audience — determines the behavior of journalists and becomes an
important factor of both: professional and public culture. Though the hierarchy is typical
for the personal relations identified in the field of the activity of journalists, it is dynamic
one — every subject of communication may become central figure in the process of mass
communication and this is the aim every communicator of mass media is striving for. The
investigation also showed that the satisfactory mode of the journalists depends on the free
and public discussion of the public affaires. It also may be found in the estimation of the
colleagues. In order to create ethical and socially responsible personal and public
communication, all the communicators should deny a piece of their autonomy and to adjust
their strategy, tactics, and the entire activity along partners of communication. Otherwise,
the communication goes straight to the manipulation (on the level of personal
communication) and to the reduction of the political process (on the social level).

3.3. Evaluation of the manipulation and use in professional practice

The data of the research were classified using the 2 main criteria: 1) use of the
manipulation in daily practice and 2) the self-evaluation of such a behavior. The attention
was also paid whether the respondents were talking about themselves or pointing out to the
general situation in their editorial room or the national media. So the respondents were
divided into 2 groups and 8 sub-groups:

Negative Evaluation of the manipulation Positive

Determined not to manipulate \Tenh to manipulate

(Non manipulators)

(Manipulators)
Manipulation use Manipulation use

No Ye No Yes
s
Searchers  for Manipulators ssSearchers for truth* Pragmatics
truth
Real — Real
Potential —  Potent

Figure 1. Manipulation of journalists at work: the professional ways of oper:'ldng
The classification shows that concrete respondents’ assessments of the manipulation use in
their practices while producing the news are inconsistent: this phenomenon is directly seen
as negative, but the specific behavior during work day with the elements of the
manipulation is justified. The data also suggest that the manipulation in the professional
community of the national journalists is a real working practice. The fact that the
manipulation is used in the daily practices of the journalists, let to conclude that the thinking
of the journalists is pragmatic.

3.4. Types of journalists having manipulative mentality: object of the impact and journalists
bebavior in the selection and framing the news

The qualitative data drawn from the interviews let to distinguish 6 types of
manipulative mentality: “Truth seeker”, “Media employee”, “Event transmitter”, “Message
composer”, “Event critic” and “Event developer”. From the results of the research it may
be stated that there is a contradiction between the theoretical attitude of journalism as the
activity of the search for truth along with the arising obligation to publish the truthful
information and the real practice of the journalists, the sources and other participants in the
media creating the public sphere polluted with the manipulations. If, according to the
theory, a positive attitude towards manipulation is impossible in the professional journalism,
empirically such a point of view is met often enough:
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Manipulation used

Rarely Often
Negative ,,ITtuth seeker* »Media employee*
Positive ,Event transmitter »Event Developer®

»Message Composer

,HBvent critic*

Evaluation of the manipulation

Figure 2. Manipulative mentality types arrangement under the manipulation and use of assessment
The table shows that there are journalists who not only appreciate the manipulation, but
often uses it in their work. The primarily data confirm that the manipulation of the
journalists is used quite often. Nevertheless, as indicated in the respondents’ answers,
manipulative behavior is detected in the personal journalist — sources communication and
following deals.

3.5. From the societal towards personal values: implementation of mission or media functions

When the mentality types were indicated, the research was continued analyzing the
journalists’ approach to the professional values and their professional motivations: what are
journalists’ views on the neutral presentation of the news, what is their position to the
verification of facts (double-check rule), what do the journalists think about the publishing
of unconfirmed information, rumors, labeling, other tricks. The attitudes on the abstract
concepts were compared with the description of the concrete actions taken in the specific
situations. Drawn data were classified according to the salary and the use of manipulation or
operational indicators of this phenomenon.

3.5.1. Remuneration for work: journalists’ interest to act and role of professional status

Summing up the results of the research it is found that the journalists, who do not
care about the size of their salary and implement the mission, receive the lowest wages.
Those who receive high wages acknowledge that the earned money is one of the major
motivating factors for them to work; others say that it is the main aim.

The results of the research let to conclude, that the journalists mentioning the
financial means and remuneration as the motive of their professional activity become the
target media owners and advertises economic pressure. Also the study shows that not the
real salary, but the journalists’ strive to earn the money become a factor influencing their
professional behavior.

According to the salary and the use of the manipulation arising from the materialistic

incentives the distribution of the manipulative mentalities is:
The use of the manipulation along with the materialistic
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Figure 3. Manipulative mentality types according to the use of manipulation along with the commercial interest
and the salary
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3.5.2. The changing concept of censorship

The findings suggest that censorship experience by the journalists is that of business.
It is of local character as it is not centralized and it is not regulated by the law. In the
opinion of the journalists it is implemented by editors and other senior stuff. The
advertorials is the consequence of such kind of the censorship. There was also mentioned
such types of the censorship as auto-censorship, political censorship and also the
organizational censorship.

3.5.3. The modern conception of the mission of journalism: from idealism towards pragmatism

Media institute is seen as an object, which is threatened by the media owners, ruling
elite their secret agreement and the pre-biased information. Such results indicate the rising
journalists’ resistance to such a trend. Though the mission of the journalism is often
confused with the functions of the media and some of the functions are not reflected it is
concluded that the prevailing attitude towards the mission is pragmatic one — to inform the
society.

3.6. Position of the journalists in news management scenarios: frequency, conscionsness, activity and
responding schemses

According to the use of the manipulation and the level of consciousness of such an
action the distinguished types differentiate:

Use of manipulation
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Figure 4. The frequency of the manipulation use and journalists’ reflection of such a behavior.

The results of the research let to distinguish 10 manipulative schemes: “You scratch
my back and TI’ll scratch yours” or “Anonymous sources reported”; “Opposition criticizes”
or “By the lips of experts or speakers”; “Entrapped disclosure of the information” or
“Aggressive reporter asks”; “Taking the words out of mouth before events” or “Events’
guide”, “Biting” or “Crucifying”, “Muffs”, “Shaken cocktail” or “Puzzle”, “Squeezing a
tear”, “Pulling out of the drawer” or “Bomb”.
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CONCLUSIONS

1. News management in the environment of news production process allows
exploring the relationship between journalists’ professional values and manipulative
scenarios. Thus significant stages of the journalists’ professional activities such as
information gathering, preparation and editing, selection and framing as well as publication
gains additionally interactive character of the analysis carried out. Social interactions reveal
both: the impact of the journalists and the sources and its dependence on the professional
values, arising from the routine work, daily behavior and attitudes in relation with the use of
the manipulation.

2. The power of the national media springs from the cultural and economic contexts
of the country. Significant components of the cultural context are: emergence of the
entertainment function, that represents the distorted elements of the sacred in a secular
culture, entrenchment of uncritical habits and attitudes of the audience, formed during the
soviet period that causes demand for the production and promotion of the stereotypes,
confidence in written texts inherited from the soviet culture of reading and determined by
the Atgimimas (Rebirth) period, and pre-bias hostility of journalists towards the official
sources, characteristic to post-soviet countries. The gaps between the legal regulation and
the liability of the committed breaches also count.

From the economic perspective such factors as transition from direct state grants
(except for public broadcaster) to market principles when media is financed by advertising
revenues, the emergence of Lithuanian capital media corporations jeopardizing the
journalists’ social status because of concentration and journalist’s illegal remuneration and
convergence of authored content were distinguished as important.

3. Empirical research has confirmed the three types of communicative relationships:
that of one-way effect, the mutual effect, and that of the hybrid effect and showed the
dynamic position of the journalists during the social interactions of their professional
activities. More than 30 cases of the manipulation techniques use while gathering, editing
and publishing the news were enumerated. According to the evaluation and the object of
the manipulation and the stage of news production process well as supported professional
relationships 6 types of possible manipulative mentality were distinguished: “Truth Seeker”,
“Media employee”, “Event transmitter”, “Message composer”, “Event critic” and “Event
developer”.

4. A link between the evaluation of the manipulation and its use was found. “Truth
seckers” evaluated the manipulation negatively and used very rarely. Though the
manipulation was used rarely, but it was appreciated by the “Event transmitters”. In
opposite, though the manipulation was characterized negatively but it was often used by the
“Media employees”. Three types (“Message composer”, “Event critic” and “Event
developer”) mentioned the frequent use of the manipulation and considered appearance of
such cases positively. Often use of the manipulation was associated with objective factors of
the news production process — resources of the editorial room, limits of time and space, the
race of publicity of daily practices, hierarchical relationships, etc.

The research also showed the relation between the use of the manipulation
originated from the materialistic interest and the size of the journalists’ salaries: “Message
composers” and “Event developers” had the commercial interest and had received a high
wages. The majority of the subjects under research (“Event critics”, “Event transmitters”
and “Media employees”) were paid low, although their professional thinking indicated the
commercial incentives. It should be stressed that the salary characterized as low by
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journalists was higher than the official average. The materialistic springs of the actions were
not expressed by the “Truth seekers”, but they also earned a little.

The connection between the frequency of the manipulation use and the awareness of
the use was indicated. The manipulation use of the “Truth seekers” was rare and accidental
in all the stages of news production process. “Events transmitters”, on the contrary, used
the manipulation rarely at various phases of news production process. Though accidental
and only while publishing the information, the often use of the manipulation was indicated
in the practice of the “Media employees” and “Event critics”. Even two groups of the
respondents used the manipulation frequently and deliberately: “Event developers” while
gathering the information, “Message composers” while preparing the material. It is
concluded that the differentiation of the prevailing attitudes indicates the dominant
accidental use of the manipulation in daily practice that is caused by the objective factors of
the news production process. Single frequent use of manipulation is related with the
journalists’ response to the news management scenarios having the elements of the
manipulation. The use of deliberate manipulation is rare.

The ties between the rate of the manipulation use and the activeness of the contrary
to the professional values behavior were investigated in detail. The “Truth seckers” attitudes
and deeds were consistent: they used manipulation rarely and were not resistant to the
behavior according the professional rules neither in practice nor in thinking. “Event
transmitters” though very rarely but with significant effect took place in the communication
according to the manipulative scenario. The “Message composers” distinguished themselves
from others by active and often ties with the manipulative scenarios in their activity. The
remaining types of the respondents (“Event developers”, “Event critics” and “Media
employees”), although used the manipulation in one or another stage of the news
production, but the use was more passive in nature, that is the manipulation was used
because of the objective factors , not because of selfish interests or deliberately against the
professional values.

5. The research of the national media journalists has permitted the detection of 10
manipulative schemes used in their professional activities: the secret agreement on the
transmission of information and publication between the source and the journalist (“You
scratch my back and T'll scratch yours” or “Anonymous sources reported”), concealed
expression of the subjectivism (“Opposition criticizes” or “By the lips of experts or
speakers”), meetings and interviews on other than arranged topics of the conversation
(“Entrapped disclosure of the information” or “Aggressive reporter asks”), the race of
journalists and news sources for spin in media agenda and its impact (“Taking the words out
of mouth before events” or “Events’ guide”), planned persuasion of the audience,
conscious and active negative consequences on the sources of information ignoring
favorable for them facts (“Biting” or “Crucifying”), deceptions to obtain protected
information (“Muffs”), conscious orientation to the uncritical reception of the news
(“Shaken cocktail” or “Puzzle”), construction of the emotional effect (“Squeezing a tear”),
estimated time of the information delivery (“Pulling out of the drawer” or “Bomb”). Half of
the identified manipulative schemes are in response to scenarios of news management in
order to counter the pre- and self-serving plans of the sources. However, there were
revealed 3 cases when journalists are involved to the realization of the manipulative
scenarios without recognition and reflection of the consequences of such their
communicative behavior. Such capture of the journalists was random. There were indicated
2 manipulative scenarios generated by the journalists themselves at the stage of the
preparing of the materials.
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Occasional stylistic means of expression as tools of the manipulation were used by
the respondents having the structure of the “Media employees” attitudes. Planned
manipulation at the stage of gathering the information (the attacks on the sources) was
characteristic for the “Event developers”. The mentality of the “Event critic” is oriented to
the frequent use of the manipulation while publishing the information. It should be noted
that the impact of such behavior to the partners of communication is indirect. The
respondents having the professional attitude of the “Message composer” tend to manipulate
deliberately with the quotations, headlines, leads, etc. while preparing the information.
“Truth seekers” often feel manipulated by the other participants in communication.

6. The conception of the mission of the contemporary journalism is superposed with
the media functions; the democracy is understood as the objectivity. The dominating social
role of the journalist is of the functional nature and due to this quite of local significance.
The research showed that in 4 cases the professional attitude towards manipulation
coincided with conception of the mission: the function of the “watchdog” was central to the
“Event critics”. The “Media employees” and the “Message composers” indicated
“information brokering and mediation” as the most important function of the
contemporary journalism. The “Truth” seekers confessed still trying to implement the ideal
mission.

However, the pragmatic role’s understanding prevails among the journalists: there
were less than a half of the journalists who’s bearable conception of the ideal mission
coincided with their daily operation. The attitude of the rest is but a declaration. Conducted
research, journalists’ behavior and daily practices together with the enshrined professional
values, allows distinguishing 3 manipulative roles: that of interest (pragmatic, economic
priority); that of pleasure (emotional, entertainment priority) and that of argument
(linguistic, political priority). Accordingly, the objects of the manipulation are news
production process, the audience, and the power (status) and the knowledge.

7. The use of the manipulation is more often along with the pragmatic professional
values. High professional standards help to avoid unintentional presence of the journalists
in the manipulative scenarios.

8. Un-reflected effects of the journalistic activity lead to the devaluation of the
traditional professional values and towards consumerist approach to the news product.
Sensual the instinct-based information framing significantly contributes to the support of
the uncritical audience’s thinking. Pragmatic professional culture is promoted by limited
resources and selfish professional interests (demand for the exceptional information,
reputation, social significance and the alike.

9. The manipulation is understood by the journalists according their behavior in a
particular work situation, by the impact experienced during the work and the influence done
by the work. Such an assessment dictates the ambiguous and wayward opinions. The
manipulation is not accepted as a forced necessity or as negative element interfering to reach
the truth. The manipulation is treated as relatively useful thing and such provisions enable
the circulation of manipulative scenarios in such important social activity as providing the
information for the public.

10. The data of the research denied 4 hypotheses and did not object only to the one
premise. The assumption that the use of the manipulation in the professional practice of the
journalists is random and determined by the objective factors was confirmed by the data
obtained. However, the study found that the national media organizations foster not
normative, but pragmatic professional values and thus an idealistic perception of the
mission of the journalism among the respondents is rare. The results showed that the
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presence of the journalists in the manipulative scenarios is not frequent and active, as was
assumed, but rare and passive. Also the hypothesis that the pragmatic values tend to the
extension of the authored professional expression was denied. An opposite trend was
observed: the factors of the economic impact contribute to the loss of the original messages
of the journalists. Though the impact of business censorship was indicated the hypothesis
about the economic factors causing the auto-censorship was denied. The journalists
associated auto-censorship with the regulation of the law. Such treatment leads to the
conclusion that the prevailing attitude towards judicial affairs of the profession is shaped by
the soviet point of view. Inherited from the old political system such an opinion makes it
possible to spread nihilistic political culture and thus to have a negative impact on the
democratic rule of law.

11. The news management intervention to the news production process is influenced
by the economic factors as well as by the self-serving interests of the journalists and the
sources. It has negative impact on the journalists’ professional culture as it in response raises
the use of a bigger amount of the manipulative schemes.
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RECOMMENDATIONS

1. As the research data shows, news management intervention into news production
is directly related to the journalists’ low income from their professional activities. Receiving
low wages the journalists follow the high professional standards for the symbolic rewards —
social significance, influence, contacts, reputation. Such their need is recognized and fully
exploited by the political agents or professional sources who are interested in positive
coverage and public attention. Therefore the programs and other measures that prevent the
arbitrariness of employers should be enhanced, journalists’ professional unions
strengthened, especially when there are times of high unemployment. This would guarantee
the rights of journalists and their social status, the stable situation in the editorial rooms.

2. As journalism is a specific public service, the general public good and such a
position is regulated by the law that gives journalists the exclusive right to the prompt access
to ask for information, the financing of the journalists in commercial media should be
resolved as well as the responsibility of media owners and investors for their control
measures provided towards the quality of journalism, must be tightened. The public
broadcaster’s funding, independent from the political cycles, should be built. In order to
achieve these objectives it is recommended to create a special working group.

3. As the research showed a pressure on journalists because of the advertorial
journalism’s demand as well as the big extent of illegal owners’ lobbying, for the legislator
together with the professional journalists’ organizations it is proposed to create a system of
monitoring of such cases and to improve the legal framework enabling media self regulatory
authorities to prescribe adequate financial sanctions for media business organizations.

4. Education and training of future journalists’ skills coping with ethical dilemmas
encountered in daily professional practice should be continued. As it is concluded from the
research of journalists’ professional values, the use of manipulative schemes is rather
unconscious than foreseen, spontaneous and casual. Therefore, to the educational programs
of the communication professionals (both journalists and public relations specialists) the
disciplines nurturing such capacities should be included/ maintained. The journalists should
be provided with the knowledge how to take evaluative decisions in various social spheres.
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MANIPULIACINIAI SCENARIJAI NAUJIENU VADYBOJE: ZURNALISTU
PROFESINIU VERTYBIU TYRIMAS

Reziumeé

Ziniasklaidos socialinio vaidmens efektyvuma lemia Zurnalistikos kokybeé ir poveikis.
Visuomenés aprupinimo naujienomis veiklos pasekmés politikos komunikacijoje,
zurnalistikoje, rySiuose su visuomene ir kitose socialinése terpése vertinamos
kontraversiskai: ir kaip demokratinius procesus bei auditorijos dalyvavimg skatinantis
(Habermas, 1989; Balcytiene, 2009), ir kaip valdanciojo elito galig palaikantis, socialinés
kontroles veitksnys (Chomsky, 1989, 1997; Bielinis, 2000).

Tyrinéjant naujieny gamyba ir vadyba, akivaizdu, kad i$ kity ziniasklaidos diskursy
zinias i$skiria zurnalisty sickis pagal pasirinkta awtorine teksting, garsing ar vaizding raiskq
pateikti auditorijai #esq apie naujus socialinio gyvenimo reiskinius ir jvykius (McNair,
1998). Si | tiesos® ieska kaip ,,autoriné raiska® yra probleminé zurnalistikos asis, kadangi
skiriasi $altiniy, zurnalisty ir auditorijos jvykiy (fakty) interpretavimo/ aiskinimo iSeities
pozicijos ir gebéjimai. Taigi apibudinant Zurnalistikq kaip autoring raiska, matyti, kad
zinios yra ne tik naujieny pranesimu, t. y. informacijos, bet ir individualiy vertybiy sklaida.
Tokia subjektyvaus jvykiy interpretavimo ir pretenzijy i objektyvy atspindéjima jtampa iki
siol yra aktualiy visuomenés diskusijy apie manipuliavimo galimybes Zurnalistikoje ir
akademiniy tyrimy Sia tema Saltinis.

Temos aktualumas

Vykstant technologiju paskatintiems pastarojo meto tradicinés ziniasklaidos
pokyc¢iams — raisky konvergencijai, socialiniy medijy ir interneto ziniasklaidos jtakos
pletrai, rysiy su visuomene ir naujieny vadybos ekspansijai | naujieny gamybos procesa —
iskyla atstovavimo kokybiskai zurnalistikai, o kartu ir demokratijai klausimas. Vis dazniau
ziniasklaidos tyrinétojai pastebi, kad viesoji erdvé nebéra laisvai racionaliai diskusijai skirta
vieta, bet veikiau organizaciniy istekliy ir technologijy sukurti erdvélaikio rémai — Sablonas,
kurj atitikti turi tiek pats politikos procesas, tiek vieSumoje poreikj veikti turintys viesiejt
asmenys ir ziniasklaidos profesionalai. Daroma iSvada, kad ziniasklaida yra ne
manipuliacijos kanalas, bet manipuliacijos $altinis, turintis poveikj Siame lauke
dalyvaujanciy subjekty nuostatoms ir elgesiui (Edelman, 2002; Salter, 2005).

Su Siuo klausimu siejama moksliné diskusija apie Saltiniy ir Zzurnalisty vaidmeni
naujieny gamyboje bei empiriniai Zurnalisty turimo ziniy vertés pojucio, naujieny atrankos
kriterijy tyrimai. Nemaztant zurnalisty pretenzijoms | tiesos diskursa ir kartu atsirandant
naujiems naujieny gamybos procesui poveiki darantiems veiksniams (profesionaliems
saltiniams, naujieny vadybai, zinios rengimui realiojo laiko rezimu, kt.) susiformuoja terpé
manipuliaciniams scenarijams, apgaulés schemy panaudojimui zurnalistikoje. Tokioje
naujieny gamybinéje aplinkoje tam, kad buty kokybiskai jgyvendinama Zurnalistikos misija,
butina puoseléti aukstas profesines vertybes ir nustatyti zurnalisty vaidmeny.

Kokias profesines vertybes atskleidzia nacionalinés ziniasklaidos Zurnalisty elgsena
naujieny gamyboje, t.y. kaip profesinés vertybés suvokiamos ir puoseléjamos darbinéje
veikloje? Ar jos atitinka demokratijai budinga profesing kultara? Koki nacionalinés
ziniasklaidos Zzurnalisty poziur] | manipuliacija suformuoja vyraujancios profesinés
vertybés? Ar jos skatina, ar trukdo dalyvauti manipuliaciniuose scenarijuose? Kylantys
klausimai skatina tyrinéti zurnalisty profesiniy vertybiy ir manipuliacijos naudojimo
santykj.
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Sie klausimai susij¢ su zurnalisty ir kity ziniasklaidos lauko dalyviy vaidmens naujieny
gamyboje, ju darbo jtakos demokratijai nustatymu. Brity mokslininkas Lee Salteris skiria
atstovo spaudai ir rysiy su visuomene specialisto vaidmenis, teigdamas, kad pastaroji figura
yra kelianti grésme demokratijai. Tyrinétojo vertinimu, geras spaudos atstovas ziniasklaidai
per zurnalistus teikia oficialia informacijq — dazniausiai daling ir saliska, bet profesionalus
zurnalistai esti budrus dél informacijos kokybés, turi alternatyvius Saltinius, todél auditorija
pasiekia visuomenés interesa ginancios zinios. Tuo tarpu politing galia turintis rysiy su
visuomene specialistas bendrauti su visuomenés atstovais gali tiesiogiai, apeidamas
zurnalista. Be to, turédamas komunikacijos vadybos ziniy, jis gali surezisuoti, t. y. sukurti
naujieny tarnybuy démesj patraukiancius {vykius, todél visuomenés interesas licka
neatstovaujamas, mat preziumuojama, kad rysiy su visuomene specialisto veiklos paskatos
kyla i§ siekio i$saugoti jtaka, iSlaikyti vadybinj vaidmenj, ginti atstovaujamos organizacijos
pozicija, o ne siekti patenkinti visuomenés poreikius. Mokslininkas daro i§vada, kad rysiai
su visuomene gali klestéti ir praturtéti i§ zurnalistikos, taciau Zurnalistika neturi jokios
naudos 1§ rysiy su visuomene.

Tokia isvada oponuoja ankstyviesiems oficialiy Saltiniy ir Zurnalisty tarpusavio
santykiy ekonominés bei politinés reikSmés tyrimams: $ia srit] vienas pirmuyjy nagrinéjes
amerikieciy mokslininkas Oscaras H. Gandy'is teigé, kad valdzios institucijy teikiama
informacija yra netiesioginé naujieny gamybos proceso ir atitinkamo ziniasklaidos
sektoriaus subsidija, kurig jgyvendina institucijy visuomenés informavimo padaliniai, taip
uztikrindami didesnj gyventojy informuotumg jiems rupimais klausimais (Gandy, 1982).
Taigi jaunos demokratijos Europos Sajungos Saliy grupei, | kuria patenka ir Lietuva,
zurnalisty bei Saltiniy bendravimo problema ypac¢ aktuali tyrinéjant tokio reiskinio kaip
naujieny vadyba skverbt] | Zzurnalisty jtakos sferai priskirting visuomenés informavimo
procesa.

Kita vertus, jvairios komunikacijos strategijos ir manipuliacijy naudojimas naujieny
gamyboje neatsiejamas nuo Siame procese dalyvaujanciy Saliy elgesio, ju vertybiniy
nuostaty. Siuo poziariu aktualus tampa $altiniy ir Zurnalisty patikimumo, ju skleidZiamos
informacijos i$samumo klausimas. Pastebétina, kad atkarusi nepriklausomybe Lietuva
tvede ziniasklaidos ir Zurnalisty nepriklausomuma saugant] visuomenés informavimo
reguliavima. Lygiuojantis | skandinaviska naujieny produkcijos kokybe buvo priimti
atitinkami Zurnalisty ir leidéju profesinés etikos kodeksai. Vis délto, Siandien salyje
vyraujanti zurnalistikos kultara ir kokybé rodo, kad planuoto rezultato nepasiekta.
Naturaliai kyla klausimas, kodél? Mokslininkai sutaria, kad visuomenés informavimo srityje
atlickant etinio apsisprendimo reikalaujancius veiksmus, daug svarbesné uz egzistuojancias
ekonomines salygas ir formaly teisini reguliavima yra asmeniné vertybiy sistema
(Berkowitz, Limor, Singer, 2004). Taigi S$alies ziniasklaidos politinés sistemos ir
technologiniai poky¢iai bei naujoviy naujieny gamybos praktikoje sukeltos aktualios etinés
dilemos lemia, kad nagrinéjant $ia sritj negali buti ignoruojamas zmogiskasis veiksnys —
zurnalisty profesiné bendruomené ir jos komunikacinis elgesys bei vertybinés nuostatos.

Darbo problema

Analizuojant masinés komunikacijos ypatumus socialiniame kontekste daugiausia
mokslininky démesio skiriama ziniasklaidos veiklai — tyrimams apie sickting (normatyviné
perspektyva) arba realig (kritiné perspektyva) zurnalisty ir kity ziniasklaidos lauko dalyviy
profesing praktika ir ziniasklaidos socialinj vaidmenj. Pirmuoju atveju daznai vertinama,
kad zurnalistika yra uz jos veikimo riby esanciy ziniasklaidos lauko dalyviy (politiky,
savininky, profesionaliy ir visuomeniniy Saltiniy, kt. veiksniy) poveikio taikinys, todél
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pabréziama nuo valdanciojo elito nepriklausomos ziniasklaidos, zodzio laisvés svarba,
aktualizuojamos Zurnalistikos viesojo intereso gynimo ir vadinamoji ,,sarginio Suns®
funkcijos (Habermas, 1989; Croteau, Hoynes, 2006; McQuail, 1992; i§ dalies Gandy, 1982;
Baistow, 1985; Davis, 2002 ir Boorstin, 1961).

Vis délto tieck Europos Sajungoje ir JAV, tiek $iuo metu Lietuvoje vykstantys
demokratiniai ir ekonominiai procesai rodo, kad ne visuomet valstybés, politiniy partijy ir
politikos veikéjy bei visuomenés informavimo priemoniy juridiné ir finansiné atskirtis
uztikrina, jog ziniasklaidos institutas nevirsty propagandos masina ar valdanciyju ruporu,
nes kyla tokiy neigiamy pasekmiy kaip korporatyviniai ziniasklaidos savininky interesai,
pasléptas valdanciojo elito jtakos Ziniasklaidos lauko dalyviams pobudis, areny saziningai
politiniy paziary kovai ir ideologiju raiskai stoka, kt. Sios tendencijos, kaip startiné
pozicija, iSryskinamos antroje (kritiné perspektyva) akademiniy tyrimy tradicijoje,
konstatuojancioje, kad rutininis naujieny atrankos ir gamybos procesas, organizaciniai
redakcijy ir ziniasklaidos verslo interesai, taip pat profesing ideologija formuojantys
zurnalisty etikos reikalavimai ir normos sudaro prielaidas Zurnalistikai virsti veiksminga
poveikio visuomenés nuomonei priemone (Chomsky, 1989; Cohen, 2002; Hamilton, 2004;
McCombs, 2004; Molotch, Lester, 1974; Thompson, 2000).

Tiek normatyvine, tick kritin¢ ziniasklaidos veiklos ir poveikio studijy paradigmos
arba nejvertina (Habermas, 1989; McQuail, 1992; Hamilton, 2004; McCombs, 2004), arba
suretk§smina (Baistow, 1985; Boorstin, 1961; Chomsky, 1989; Molotch, Lester, 1974)
naujieny vadybos — $altiniy jtakos Zurnalistams ir tuo paciu poveikio naujieny turiniui —
veiksnj, dél kurio priklausomai nuo praktikuojamy profesiniy vertybiy naujieny gamybos
procese ir zurnalistikos diskurse gali atsirasti manipuliaciniai scenarijai. Todél darbo
problema formuluojama, remiantis tais zurnalistikos teorijos autoriy darbais, kurie
ziniasklaidos dalyvavima analizuoja, nagrinédami zurnalistikos (naujieny gamybos
proceso), ir naujieny vadybos (Saltiniy dalyvavimo naujieny gamybos procese) reiskinius,
ju sasaja.

Skirtingi mokslininky poziariai tampa akstinu kompleksiniams Ziniasklaidos
dalyvavimo, ziniasklaidos ir Zurnalistikos saveikos tyrimams: holistiné perspektyva leidZia
nagrinéti ir daryti iSvadas apie ziniasklaidos lauko dalyviy elgsenos, naujieny gamybos
proceso ir naujieny, kaip galutinio zurnalistikos produkto, tarpusavio sasaja, t.y. abipusj
poveikj ir socialing reiksme. Naujieny gamybiné aplinka, jos dinamika ir poveikis bei
naujieny forma ir turinj lemiantys veiksniai nagrinéjami derinant makro ir mikro teoriniy
prieigy metodus ir priemones (McNair, 1998; Schudson, 2003).

Pastebétina, kad kompleksinio pobudzio akademinése studijose, nors ir issamiai
aptariama Saltiniy ir zurnalisty bendravimo, jy santykiy problema, vis délto
preziumuojama empiriniais duomenimis nepagrista nelygiaverté minéty masinés
komunikacijos subjekty saveika: profesionalus Saltiniai ir politikos veikéjai vertinami kaip
strateginio (kartais — 1§ anksto savanaudiSkam tikslui sumanyto) komunikavimo,
suplanuotos jtakos naujieny produktui, salisko informacijos pateikimo subjektai;
neprofesionalts Saltiniai, nesvarbu, ar tai buty teroristy, ar nevyriausybiné organizacija,
tvardijami kaip manipuliatoriai, naujieny gamybos gramatikos iSmanyma panaudojantys
zurnalistams apgauti, ju démesio siekiantys tik dél patekimo | naujieny dienotvarke
(McNair, 1998).

IS to, kas 1Sdéstyta, matyti, kad neaisku, nuo ko priklauso zurnalisty dalyvavimas su
informacijos pateikimu susijusiuose scenarijuose, manipuliacijos naudojimas profesinéje
veikloje — ar tikrai jy vaidmuo naujieny vadyboje toks pasyvus? Jei taip, kas nulemia butent
toki ju elgesi? Jei Saltiniai naudojasi specialiais triukais, sickdami iSvengti negatyvaus
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pateikimo ir paveikti naujieny dienotvarke, pakeisti naujieny temy tvarkarasti, kyla
klausimas, ar zurnalistai ir toliau veikia, vadovaudamiesi objektyvumo, nesaliSkumo,
subalansuoto nuomoniy pateikimo profesinémis vertybémis. Ar tik jie nenaudoja tam tikry
taktiky, skirty iSvengti Saltiniy poveikio?

Taigi darbo problema — tai zurnalisty suvokty ir rutininéje darbo praktikoje tatkomy
profesiniy vertybiy santykis su ju vykdoma informacijos ieskos, apdorojimo ir skelbimo
veikla, $iy plotmiy neatitikimas, dél ko tampa galimas manipuliacijos naudojimas ir
zurnalisty dalyvavimas manipuliaciniuose scenarijuose.

Kaip zurnalistai supranta profesines vertybes ir kaip jomis vadovaujasi, puoseléja,
taiko praktikojer Kaip Zzurnalistikoje atsiranda informacijos pateikimo scenarijai? Ar jie
kuriami samoningai, o gal yra primetami ar kyla i§ zurnalisty ir Saltiniy konflikto? Kokias
pasekmes zurnalisty veiklai turi naujieny vadybos ekspansija? Kaip kinta zurnalisty elgsena
ir vaidmuo | visuomenés informavimo veikla siterpiant profesionaliems Saltiniams? Sie ir
panasus klausimai tampa vis aktualesni ne tik Ziniasklaidos teoretikams nagrinéjant
komunikacijos moksly problemas, bet ir nacionaliniu lygiu stebint Lietuvos ziniasklaidos
sistemos raida: 1991 m. Atgimimo laikotarpio euforijos atoslagj ir vieSosios erdveés
nuosmuki (Nevinskaite, 20006), 2003-2004 m. Prezidento Rolando Pakso skandala
(politiné krize), 2004-2005 m. peréjima 1§ pokomunistinés | liberalios demokratijos sistema
ir komercingés ziniasklaidos susiformavima, 2009—2010 m. pedofilijos skandala (teisésaugos
krize).

Darbo naujumas

Palyginus uzsienyje ir musy Salyje atliktus tyrimus matyti, kad Lietuvoje daugiau
normatyvinés (Nevinskaité, 2006; Balcytiene, 2009) teorinés prieigos darby. Naujieny
gamybos ir produkto sgveikos aspektas Lietuvoje nagrinétas politiniy, ekonominiy,
sociokulturiniy transformacijy apsuptyje ir technologiju poveikio kontekste (Balcytiené,
2009) bei lyginamuoju aspektu tiriant politinés komunikacijos kultara (Balcytiené,
Vinciunieneé, 2006, 2008; Vinciuniene, 2010). Atliktuose tyrimuose neskiriama démesio
zurnalisty profesiniy vertybiy temai, neanalizuojamas zurnalisto profesinés raiskos vaidmuo
naujieny produktui bei naujieny gamybos procesui ir, nors aptariamos naujieny vadybos
paseckmés politinei kultarai (Baléytiené, 2009), nenagrinéjama manipuliacijos naudojimo
praktika, galimi informacijos pateikimo ir manipuliaciniai scenarijai naujieny vadyboje.

Kalbant apie darbo mokslinj naujuma paminétinas pasirinktos tyrimo temos
interdiscipliniskumas — socialinio reiskinio analizés metu derinama naujieny gamybos
(zurnalistikos teorijos) ir naujieny vadybos (politikos komunikacijos, rysiy su visuomene
discipliny) metodologiné prieiga. Be to, atliktas tyrimas apima humanitariniy (komunikacijos
ir informacijos, filosofijos) ir socialiniy (polititkos moksly, sociologijos) moksly sritis, todél
priskirtinas tarpdalykinéms studijoms.

Disertacijos originalumas kyla i§ kompleksinés tiriamo reiskinio analizés, lemiancios
teoring ir prakting darbo reiksme: Zurnalisty profesiné elgsena tiriama tiek lyginant su
normatyviniais, t.y. teoriniais ar jstatymy reglamentuotais zurnalistinés veiklos kriterijais,
tiek vertinama pagal paciy tirlamyjy vertybinj poziuri. Be to, naujieny gamybinés aplinkos
analizé apima mikro ir makro Ziniasklaidos tyrimy perspektyvas. Tai nauja metodologiné
prieiga nacionaliniuose komunikacijos studijy krypties tyrimuose.



Mokslinio darbo objektas ir dalykas

Disertacijos objektas— manipuliaciniy scenarijy ir zurnalisty profesiniy vertybiy
santykis. Darbo dalykas — Zzurnalisty dalyvavimo, panaudojus manipuliacija, naujieny
vadybos scenarijuose ir zurnalisty profesiniy vertybiy, atsiskleidzianciy i§ ju darbiniy
veiksmy ir savo veiklos vertinimy, santykis.

Darbo tikslas ir uzdaviniai

Sio darbo tikslas — nustatyti zurnalisty profesiniy vertybiy reiksme ir Zurnalisty
vaidmen] naujieny vadyboje realizuojant manipuliacinius scenarijus.

Darbe keliami Sie uzdaviniai:

1)

2)
3)
4)
5)

6)

isskirti reik§mingus zurnalisty darbinés veiklos etapus ir objektus (mikro bei makro
lygiu) ir sukonstruoti teorinj zurnalisty profesiniy vertybiy ir manipuliaciniy scenarijy
santykio nustatymo pagrinda;

istirti nacionalinés ziniasklaidos zurnalisty veiklos lauko specifika — kultarini bei
ekonominj konteksta;

istirti  empirinius manipuliacijos naudojimo atvejus, manipuliaciniy scenarijy ir
profesiniy vertybiy rysius;

nustatyti galimus Zzurnalisty manipuliacinio mentaliteto tipus ir jy naudojamas
manipuliacines schemas;

nustatyti vyraujancia zurnalisting kultarg ir padaryti iSvadas apie zurnalisty vaidmen;j
naujieny vadyboje realizuojant manipuliacinius scenarijus;

pateikti rekomendacijas, kaip Salyje palaikyti auksta Zzurnalisty profesinio elgesio
standarta.

Ginami teiginiai:

1)
2)
3)
4)

5)

manipuliacijos naudojimas zurnalisty darbinéje veikloje yra nulemtas objektyviy
naujieny gamybos veiksniy;

naujieny vadybos scenarijy intervencija [ naujieny gamyba lemia ekonominiai
veiksniai ir pragmatiskos profesinés vertybés;

simbolinio Zzurnalisty atlygio formos palankios manipuliacijos pozymiy turinciy
naujieny vadybos scenarijy realizavimui;

zurnalisty autorinés raiskos nykimas yra nulemtas pragmatisky profesiniy vertybiy ir
riboty redakcijos istekliy;

vyraujancios zurnalisty profesinés vertybés leidzia sutapatinti Zzurnalistikos misijg su
ziniasklaidos funkcijy vykdymu.

Tyrimo metodai. Tiriant nacionalinés Ziniasklaidos Zurnalisty vertybines nuostatas
naudotasi kokybiniu sociologiniu tyrimu. Duomenys rinkti naudojant giluminius interviu —
nestruktaruotus ir pusiau struktaruotus interviu. Formuluojant klausimyng atlikta teorinés
literataros analizé. Disertacijoje pateikiant mokslininky jzvalgas ir tyrimo rezultatus
naudotasi aprasomuoju, stebéjimo, apibendrinimo, taip pat duomeny klasifikavimo ir
(pa)lyginimo metodais.
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Darbo reik§mé ir praktinis pritaikomumas

Moksliniame  darbe nustatyti nacionalinés Ziniasklaidos Zzurnalisty taikomi
manipuliacijos veiksmai ir jy dalyvavimo mastas naujieny vadybos scenarijuose suteikia
galimybe ziniasklaidos savitvarkos institucijoms, visuomenés informavimo priemoniy
redakcijoms, zurnalisty profesinéms organizacijoms ir aukstyju mokykly studentams
pasinaudoti S§iuo tyrimu nustatant ir nagrinéjant etinius zurnalisty veiklos kriterijus ir
naujieny sklaidos mechanizma.

Valstybés institucijoms, verslo bendrovéms mokslinis darbas gali pagelbéti formalizuoti
ir reglamentuoti rysiy su visuomene veikla, taip stiprinant ju socialing atsakomybe ir
uzkertant keliag negatyviam naujieny vadybos poveikiui.

Disertacijoje atskleistas nacionalinés ziniasklaidos sistemos naujieny gamybos ir
vadybos procesas sudaro prielaidas zurnalisty profesinés gildijos skaidrumui ir atvirumui
formuotis.

Disertacijos pagrindu gali buti rengiamas akademinis kursas apie jtakos komunikacija,
ugdantis studenty gebé¢jimus jveikti zurnalistiniame ir rySiy su visuomene darbe kylancias
moralines/ etines dilemas; taip pat pedagoginis kursas apie naujieny vadybos procesa,
mokantis darbo su informacija, bendravimo su $altiniais ir kitais ziniasklaidos lauko dalyviais
lgudziy. Moksliniame darbe surinkta medziaga gali padéti, ruosiantis paskaitoms apie
ziniasklaidos, rysiy su visuomene ir reklamos psichologija, politikos komunikacija.

Disertacijos struktiira

Darbg sudaro jvadas, teoriné ir tyrimo dalys bei i§vados.

Pirmoje darbo dalyje pateikiama teorinés literataros ir atlikty Ziniasklaidos bei
zurnalistikos tyrimy disertacijos tema kritiné apzvalga: aptariama normatyviné zurnalistikos
samprata ir manipuliavimo naujieny gamyboje prielaidos, analizuojami zurnalisty ir Saltiniy
santykiai, nagrinéjamas zurnalisty vaidmuo atrenkant ir pateikiant pranesimus apie {vykius,
tirlami organizaciniai naujieny gamybos procesai visuomenés informavimo priemonése,
paaiskinamas zurnalisty ir auditorijos santykis.

Antra disertacijos dalj sudaro du skyriai. Pirmame skyriuje aptariamas kultarinis ir
ckonominis nacionalinés ziniasklaidos galios susiformavimo kontekstas: tiriama, kaip
ziniasklaidai pavyko jgyti auditorijos pasitikéjima, kaip konstruojami vartotojy jprociai, kokie
zurnalisty apmokéjimo uz darbg mechanizmai funkcionuoja Lietuvoje. Treciame disertacijos
skyriuje pateikiami empirinio tyrimo rezultatai.

Disertacija baigiama i$vadomis ir rekomendacijomis. Jos pabaigoje pateikiamas
literatGros sarasas, priedai ir naudota terminija.
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ISvados

1. Naujieny vadyba naujieny gamybinés aplinkos studijose sudaro salygas tyrinéti
zurnalisty profesiniy vertybiy ir manipuliaciniy scenarijy santyki. Reiksmingi Zurnalistinés
veiklos etapai — informacijos rinkimas, rengimas ir skelbimas — kartu su kitais naujieny
gamybos proceso elementais papildomi interakcinio aspekto tyriné¢jimu. Socialinés saveikos
atskleidzia tiek naujieny produkto, tiek Zurnalisty daroma ir patiriama poveiki bei jo
priklausomybe¢ nuo profesiniy vertybiy, kylanciy i§ rutininés darbinés elgsenos ir galvosenos
bei poziurio | manipuliacijos naudojima.

2. Nacionalinés ziniasklaidos kaip galios instituto vaidmuo susijes su kultarinio ir
ekonominio konteksto veiksniais. Reik§mingi kultarinio konteksto démenys — pramoginés
funkcijos, pasaulietinéje kultaroje atstojancios sakraliniy elementy raiska, [sigaléjimas;
sovietmeciu susiformavusiy nekritisky auditorijos jprociy ir nuostaty skatinimas, mastymo
stereotipy produkavimas, i§ sovietmecio paveldétos skaitymo kultaros nulemtas ir Atgimimo
laikotarpiu pelnytas aukstas gyventojy pasitikéjimas Zziniasklaidos institutu; automatizuotas
zurnalisty profesinis veikimas, iSankstinés priesiSkos nuostatos bendraujant su oficialiais
saltiniais bei teisinio ziniasklaidos reguliavimo ir atsakomybés uz padarytus pazeidimus
spragos. Prie nacionalinei ziniasklaidai svarbiy ekonominiy veiksniy priskirtinas peréjimas
nuo valstybiniy dotaciju (i$skyrus visuomeninj transliuotoja) prie rinkos principy,
ziniasklaidos bendroviy veikla finansuojant reklamos pajamomis; lietuvisko kapitalo
ziniasklaidos koncerny susikurimas ir i§ to zurnalisty profesinéms vertybéms kylancios
bendroviy koncentracijos, ziniasklaidos savininky-redaktoriy neteisétos veiklos, turinio
vienodé¢jimo ir raisky konvergencijos grésmeés; zurnalisty socialinio statuso ir atlygio uz darba
problema.

3. Empirinis tyrimas leido nustatyti 3 komunikaciniy santykiy tipus— vienpusio
poveikio, abipusio poveikio bei misraus poveikio — ir parodé Zurnalisty padéties tirtose
saveikose dinamiska pobudj. Paminéti per 30 manipuliacijos panaudojimo buduy renkant,
rengiant ir skelbiant informacija. Pagal manipuliacijos vertinima, objekta ir panaudojimo
etapa bei profesinéje veikloje palaikomus santykius nustatyti 6 galimi manipuliacinio
mentaliteto tipai, kuriems, pagal tai, kokios profesinés nuostatos budingos, suteikti atitinkami
simboliniai pavadinimai — ,teisybés ieskotojo®, ,ziniasklaidos darbininko®, ,ivykiy
pateikéjo®, ,,zinios konstruktoriaus®, ,,ivykiy kritiko® ir , jvykiy karéjo®.

4. Konstatuotas manipuliacijos vertinimo ir naudojimo rysys: manipuliacija neigiamai
vertino ir retai naudojo ,,teisybés ieskotojai®; retai naudojo, bet teigiamai vertino ,,jvykiy
pateikéjai®; nors neigiamai vertino, tac¢iau daznai naudojo ,,ziniasklaidos darbininkai ir net 3
tipai ir daznai naudojo, ir teigiamai vertino tokia profesing praktikq — tai ,,jvykiy kuréjai®,
»zinios konstruktoriai® ir ,jvykiy kritikai“. Daznas manipuliacijos naudojimas sietas su
objektyviais naujieny gamybos veiksniais — redakcijos iStekliais, darbo tempu, ziniai skiriamo
laiko ir vietos rémais, hierarchiniais santykiais redakcijoje, saltiniy slepiama informacija, kt.

Fiksuotas materialinio intereso paskatintas manipuliacijos naudojimo ir zurnalisty
atlyginimo dydzio (pastaraji nustatant ne pagal statistinius rodiklius, bet tiriamyjy nurodytas
sumas) rysys: komercinj interesa tur¢jo ir auksta atlyginima gavo ,,zinios konstruktoriaus® ir
Hvykiy karéjo® tipams priskirti respondentai. Daugumos tiriamyju (,,ivykiy kritiky,
»ziniasklaidos darbininky® ir ,jvykiy pateikéju®) atlyginimas buvo zemas, nors komerciniy
paskaty ju veikloje nustatyta daug. Komercinio intereso neturéjo, bet ir mazai uzdirbo
,»teisybés ieskotojo® tipui priskirti tiriamieji.

Nustatytas manipuliacijos naudojimo daznumo ir samoningumo rysys: atsitiktinio ir
reto manipuliacijos naudojimo pasitaiké ,teisybés ieskotoju® darbe (visose darbo su
informacija etapuose); visose profesinés veiklos stadijose nors retai, bet samoningai
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manipuliacija naudojosi ,jvykiy pateikéjai; atsitiktinio, taciau dazno manipuliacijos
naudojimo skelbiant informacija pasitaiké ,,ziniasklaidos darbininky® ir ,jvykiy kritiky“
darbe. Net 2 tipai planuotai ir daznai naudojo manipuliacija: ,,ivykiy karéjai rinkdami
informacija, ,,zinios konstruktoriai“ — rengdami ja. Ryski profesiniy nuostaty diferenciacija
rodo dominuojant] atsitiktinj objektyviy veiksniy nulemta manipuliacijos naudojima
zurnalisty profesinéje veikloje. Pavienis daznas jos naudojimas susij¢s su atsaku |
manipuliacijos pozymiy turincius naujieny vadybos scenarijus, samoningas manipuliacijos
naudojimas retas.

Istirtas  manipuliacijos naudojimo daznumo ir zurnalisty profesinéms vertybéms
priesingo elgesio aktyvumo rySys: pasyviai profesinéms vertybéms priesingai elgesi ir retai
manipuliacija naudojo ,,teisybés ieskotojai®; retai, bet aktyviai manipuliaciniuose scenarijuose
dalyvavo ,,ivykiy pateikéjai; nustatytas vienas tipas aktyviai ir daznai profesinéje veikloje
susijgs su manipuliaciniais scenarijais — tai ,,zinios konstruktorius®. Like tipai (,,ivykiy
karejai®, ,,ivykiy kritikai® ir ,,ziniasklaidos darbininkai®), nors daznai naudojo manipuliacija,
bet labiau pasyviai, t. y. dél objektyviy naujieny gamybos veiksniy nei priesingai profesinéms
vertybéms.

5. Nacionalinés ziniasklaidos Zzurnalisty tyrimas leido nustatyti 10 ju profesinéje veikloje
naudojamy manipuliavimo schemy — slapta zurnalisto ir Saltinio susitarima dél informacijos
perdavimo ir paskelbimo (,ranka ranka plauna® arba ,anoniminiai Saltiniai pranese¢);
maskuojamu budu, pvz., parenkant pasnekovus, subjektyvios Zurnalisto pozicijos raiska
(,,opozicija kritikuoja“ arba ,,pasnekovy lapomis®); susitikimus, klausimus ne pagal nurodytas
pokalbio temas (,,iSpestos informacijos® arba ,,zurnalistas agresyviai kalbina®); zurnalisty ir
Saltiniy  rungtyniskumg dél naujieny paskelbimo poveikio politinei dienotvarkei/
sprendimams (,,¢jimo pirmiau® arba ,,jvykiy dirigavimo®); planuota auditorijos jtikinéjima,
samoninga poveikj Saltiniui darancios zinios rengima (,,kandziojimosi® arba ,kalimo prie
kryziaus®); dirbtini skandalo daryma, aktyvuy Zurnalisto neigiamy pasekmiy politikos
veikéjams sieki (,,naujienos iskasimo® arba ,,temos iSsukimo®); asmenines apgaules gaunant
[statymu saugoma informacija (,,zioply mergaiciy®); samoninga orientacija [ nekritiskg
naujieny recepcija (,suplakto kokteilio® arba ,,délionés™); naujienos emocinio uztaiso
konstravima (,,i8spausti asara™) ir apskaiciuota tycinj turimos informacijos skelbimo momenta
(,,iStraukti 1§ stalc¢iaus® arba ,,bombos®). Pusé siy manipuliaciniy schemy kyla kaip atsakas |
naujieny vadybos scenarijus, siekiant neutralizuoti iSankstinius ir savanaudiskus saltiniy
planus, taciau 3 atvejais zurnalistai manipuliaciniuose scenarijuose dalyvauja juy neatpazindami
ir nereflektuodami tokios savo veiklos pasekmiy. Toks nejsisamonintas profesinis elgesys yra
atsitiktinis. Fiksuoti 2 Zurnalisty savarankiskai generuojami manipuliaciniai scenarijai,
realizuojami informacijos rengimo etapu.

Atsitiktinis ~ stilistiniy  poveikio priemoniy naudojimas budingas ,,ziniasklaidos
darbininko® nuostaty struktaros tipui. ,,Jvykiy kuréjams® budingas planuotas manipuliavimas
renkant informacija (Saltiniy puolimas). ,,[vykiy kritiko® manipuliacinis mentalitetas daznas
skelbiant informacija, jis nukreiptas ne | Saltiniy puolima tiesioginio kontakto metu, bet {
viesa ju kritika publikuojant informacija. ,,Ziniy konstruktoriaus® profesines nuostatas
turintys zurnalistai link¢ samoningai manipulivoti pasnekovy citatomis rengdami
informacija — dirbtinai konstruodami konflikta, parinkdami reikiamai komentuojancius
pasnekovus, suteikdami skandalingas antrastes, anonsus, kt. ,,Teisybés ieskotojai daznai
jauciasi manipulivojami kity komunikacijos dalyviy.

6. Siuolaiking Zurnalistikos misijos samprata tapatinama su informavimo funkcija, o
demokratinio ziniasklaidos veikimo pagrindu laikomas objektyvumo siekis. Taigi dominuoja
funkcinis, lokalaus profesinio pobadzio Zurnalisto socialinis vaidmuo. Zurnalistikos misijos
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samprata sutapo su 4 manipuliacinio mentaliteto tipy profesiniy nuostaty struktira —
svarbiausia valdzios kontrolés funkcija laiké ,jvykiy krittko® manipuliacinio mentaliteto
nuostatomis besivadovave zurnalistai, atitinkamai — tarpininkavima Zurnalistikos paskirtimi
nurodé ,,zinios konstruktoriaus® ir ,,ziniasklaidos darbininko® tipams priskirti respondentai, o
idealia zurnalistikos misija jgyvendinti siekiantys nurodé ,teisybés ieskotojo tipui priskirti
zurnalistai. Vis délto tarp zurnalisty dominuoja pragmatinis savo vaidmens suvokimas:
zurnalisty, kuriy realus profesinis veikimas sutapo su jsivaizduojama zurnalistikos paskirtimi,
buvo perpus maziau nei funkciskai savo veiklg traktavusiy respondenty. Atliktas nacionalinés
ziniasklaidos Zurnalisty tyrimas, susiejant ju elgseng su puoseléjamomis profesinémis
vertybémis, leidzia i$skirti 3 manipuliacinius vaidmenis — informacija manipuliuojantys ir sau
naudos sieckiantys naujieny gamybos proceso dalyviai (intereso, pragmatinis, ekonominis
prioritetas), emocijomis manipuliuojantys, démesio siekiantys naujieny gamybos proceso
dalyviai (malonumo, pramogos, psichologinis prioritetas) ir ziniomis, galia ar statusu naujieny
gamyboje manipuliuojantys jtikinétojai (argumento, lingvistinis, politinis prioritetas).

7. Manipuliacijos naudojimas profesinéje veikloje tuo daznesnis, kuo pragmatiskesnés
profesinés vertybés puoselé¢jamos. Auksti profesinés kulturos standartai — dvigubas fakty
tikrinimas, reglamentuoti formalus dalykiniai santykiai su S$altiniais, kritisSkas poziuris }
oficialiy ir profesionaliy S$altiniy teikiamg informacija, naujieny atranka, vadovaujantis
visuomenés interesu, tikslus, nuomoniy balansa uztikrinantis naujieny pateikimas — neleidzia
darbiné¢je veikloje naudoti manipuliacijos, taip pat saugo nuo atsitiktinio ar nesamoningo
dalyvavimo manipuliaciniuose scenarijuose.

8. Tikslinga manipuliacijos naudojima, taip pat uzsakomosios zurnalistikos ir
informacijos nutyléjimo masta skatina pragmatiné zurnalisty ir jy darbdaviy logika. Pastaraja
lemia zurnalisty profesinéje bendruomenéje vyraujantis zurnalistikos misijos, darbo tikslo ir
veiklos motyvy sutapatinimas su visuomenés informavimo priemoniy atliekamomis
funkcijomis — informacine, pramogine, valdzios kontrolés, tarp kuriy— nuomoneés
formavimo funkcija neminima. Nejsisamonintos zurnalistinés veiklos pasekmés sudaro
prielaidas profesiniy vertybiy devalvacijai ir vartotojiSkam poziariui | naujieny produkta.
Jutiminis, { instinktus orientuotas informacijos pateikimas ryskiai prisideda prie nekritiSko
auditorijos mastymo palaikymo. Pragmatiskq profesing kultara skatina riboti naujieny
redakcijy ir ziniy tarnyby iStekliai bei savanaudiski profesiniai interesai — isskirtinés
informacijos poreikis, reputacijos, socialinio reik§mingumo, jtakos siekis, kuriais savo
tikslams sumaniai pasinaudoja vieSsumo ir palankaus atspindéjimo siekiantys Saltiniai.

9. Manipuliacija nacionalinés ziniasklaidos Zzurnalisty suprantama pagal ju paciy elgsena
konkrecioje darbinéje situacijoje, darbo metu patiriama ir daroma poveiki. Toks vertinimo
pobudis lemia dominuojantj dviprasmiska zurnalisty poziuri { §i reiskini — Zurnalistiniame
darbe identifikuojama manipuliacija priimama ne neutraliai kaip butinybe, ko leisty tikétis
objektyvios zurnalistinio darbo aplinkybés, ar kategoriskai neigiamai, ka lemty zurnalistikos
kaip wvaldZios prieziaros, tiesos ieskojimo samprata, bet vertybiniu aspektu reliatyviai,
pateisinamai — taigi labiau teigiamai nei neigiamai. Dominuojantis teigiamas poziaris |
manipuliacijos naudojima darbinéje veikloje sudaro prielaidas Zurnalisty j(si)traukimui ir
dalyvavimui manipuliaciniuose scenarijuose.

10. IS kelty 5 hipoteziy vienai gauti duomenys nepriestaravo, likusios 4 — nepasitvirtino.
Gauti duomenys neprieStaravo hipotezei, jog manipuliacijos naudojimas Zzurnalisty
profesinéje veikloje yra atsitiktinis ir nulemtas objektyviy naujieny gamybos veiksniy. Taciau
tyrimo metu nustatyta, jog nacionalinés ziniasklaidos organizacijose puoselé¢jamos ne
normatyvinés, bet pragmatiskos profesinés vertybés, todél idealistinis zurnalistikos misijos
suvokimas tarp zurnalisty retas. Vis délto tyrimo rezultatai parodé, kad Zzurnalisty
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dalyvavimas manipuliaciniuose scenarijuose yra ne daznas ir aktyvus, kaip manyta, bet retas ir
pasyvus. Taip pat nepasitvirtino hipotezé, kad pragmatiskos profesinés vertybés skatina
intensyvig zurnalisty autoring raiska. Nustatyta priesinga tendencija — ekonominio poveikio
veiksniai skatina zurnalisty autorinés raiSkos nykima, darbinéje veikloje dazniau naudojamasi
profesionaliy Saltiniy pranesimais, minimi paslépti zurnalisty ir Saltiniy sandoriai (uzsakomoji
zurnalistika). Respondentai §f savo darbo aspekta apibudino kaip ,,verslo cenzurg®. Be to,
riboti redakcijos istekliai ir nedideli pagal aukstus profesinius standartus dirbanciy zurnalisty
atlyginimai skatina daznesne naujieny vadybos intervencija { naujieny gamybine aplinka:
saltiniai sumaniai iSnaudoja Zurnalisty tenkinimasi simbolinio atlygio formomis — suteikia
i$skirtiniy naujieny, uztikrina Saltinio pasiekiamuma, suteikia jtakos pojutj ir pan. Ir nors
tiksuotas ,,verslo cenzuros® poveikis, nepasitvirtino hipoteze, kad ekonominiai interesai lemia
zurnalisty savicenzurg — pastaraja jvardyti ne ziniasklaidos savininky, reklamos uzsakovy
pageidavimai, kuriems pagal subordinacija turi paklusti Zurnalistai, bet Zurnalisty profesinis
elgesys pagal normatyvinius standartus, profesiniy vertybiy saugojimas. Toks poziuris liudija
senos politinés sistemos suformuoty poziur] | teisini zurnalisty profesinés veiklos, tiek kity
socialiniy, ekonominiy, politiniy santykiy reglamentavima, kas leidzia skleistis nihilistinei
politinei kultarai, turinciai neigiamos jtakos demokratinés teisinés valstybés sampratai.

11. Naujieny vadybos intervencija { naujieny gamybos procesa yra ekonominiy veiksniy
nulemto savanaudisky Zzurnalisty ir $altiniy profesiniy interesy proverzio pasekmé. Naujieny
vadyba turi neigiamg poveikj Zurnalisty profesinei kulturai, kadangi skatina atsakomuyjy
manipuliaciniy schemy naudojima.
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Rekomendacijos

1. Kaip rodo tyrimo duomenys, naujieny vadybos intervencija | naujieny gamyba yra
netiesiogial susijusi su mazomis zurnalisty profesinés veiklos pajamomis. Gaunantys maza
darbo uzmokest] zurnalistai auksty profesiniy standarty naujieny gamyboje laikosi,
sickdami simbolinio atlygio — socialinés reik§mes, jtakos, pazinciy, reputacijos. Si ju
profesinés veiklos motyva iSnaudoja teigiamu atspindéjimu ir zinomumu viesojoje erdvéje
suinteresuoti politikos veikéjai. Todél turéty buti stiprinamos programos ir priemoneés,
uzkertancios kelia darbdaviy savivalei, stiprinamos profesinés zurnalisty sajungos, ypac
tuomet, kai yra aukstas nedarbas. Taip buty uztikrinamos zurnalisty teisés ir ju socialinis
statusas, stabili padétis naujieny redakcijoje.

2. Kadangi zurnalistika yra specifiné viesoji paslauga, bendras visuomeninis géris, kq
liudija Visuomenés informavimo jstatyme zurnalistams suteikta isskirtiné teisé operatyviai
gauti informacija, kt. teisés, [statymu turéty buti iSsprestas Zzurnalistinés veiklos
komercinése ziniasklaidos bendrovése finansavimas, sugrieztinta ziniasklaidos savininky ir
investuotojy atsakomybé uz ju valdomose priemonése teikiama zurnalistikos kokybe, taip
pat sukurtas nuo politiniy cikly nepriklausomas visuomeninio transliuotojo finansavimo
mechanizmas. Rekomenduojama siam tikslui pasiekti sukurti specialia darbo grupe.

3. Kadangi tyrimas parodé¢ didelj uzsakomosios zurnalistikos mastq ir neteiséto
ziniasklaidos savininky lobizmo naujieny gamybos praktikoje, jy manipuliavimo
visuomenés nuomone apraiskas, sialoma jstatymy leid¢jui kartu su profesinémis zurnalisty
organizacijomis sukurti §iy reiskiniy stebésenos sistema bei tobulinti  teisinj
reglamentavima, leisiant] taikyti Ziniasklaidos verslo subjektui adekvacias baudas,
ziniasklaidos organizacijos kaip juridinio asmens baudziamaja atsakomybe.

4. Turéty toliau buti ugdomi nacionalinés ziniasklaidos zurnalisty etiniy dilemy, su
kuriomis susiduriama kasdieninéje profesin¢je praktikoje, jveikimo jgudziai. Kaip matyti 1§
atlikto Zurnalisty profesinés veiklos tyrimo, manipuliaciniy schemy naudojimas daznai yra
nereflektuotas, savaiminis ir atsitiktinis. Todél | komunikacijos specialisty (tiek Zurnalisty,
tiek rySiy su visuomene specialisty) rengimo ir ju profesinés kvalikacijos kélimo programas
turéty buti jtrauktos Siuos jgudzius lavinancios disciplinos. Taip pat zurnalistams turéty
buti suteikiamos Zinios, kaip priimti jy profesinéje veikloje butinus kokybiskus vertinimo
sprendimus.
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Chief specialist, Public Relations Division

Adviser for media communication, press releases, providing
information for the media and the public, planning and implementing
public relations projects.

Ministry of the Finance of the Republic of Lithuania
Lukiskiy str. 2, LT 01512, Vilnius
www.finmin.lt

August, 2010 — 2011, March

Chief specialist, Communication Division

Providing information for the media, planning and implementing
public relations campaigns, surveys of public opinion, cooperation
with other institutions of the state, strategy and administration of the
website of National Court Administration

National Court Administration, L. Sapiegos str. 15, LT
10312 Vilnius
www.teismai.lt

April, 2006 — August, 2010
Head of Public Relations Division

Creation and development of separate structural unit for public
relations, administration (planning, assignment and control of the
activities), forming public relations policy for the institution,
organizing of means for external and internal communication,
providing information for the media

General Prosecutor’s Office of the Republic of Lithuania,
Rinktinés str. 5A, LT 01515 Vilnius

www.prokuraturos.lt

July, 2003 — April, 2006

Chief specialist, Deputy Head Communication Division
Press Releases, articles’ writing, publication of books and brochures,
organizing of festivals, planning and implementing public relations
programs, brand of the institution, administration of the unit

State Social Insurance Fund Board
Konstitucijos av. 12, LT 09308 Vilnius

www.sodra.lt

March, 1998 — September, 1999

Manager

Sales of lottery company products, managing game projects
State Enterprise “Lithuanian Loto”,

Laisvés av. 21, LT-44311 Kaunas
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