[image: image3.png]Literal transtation Globalization Creation

Presenvation Equivalent
Addition Cultural equivalent Translation by a more

conrete word

‘ Naturalization Ormissian
I I

Foreignization Dormestication




VYTAUTO DIDŽIOJO UNIVERSITETAS
HUMANITARINIŲ MOKSLŲ FAKULTETAS
ANGLŲ FILOLOGIJOS KATEDRA

Aleksandra Pletniova
JAPONIŠKAS ANIMACINIS SERIALAS HARUHI SUZUMIJOS MELANCHOLIJA: ANGLIŠKŲ, LIETUVIŠKŲ IR RUSIŠKŲ SUBTITRŲ PALYGINIMAS IR ANALIZĖ

Magistro baigiamasis darbas
Taikomosios anglų kalbotyros studijų programa, valstybinis kodas 621Q30002
Filologijos studijų kryptis

Vadovė  dr. Jolanta Legaudaitė  ___________   __________




                             (parašas)                     (data)

                                                Apginta prof. I. Dabašinskienė _____________        ____________


                      (Fakulteto dekanė)                (parašas)                                (data)

Kaunas, 2012
JAPANESE ANIME SERIES SUZUMIYA HARUHI NO YUUTSU: COMPARISON AND ANALYSIS OF ENGLISH, LITHUANIAN AND RUSSIAN SUBTITLES
By Aleksandra Pletniova 

Department of English Philology

Vytautas Magnus University

Master of Arts Thesis

Supervisor: Assoc. Prof. Dr. Jolanta Legaudaitė 

May 2012
Table of Contents
SANTRAUKA
i
SUMMARY
ii
1 INTRODUCTION
1
1.1 Aim and Objectives
2
2 THEORETICAL BACKGROUND
4
2.1 Theoretical Introduction to Subtitles
4
2.2 Culture Specific Items and Methods of Their Translation
6
2.2.1 Culture Specific Items and Translation Strategies
7
2.2.2. Definition, Creation and Functions of Slang
14
2.2.3Definition and features of Otaku Slang
16
3 MATERIALS AND METHODS
19
4 ANALYSIS AND COMPARISON OF FAN-MADE SUBTITLES
22
4.1 Translation of Slang
22
4.1.2 Otaku Slang in the Subtitles
25
4.2 Translation of Other Culture Specific Items
26
4.2.1 Personal Names and Address Forms
26
4.2.2 Holidays and Days of the Week
36
4.2.3 Food, Games and Media
38
4.3 Conclusions
43
5 ANALYSIS AND COMPARISON OF DVD SUBTITLES
45
5.1 Translation of Slang
45
5.1.2 Otaku Slang in the Subtitles
46
5.2 Translation of other Culture Specific Items
47
5.2.1 Personal Names and Address Forms
47
5.2.2 Holidays and Days of the Week
53
5.2.3 Food, Games and Media
54
5.3 Conclusions
57
6.1 Translation of Slang and Otaku Slang
59
6.2 Translation of Other Culture Specific Items
60
7 CONCLUSIONS
62
References
64
APPENDIX A: TAXONOMY OF ECR TRANSFER STRATEGIES
66
APPENDIX B: ENGLISH SLANG ITEMS AND THEIR DEFINITIONS
67
APPENDIX C: RUSSIAN SLANG ITEMS AND THEIR DEFINITIONS
72
APPENDIX D: LITHUANIAN SLANG ITEMS AND THEIR DEFINITIONS
77
APPENDIX E: JAPANESE SLANG ITEMS AND THEIR DEFINITIONS
78


List of figures and tables

Figure 2.1 The continuum of foreignizing – domesticating translation strategies 
…13
SANTRAUKA

Turimų vertimų palyginimas tarpusavyje ir su originalių tekstų yra senai žinomas vertimo mokslo kontekste tyrimo metodas. Palyginimas vienos vertimo ir originalo poros arba keliu išvertų tekstų, sukurtų viename laikotarpyje arba paimtų iš skirtingų epochų – visą tai aprašomojo vertimo mokslo dalis orientuotą į produkto, šiuo kontekstų – vertimo, analizę. Šis darbas siūlo savo įnašą šio mokslo šakai, bet suteikia dėmesį į neįprastą teksto tipą – į subtitrus. Nors, kaip jau buvo paminėta, vertimų ir originalių tekstų palyginimas nėra naujas atradimas vertimo moksle. Subtitrus mokslininkai pradėjo nagrinėti tik neseniai. Šis darbas taip pat įtraukia daugiau negu vieną vertimo – originalo pora, surinkęs penkis subtitrų variantus trijose kalbose. Šio darbo tikslas yra išnagrinėti penkis subtitrų variantus Japoniškam animaciniam serialui „Haruhi Suzumijos Melancholija“ anglų, lietuvių ir rusų kalba ir palyginti, kaip šiuose subtitruose verčiamas slengas, „otaku“ t.y. anime mėgėjų, slengas, ir kiti kultūros terminai, tokie kaip vardai, kreipimo formos, šventadieniai, maistas ir t.t. Kadangi analizuojami subtitrai yra dvejų tipų – sukurti profesionalų vertėjų ir sukurti anime mėgėjų, subtitrai taip pat bus lyginami vienas su kitu, o ne tik su originaliu japonišku tekstu. Ši liginamoji subtitrų analize remiasi Toury „žodžių porų“ (angl. coupled pairs) metodu. 
Šiame magistro darbe bus pateikiamas ne tik subtitrų analize ir palyginimas, bet ir reikalinga teorinė medžiaga. Ji apima subtitrų sąvoką ir tipus; subtitrų kūrimo taisykles bei problemas; kultūros terminus ir jų vertimo strategijas; aprašomos Venučio teorija apie verčiamo teksto „priartinimą“ ir „nutolinimą“ (angl. foreignization & domestication) nuo vertimo kalbos prie skaitytojo. Taip pat yra suteikiama reikalinga informacija apie japonų kalbą ir kultūrą. 

Lyginamosios subtitrų analizės rezultatai rodo, kad visų pirma slengas yra verčiamas arba vietinių (angliškų, lietuviškų arba rusiškų) slengų arba neutraliais žodžiais. Taip pat yra atvejų kai slengas subtitruose buvo rastas tose vietose, kur originaliame tekste slengo nėra. Verčiant kitus kultūros terminus yra naudojamos skirtingos strategijos, bet, žiūrint kokios strategijos yra vartojamos ir kaip, galima teigti, jog rusiški ir angliški mėgėjų sukurti subtitrai bando išlikti kuo arčiau originalo, yra „priartinami“ prie japoniško teksto. Skirtingai nuo jų, lietuviški mėgėjų subtitrai išsaugo daugumą originalo kultūrinių ypatumų ir išlieka arčiau lietuviškos kultūros. Profesionalų vertėjų subtitrai taip pat naudoja skirtingus metodus. Šie angliški subtitrai, panašiai į lietuviškus mėgėjų subtitrus, „nutolinami“ nuo originalo, prarandami kai kuriuos santykių niuansus ir originalo „skonį“. Rusiški profesionalų subtitrai, panašiai į mėgėjų subtitrus, yra „priartinami“ prie japoniško teksto. Taip  išsaugodami daugumą kultūros terminų įvairovę.

SUMMARY

A comparison of already existing translations to the original text has been a part of translation studies for a long period of time. An analysis on only one pair of source and target text or a collection of several target texts written within one period of time or taken from different epochs; all of this is a part of descriptive translation studies oriented on the analysis of the product – the translation. This paper offers its own contribution into the continuum of such analysis, but focuses on a relatively untouched type of text: on subtitles. Even though a comparison of source and target text pairs is not a new discovery within the context of translation studies, subtitles have been taken into consideration only recently. Furthermore, this paper involves five variants of subtitles in three different languages. The aim of this paper is to analyze five variants of English, Lithuanian and Russian subtitles for the Japanese anime series Suzumiya Haruhi no Yuutsu (The Melancholy of Haruhi Suzumiya) and compare how slang, otaku slang and other culture specific items are translated. Moreover, since there are two types of subtitles present: subtitles made by fans and professional DVD subtitles, these variants of translation will be compared to each other as well. The comparative analysis is based on the principle of Toury’s coupled pairs, though often more than a pair of texts is analysed.

In addition to the practical analysis of the subtitles, necessary theoretical information is provided in this paper as well. This information involves definition and description of types of subtitles; requirements and problems of creating subtitles; description of culture specific items and methods of their translation and Venuti’s notions of foreignization and domestication of a translation. Furthermore, when necessary, information about Japanese language and culture is provided.

The analysis of the subtitles shows that, firstly, slang is usually translated by being localized or generalized, i.e. it is translated by a local slang item or by a neutral word. In some cases compensation was used, that is slang items were found in subtitles in places where there are no slang items present in the source text. Secondly, with regards to the translation of other cultural references a number of different strategies is used, and based on which strategies are employed and how they are used it is possible to state that Russian and English fan-made subtitles are foreignized, staying as close as possible to the source text, whereas Lithuanian fan-made subtitles are domesticated and acquire a more neutral tone. Similarly, professional DVD subtitles use different translation methods. English DVD subtitles are domesticated, loosing some of relationships’ nuances and flavour. Russian DVD subtitles, on the other hand, are foreignized and moved closer to the original Japanese text, and by doing so the majority of cultural references are retained. 

1 INTRODUCTION
Japanese animation, also known as anime, has been spreading worldwide over the years. Having first reached the USA in the first half of the 20th century, it has recently come to Lithuania as well. In fact, anime has even concurred Hollywood – ‘Spirited Away’ directed by Hayato Miyadzaki won an Oscar award in 2002. Different anime films and series are brought to the attention of viewers and to suit the audience all these newly acquired video materials are being translated into different languages. 

In the USA where anime came first, and also in Russia, where it appeared only a few years later, there is an extremely large variety of already translated anime series for viewers to choose from. In Lithuania, on the other hand, where anime only recently appeared, the number of available series can be counted on fingers. Naturally, some anime fans are dissatisfied with the situation. There is also a question of ‘ongoings’ – anime series which are still being broadcasted and are not yet finished. No company would chose to start translating an ongoing series, not until at least one season is finished. But fans still wish to see the newest episodes as fast as possible. Thus, there appear fan-subbers – groups of people with some knowledge of the Japanese language, willing to sacrifice their free time so that other fans may enjoy the newest episodes in their native tongue. Such subtitles, also known as fun-subs among the anime fans, are fast and accurate, even though they are not made by professional translators. 

An interesting situation arises when a series which has already been translated by fans is being officially licensed and released on a DVD in a country. The audience suddenly has two variants of translation, not including the dubbing, which is often present on DVDs too. And since sometimes not one, but several different fun-subbing groups exist, there may be even more variants of subtitles to chose from. It is a difficult, yet an interesting and even alluring task for a translator to collect several variants of fan and DVD subtitles and compare them. Even more so, the fact that this anime may be translated not into one, but several languages, which raises the number of available translations even higher, makes this task even more challenging. And this is exactly what this paper is attempting to do.
This type of research is not a new founding, as a comparison of already existing translation within one or across several languages has been a part of translation studies for a long period of time. Already in late 20th century Holmes included this type of analysis in his map of translation studies, ascribing it to a ‘pure’ branch, also known as descriptive branch of translation studies. (1988b/2000, 177). According to him this comparison of source and target texts is called product oriented translation studies and can involve both a single pair of source and target text and a comparison of several target texts of the same source text. It is possible to broaden such a research to include different translation over different periods of time, languages or text types. This paper does not attempt to suggest any new types of research but operates within already established frames, bringing only a different type of discourse to focus: subtitles instead of literary texts. It is also synchronic in nature, i.e. it incorporates several translations created during a single period of time. It also involves not simply several variants subtitles, but subtitles created by two very different groups: unprofessional anime fans and professional translators.

1.1 Aim and Objectives

The aim of this paper is to analyze the translation of slang and otaku slang in two variants of DVD subtitles and three variants of fan-made subtitles in three languages: English, Lithuanian and Russian; to analyze the strategies used to translate other Culture Specific Items, such as names and address forms, holidays, food, games, etc. in the same variants of subtitles and, finally, to analyze these five different translations from the point of view of foreignization and domestication. The following objections are proposed in order to achieve the aim:

· To locate slang and otaku slang items in the source text and in five target texts.
· To locate Culture Specific references in the translations.
· To analyze how slang and otaku slang are translated in fan-made subtitles.
· To analyze what strategies are used to translate other cultural references in fan-made subtitles.
· To look at the translation of slang and otaku slang in DVD subtitles.
· To study the strategies used when translating cultural items in DVD subtitles.
· To compare how fan-made and DVD subtitles perform the translation.
· To analyze the aspects of foreignization and domestication in the translations.

In addition to the given aims this paper proposes and attempts to confirm of disprove the following hypotheses: 

· Slang is used more often in fan-made subtitles, than in DVD subtitles;

· There are more otaku slang items in fan-made subtitles;

· Fan-made subtitles employ foreignization and the corresponding translation strategies;

· DVD subtitles employ domestication and the corresponding translation strategies.

These hypotheses are proposed based on a stereotypical understanding of how fan-made and DVD subtitles should be and also on a general understanding of the differences between the audiences and purposes of the two types of subtitles. Whereas DVD subtitles are created for the general audience and must suit their needs, fan-made subtitles are usually made by and for anime fans, i.e. people who are already familiar with the source language and culture to some extent. Furthermore, it is possible to assume that DVD subtitles will be of better quality, as they were produced by professional translators and subtitles. Whether the proposed hypotheses are true will be demonstrated by the analysis in the following chapters.

This paper consists of seven chapters which are divided into two parts: theoretical and practical ones.  In the second chapter necessary information about slang, Culture Specific Items and methods of their translation are provided. The third chapter introduces material used in the paper and methods employed when performing the analysis. Fourth, fifth and sixth chapters already belong to practical part of the paper and contain analysis and comparison of fan-made subtitles, DVD subtitles and the comparison of all five different subtitles involved in this analysis. Conclusions are presented in the seventh chapter of this research. Finally, the last, eighth, chapter includes list of literature used in the research.

2 THEORETICAL BACKGROUND
The following part of the paper provides the necessary theoretical background and information. Here subtitles as the main object of the research are introduced. After that information about Culture Specific Items in general and methods of their translation are presented. Then slang, its origins, reasons for being used and methods of creating new slang items are discussed. Finally, otaku slang is being introduced, its history, general features and specific characteristics, typical for the three otaku slang varieties in question, i.e. English, Lithuanian and Russian ones.

2.1 Theoretical Introduction to Subtitles
The very first movie show was given in 1895. It was a collection of several episodes, each 15-20 seconds long, which included the first movie with a plot. Before that there were shadow theatres, magical lanterns (laterna magica), kinetoscopes and other attempts to produce a moving picture. Later, sound was added to movies, but it was simply some music being played to accompany the video; movies themselves were soundless. Thus, there was no need for subtitles, since dialogues or commentaries, if necessary, were given as separate pieces of text. The situation changed after the appearance of the first sound movies in 1920s. With the dialogues being an inseparable part of the film a way to translate them had to be found. The solutions known to the present audience are dubbing, voice-over or subtitling. 

Dubbing refers to any technique of covering or replacing the original voice in an audio-visual production by another voice (Coelho: 3). It creates an illusion that the film or program in question was created within the target culture and language. On Lithuanian TV a voice-over technique is quite popular; it involves a covering of the original voice by another one. The original voice in this case is preserved. In voice-over, differently from dubbing, it is possible for only one person to read the whole text, which reduces the cost of such translation. A complete dubbing, i.e. the replacement of an original voice with a different one, is more commonly used on DVDs. This is a relatively time-consuming technique, as it takes time to synchronize target text to how the speech appears on the screen; and recording of the new audio stream is time-consuming as well. Paquin refers to the former as ‘phonetic synchronism’ and states that a translator, working on dubbing, is more similar to an ‘adapter’ or ‘screenwriter’ (Paquin, 1998). Subtitles, on the other hand, are much more interesting, since they are different from any other type of translation. Subtitles are trans-modal, i.e. they represent and re-represent spoken discourse as written one. As Bannon says:

Subtitles deal with what is seen and heard. They exist in tandem with dialogue, inseparable from the sounds and image on the screen. The trans-modal and poly-modal nature of subtitling offers translators unique opportunities for cooperation with the source program and its audience. Subtitles bridge a film’s multiple semiotic modes by inserting word images that become part of a collaborative whole. Something new is created – a subtitled film. 

(Bannon, 2010: 1).

The process involves a double conversion, going from one language to another and from one medium to another. The source text a subtitler works with is not merely a dialogue; the subtitler does not deal with one-on-one translation. The target text is not simply subtitles, separated from the film they were created for. A subtitler has to work with a whole film – the dialogue, music, images, characters, etc. What is received as a product of his work is a subtitled film – something completely new. This way subtitles are not only a trans-modal type of translation, but also a multi-modal, a truly unequal existence offering a translator a unique opportunity for cooperation with images and sounds of a film by making the words on the screen a part of the whole. 

It is ironical that the better the subtitles are the less they are being noticed, since they do not steal attention from the movie being watched. Subtitles are not supposed to intrude on the original nor should they be read like a translation. It is the goal of good subtitles – to be transparent. If the viewers remember the subtitles as if the characters had spoken them, not as a separate text on the screen, then the goal is achieved.

Subtitles can be looked at from two different perspectives: from the point of view of a language and from the point of view of an audience. Looking at subtitles from the point of view of a language two types can be distinguished: intralingual and interlingual. Gottlieb defines the intralingual subtitling as “the subtitling for domestic programmes for the deaf and hard of hearing” (2001: 47). Interlingual subtitling, on the other hand, “crosses over from speech in one language to writing in another” (ibid.). Only interlingual subtitling can be considered translation, as it involves a change from one language to another. Intralingual subtitling does not translate from one language into a different one, but stays within one language with a change of form only. 

From the perspective of the audience two more categories of subtitles can be distinguished, open and closed ones. Eithne O’Connell defines open subtitles as “something of a mixed blessing in that they cannot be removed from the screen, even if they are deemed by the viewer to be superficial” (2000: 170). This is a popular type of subtitles in Lithuanian cinemas. Differently, closed subtitles in her opinion “represent a more flexible, optional resource which can be accessed by means of a decoder as required” (ibid.). This type of subtitles is more often used in DVD format. 

A subtitler has a serious task before him/her when creating subtitles. He or she is depended on by the audience to produce a reliable translation which would allow the best possible understanding of a film. Furthermore, subtitles have to be of high quality since they often become an aid in learning a foreign language. In addition to that, a subtitler has to face all the problems a translator faces and has to find an adequate solution for them. Moreover, there are some problems common to subtitles only. Hatim and Manson for example, distinguish four types of restrains present in subtitling: 

· loss of such intralingual aspects of speech as dialect, accent, intonation, etc, since subtitles involve a change from speech to writing. Still, by adding pronunciation marks and letter cases it is possible to convey some of these aspects;
· restriction of space and type, meaning that only a set number of symbols can be used in each of the two lines of the subtitles. Also, subtitles must follow the original dialogue; 

· due to the previous restriction the dialogues have to be compressed. This is a hard task to fulfil, since only secondary information should be omitted. Any loss in primary information may lead to misinterpretations and misunderstandings which should be avoided;

· the image on the screen and the subtitles have to match. For instance, in some culture body language may be perceived in different ways. If so, a translator has to modify the subtitles so that they would fit the body language of the character speaking(1997: 78-79).
In addition to the restrictions above there are some technical requirements to be observed and fulfilled when creating subtitles. Some are quite simple, as, for example, the position of subtitles and quality of font used. Others regulate how to represent different types of text found in a move, such as common dialogues and songs. The latter should be translated too, but in order to separate a song from dialogue italics are often used. These requirements are not related to language, but they must be observed as well in order to produce subtitles of the best possible quality. 
Based on the above it can be assumed that a subtitler’s task is not necessarily simpler than that of a translator, even though the amount of text the former has to work with is generally smaller. A subtitler is the one to make the decisions about which information to omit and which to include in order to meet the established limit of symbols; he or she is also the one to make necessary modifications so that the video information in the screen would match the written dialogue in the subtitles. Whether he/she has fulfilled his task successfully is up to the audience to decide.

2.2 Culture Specific Items and Methods of Their Translation
This part of the chapter introduces Culture Specific Items and methods of their translation. In addition to that, a separate part is dedicated to slang, how slang items are created and the purpose for using it. Finally, it is explained what otaku slang is and a basic descriptions of English, Lithuanian and Russian otaku slangs are given.

2.2.1 Culture Specific Items and Translation Strategies

Just as people’s knowledge, experience, beliefs and worldview arise from our cultural background, are groomed by it and become culture-bound, so each text they produce, especially literary text, free from strict constraints of scientific publications, is culture-based and culture-bound. One can say that there is no discourse produced, spoken or written, without being connected to culture. So when translating discourse from one language to another, a translator also has to translate it from the source culture into the target one. And here one comes in contact with cultural references which exist in one culture, but not in both. Such references are called Culture Specific Items and require special attention as they are both hard to translate and may be crucial to the whole text. What should be noted is that such references do not exist on their own, but as a result of a conflict arising when one reference existing in the source text becomes a problem when translating it into the target language as it does not exist there (Aixela, 1996:57).
Almost anything can be seen as a culture specific item. The concept may be abstract or concrete; it may be related to a person’s religious beliefs or social customs (Baker, 1992: 21). Holidays, food, names of books and songs, even personal names can all be treated as cultural references, though there are a few exceptions. For example, if a holiday as widespread and well known all over the world, such as Halloween or Christmas, it will hardly be considered a culture specific item at all. On the other hand if the target culture is not familiar with the two concepts, these two holidays will be seen as a cultural reference. Similarly, some scholars argue whether all proper names are cultural in their essence. Davies mentions Hermans’ notions of proper names and loaded names, the former having little meaning and the latter being meaningful (1988). According to Aixela proper names are usually preserved in a translation whereas loaded names are given a linguistic translation (1996: 59). Davies himself suggests that these distinctions are hardly relevant when analyzing culture specific references. As he states, some names a common for a number of different cultures whereas others may be hardly recognizable as a part of one particular culture at all (Davies, 2003: 71). Names analyzed in this paper are clearly of Japanese origin and do not necessarily bear any extra meaning; they are just names. However, they will be treated as cultural references in this paper as part of forms of address which is an important part of the analysis.
Problems and difficulties of translation have been discussed for a long period of time. What started as a debate between word-to-word or sense-to-sense translation method soon became a flood of different schools and strategies, suggested by a number of scholars. It is essential for a translator to know all these strategies as it helps to organize a translator’s work and regulate the process of translation. The following paper will employ Venuti’s notions of domestication and foreignization, as well as a set of strategies developed by Eirlys E. Davies and introduced in his article “Goblin or a Dirty Nose? The Treatment of Culture-specific References in Translation of Harry Potter Books”.

Venuti introduces and discusses the notions of domestication and foreignization in his book The Translator’s Invisibility: A History of Translation. These notions are often seen as opposing each other, and a translator is the one to make a choice between them. One text can be foreignized to a larger or lesser degree compared to other texts, but it cannot be domesticated at the same time. However, Venuti is not the only one working with these two poles of translation. For example, already in the 19th century Schleiermacher goes beyond literal or free translation and states that there are two ways for a translator to follow: to move the reader towards the writer, and by doing so to ‘alienate’ the text or vice versa, to move the writer toward the reader and to ‘naturalize’ the text. (Schleiermacher, 1813/1992: 41-42). He himself prefers the first strategy – the one of ‘alienating’, which insists on translator to concentrate on the foreign and transfer it to the source language. Similarly, Nida speaks of formal and dynamic equivalence (Nida, 1964: 159) and later Newmark discusses communicative and semantic translations (Newmark, 1981: 39).It should be remembered, though, that the understanding of new and foreign elements in the text is based solely in the audience’s knowledge and level of education, which may differ from the translator’s understanding. Also, the translator has to make up for some items which were lost during the translation by creating new words or putting in new foreign items in other parts of the text.
Just as Schleiermacher who favors alienation, Venuti believes that not domestication, but foreignization should be the technique used by translators. According to him, a foreignizing translation should accentuate “the difference of the foreign text, yet only by disrupting the cultural codes that prevail in the target language” (Venuti, 1995: 20). As it seems, something, in this case – “cultural codes”, must be sacrificed in order to achieve the goal, i.e. a foreignized translation. A foreignized translation would be as faithful as possible to the source language and culture, which may become a problem for a less prepared reader. Not being familiar with the culture, a person may fail to fully perceive the meaning of the text or may completely misunderstand it. On the other hand, this can become an encouragement to search for information about the culture and become familiar with it. 

Domestication is based on a different principle. It refers to a reduction of source culture elements in the text and bringing it closer to target culture values (Venuti, 1995: 20). The result of a domesticated translation is a text that is easy to read and understand for the target audience. As it was mentioned above, Venuti disapproves of such translation technique, believing that domesticated texts are merely devalued replicas of originals. Furthermore, speaking about a translation to a dominant language, for example English, he sees domestication as a kind of ‘cultural imperialism’ (ibid.). On the other hand, when a translation is performed from dominant into a dominated language usage of domestication may be seen as an act of resistance against the influence of the source language and culture. 

It is interesting to know that a particular approach was used on a regular basis in certain cultures and during certain periods of time. So, for example, in China it is common to stay as close to the original as possible, even if as the result the target text is hard to comprehend. On the other hand, in 16th century in Spain in was a norm to use extensive supplementary information often resulted in target text being much longer than the source text. Other factors include what type of text is being translated, for what audience the text is created and the relationship between the source and target languages (Davies, 2003: 69). So, in addition to translator’s own preferences there are norms and conventions to be considered and followed, even if the translation may suffer from it. 
Both foreignization and domestication are rather broad in their meaning. This paper will employ the notions, but more attention will be focused on more precise translation strategies. Similarly to the case of notions of foreignization and domestication, there are a number of different sets of translation strategies suggested by a number of scholars. For instance, Mona Baker in her book In Other Words: a Coursebook on Translation speaks about different levels of non-equivalence, for example non-equivalence at word level, grammar level, etc., and proposes different strategies to be employed in different cases. Other scholars suggest different methods of treating cultural references, their numbers varying from five to twelve, basing on different approaches and actions. Nonetheless, these various strategies often have something in common, especially since they are united by one common purpose. Still, strategies presented by Davies will be used in this paper.
In his article “A Goblin or a Dirty Nose? The Treatment of Culture-Specific References in Translations of the Harry Potter Books” Davies proposes seven translation strategies, which are preservation, addition, localization, globalization, transformation and creation. All these strategies will be introduced further in the text, accompanied by examples from the analysis.

The very first strategy Davies mentions is preservation. If a translator finds a reference to an entity which has no equivalent in the target culture, it is possible to maintain the source text unit and transfer it into the target text unchanged. This process is what is referred to as preservation. It is probably one of the simplest strategies and the first one to use when foreignizing a text. This strategy is quite similar to the process of lexical borrowing, when an item from one language is borrowed by another language and may eventually become a part of the latter. It is best not to overuse it, however, as a text full of foreign items does not encourage a reader to learn the new language or culture, but is simply incomprehensible. Furthermore, different languages have a different level of tolerance towards this process and whereas some languages easily accept new items, in others these terms may appear to be out of place. The following example can demonstrate the application of the strategy:

(1.)

	Source text
	English DVD subtitles

	Warabimochi ga okken! (warabimochi present!)(Episode 8; 12:49)
	I found warabi mochi! (Episode 8; 12:49)


Warabimochi is a type of summer Japanese sweets made from fern starch and sweet roasted soybean flour. This type of sweets is quite common n Japan, but hardly known outside the borders of the country. It is unlikely that a person unfamiliar with Japanese cuisine would recognise the name, yet this reference remains unchanged in the translation. This is a clear case of preservation strategy being employed. 
A strategy close to preservation is addition. Similarly to the previous case the source text unit is preserved, but some information is added in order to clarify it. So, for example, instead of “On the 8th March I gave her a bouquet of roses”, a translation will appear like the following: “On the 8th March, an international women’s day, I gave her a bouquet of roses”, where “an international women’s day” would serve as explanatory information and is an addition. There is a danger to using addition often as it may hold up the narrative and become a burden by providing too many details. When using addition a translator has to make sure that this explanatory information does not diverge the reader from the narration. Using short explanations or adverbs and adjectives may be a solution. It could be demonstrated using a translation of the same extract, but from a different type of subtitles:

(2.)

	Source text
	English fan-made subtitles

	Warabi mochi ga okken! (warabi mochi present!)(Episode 8; 12:49)
	Found warabimochi!

[Warabimochi: summer confection of bracken starch and sweet toasted soybean flour] (Episode 8; 12:49)


Similarly to the previous example, the name warabimochi is preserved. Still, some additional information is present, providing explanation of what exactly is warabimochi. Such addition is useful when the translated item is repeated several times in the text. Translating the item once would provide a reader with necessary information to recognize it and so further on the word can be used without any explanations added.
Another strategy suggested by Davies is localization. Instead of simply transferring a reference into the target text, a translator may actually try to translate it by replacing it with a target culture reference, equivalent in meaning to the source culture reference. As Davies says, a translator “may try to anchor a reference firmly in the culture of the target audience” (2003: 82). This technique helps the translated text sound as if it originated in the target culture and is one of the methods used when domesticating a text. Place names can be treated this way, if a translator is ready to risk and place the contents of a book within the context of a local country. The purpose of using this strategy is to make a similar impact to the target audience as the source text item does to the source audience. It provides the reader with a familiar concept that he or she can recognize and identify. By using localization it is possible to translate a text to make it appear as if it originated in the target language and culture. A good example of localization is an example of slang translation, such as the following one:

(3.)

	Source Text
	English fan-made subtitles
	Lithuanian fan-made subtitles
	Russian fan-made subtitles

	Urusai! (Shut up!) (Episode 1; 05:35)
	Shut up! (Episode 1; 05:35)
	Užsičiaupk! (Episode 1; 05:36)
	Заткнись! (Episode 1; 05: 25)


In the Japanese text slang item urusai, meaning silence, shut up, was used. In all the three variants of subtitles present here it was translated by a local slang item: shut up in the English subtitles, užsičiaupkin the Lithuanian subtitles and заткнисьin the Russian subtitles. All of these slang expressions share the same meaning –shut up, silence. By translating the given cultural reference by a local slang item with a corresponding meaning this reference was localized. 
An opposite process; a substitution of a source culture reference not by a reference from target culture, but by a more general term is called globalization, and is another strategy Davies proposes. For example, instead of saying “We had fun during Halloween” it is possible to say “we had fun during a holiday” which would be a globalization. This strategy provides the reader with the essence of a reference while avoiding anything that may lead to misunderstandings and is unfamiliar. However, this may result in some loss of associations and or information, as these unclear parts of the reference may be the key ones to fully understand an extract. Still, this strategy can be employed when translating to almost every language, since it relies on hierarchical structure of concepts which is not a characteristic of one language only. Russian DVD subtitles provide an example of this strategy:

(4.)

	Source text
	Russian DVD subtitles

	Golden Weeku ga akuta ichi nichi me (after this and that, the first day after Golden Week). (Episode 1; 08:24)
	Тем временем миновали весенние каникулы. (During that time, spring holidays have passed) (Episode 1; 08:24)


Golden Week is a name of a Japanese holiday which is celebrated in spring and includes four national holidays. There is no equivalent for such a holiday in Russian culture, so translating it by an equivalent is impossible. Instead, the name is being replaced by a more neutral expression spring holidays which conveys a general understanding of what Golden Week is, but omits any cultural references implied by the concept. 
Another simple technique is omission. It refers to a simple omission of a problematic reference without translating it at all. Though it appears to be a perfect solution for any problems in a translation, the strategy should not be used too often, since it is impossible to omit the whole text. In fact, a cultural reference should be omitted only when translating or understanding it would require too much effort on the translator’s and reader’s part correspondingly. On the other hand, if a reference is not vital to the understanding of the text it does not harm to omit it if it is exceptionally hard to translate. Still, there are many examples of omission in target texts, especially when translating address forms, for example:

(5.)

	Source text
	English DVD subtitles

	Itsuki-kun…(Episode 9; 12:23)
	Itsuki… (Episode 9; 12:23)

	Mikuru-chan…(Episode 1; 21:54)
	Mikuru… (Episode 1; 21:54) 


These two address forms, honorifics –kun and –chan, are usually added when addressing a younger man or boy and a younger woman or girl correspondingly. They are usually added as a sign of friendship or to express politeness. In the translation, however, they are not present, nor are there any equivalents to indicate that the honorifics were translated, and so they were omitted.

A translator may chose to modify a culture specific reference, going beyond localization or globalization. This process includes alteration or distortion of the original and is called transformation. The decision to modify a reference depends on the audience’s flexibility, tolerance and willingness to deal with the unfamiliar. Davies’s suggested example is the name of a newspaper The Daily Prophet which is translated into French as The Newspaper of Sorcery (Davies, 2003: 86-87). This strategy can be demonstrated by the following example:
(6.)

	Source text
	English DVD subtitles

	Domoo! Bokutachi Ice Candies da! (Hello! We are Ice Candies!). (Episode 13; 14:01)
	Hello! We are the Arctic Sea Ice Candies! (Episode 13; 14:01)


Ice Candies is a name of Japanese comical duet and, similarly to some examples of Japanese cuisine; it may not be familiar to the audience outside Japan. In English DVD subtitles this name has been modified and transformed into something else, probably in order to appear more similar to a stage name, to be more eye-catching.

The last strategy proposed by Davies is creation. It refers to a case when a “translator has created a culture specific item not present in the original text” (Davies, 2003: 88). This strategy is used less often than others discussed here, but there are a few examples, especially with regards to the translation of slang, such as the following one:

(7.)

	Source text
	Russian fan-made subtitles

	Sonna wake ni iku ka? (For what reason it goes?)(Episode 7; 05: 26)
	C какого перепугу? (From what fright?) (Episode 7; 05: 27)


The Japanese phrase contains no slang items, and is informal only due to the usage of informal grammatical patterns. Its Russian equivalent, on the other hand, is a slang expression, meaning ‘for what reason’. This slang item makes the Russian phrase more informal and compensates for the possible loss of slang in other parts of the subtitles. Here a cultural reference was created in the translation, whereas the original has no items of such kind. This is example of creation being employed.
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It should be noted that notions of foreignization and domestication are rather broad ones, whereas the presented translation strategies are narrow and precise. Davies does not discuss his strategies within the context of Venuti’s two notions, but it is possible to place them there. Based on two model, one of which is proposed by Danytė Milda, a Professor and lector at Vitautas Magnus University, and the other is suggested by Jan Pederson in his article «How is Culture Rendered in Subtitles?” presented in Appendix A, Davies’s strategies were placed on the following grid:

Figure 2.1. Translation strategies within the context of foreignization – domestication.

Here cultural equivalent can be seen as a corresponding strategy to Davies’s localization. With the help of this figure it is possible to determine whether the analysed subtitles are foreignized or domesticated based on which translation strategies are used.
Since subtitles are simply another type of discourse it is natural that Venuti’s notions of foreignization and domestication, as well as Davies’s translation strategies can be applied to film translation too. Similarly to other types of discourses, when translating a film a translator will encounter names, idioms, culture specific references, i.e. any other problematic item that a translator of, for example, a literary text has to face. There are, however, some additional difficulties when translating a film, which make the task in a way even more difficult.  Firstly, as a movie moves non-stop from the beginning to the end, subtitles have to be extremely clear since a viewer will not have a chance to check and clarify any unclear moments. Secondly, the result of a translation; in this case – several variants of subtitles; has to operate within a limited amount of time and space; i.e. it has to fit on a screen and be present there only when the translated utterance is being said so not to obstruct the translation of the following utterance. And despite these difficulties the translation still has to be of high-quality.
2.2.2. Definition, Creation and Functions of Slang

There is no one concrete definition of slang, as different dictionaries define it in different ways, highlighting its separate features. Some describe it as a combination of words and phrases of “vigorous, colorful, facetious or taboo nature” (The Reader’s Digest Great Encyclopedic Dictionary, 1966), others mention that it tends to originate within subcultures in society. Some state that slang is produced by “popular extension of the meanings of existing words and by coining new words with disregard for scholastic standards and linguistic principles of the formation of words” (Pei and Gaynor, 1975), others compare it to neologism and encryptions (Slang: 2005). In short, slang is a combination of informal and colloquial (sometimes taboo) vocabulary used by certain social or age groups usually for social reasons. It is often compared to dialect, jargon or cant, but it is different. Slang is not a dialect, since it is not restricted to only one particular social class or region. It is not a jargon, because it is not used by members of only one particular profession; nor is it a cant, since it is not a secret language of thieves. By no means is slang a language, because it does not have a grammatical system of its own and is thus dependant on other languages. 

Slang is constantly renewing itself. It may be called a home for all new words in a language. New slang words and expressions are invented constantly, and so slang does no stay the same for long, bus is changing and evolving with each day. New items are formed according to the rules already existing in the language, and are created by the means of word formation and semantic shift. Semantic shift refers to a process when a word acquires a new meaning in addition to its already existing one. Jolanta Legaudaitė refers to Warren and cites two main processes of semantic shift: “metonymic extension, based on the relations of contiguity, and metaphorical extension, based on the relation of resemblance” (Legaudaitė, 2002: 35). Regarding the word formation, Eble indicates three major types:

· Compounding

· Affixation

· Shortening

Compounding refers to the process when two words are combined together to get a new lexical item. During the process of affixation a new lexical item is made by adding prefixes or suffixes to a word. And finally shortening refers to elimination of sounds from words without a change in meaning (Eble, 1996).

Different people have different attitudes towards slang. Even though it is informal and is sometime seen as one of the lowest forms of communication, other people consider it to be an “intelligent and insightful variation to the blandness of the standard language” by many people. Slang was called “the poetry of everyday life” by Hayakawa and “proletarian poetry” by Gerald Parshall (Bullard, et. al., 1999). For someone it is enough to know that Shakespeare used slang to have a positive opinion about it. Others, however, do not approve of slang believing that it has a negative influence on a language itself and people that speak this language. Ambrose Bierce, for example, in his dictionary, called slang “the grunt of the human hog”. Even some dictionaries describe slang as a low and vulgar language. It is said, that Samuel Johnson and Jonathan Swift produced their first dictionaries not without concern for the corruption of the Standard English (Bullard, et. al., 1999). Nevertheless, slang is still used throughout the world, despite being disliked by some people.
Dumas & Lighter point out that slang should have at least two of the following characteristics:

a) Its presence will make the formal or serious language, whether spoken or written, more informal.

b) Its use stresses the users’ close relationship.

c) It should be avoided when speaking to people of higher position of social class.

d) It has an equivalent in normal language and is used instead in this synonym’s place (Dumas & Lighter, 1987).

From these characteristics it can be seen that slang is a non-standard, informal variety of speech and is used between speakers who share some sort of common identity. What it implies is that slang strengthens the feelings of closeness between people, also giving them a sense of “belonging”. 
Scholars agree that slang is usually used due to social reasons. Eric Partridge singles out fifteen different reasons to use slang (Partridge, 1971). David Crystal believes, that out of these fifteen reasons the most important ones are the 13th and 14th, “where slang performs an important social function by identifying group members” (Legaudaitė, 2002: 29). These two reasons state that slang is used to show a person’s belonging to a certain group; that he is included or excluded. Summarizing Partridge’s reasons, people use slang to express a person’s good mood or humor; to be novel or differentiate from others; to soften the mood or a spoken phrase; to indicate speaker’s intimacy with other people; to prove this person’s belonging to a certain group; to exclude others or not to be understood by others. Slang can also be used to make a situation less formal, to ease the intercourse or amuse an audience. An interesting thing is that slang can be used to make an abstract concept more “earthy”, concrete, not to mention that it is used to enrich a language (Partridge, 1971).

2.2.3Definition and features of Otaku Slang

In addition to general slang, a specific type of slang is taken into consideration in the analysis: the so called otaku slang. Otaku slang is a slang used by people “who are really into Japanese pop culture, such as anime, manga and video games” (Galbraith, 2009: 171).Brian Ashcraft says that “there is the Japanese you learn in books, the Japanese people speak on the street and the Japanese that geeks use to express themselves” (Ashcraft, 2005). He calls the latter “otaku-go” which literary means “geek language” or “otaku language”. With this term he refers to the slang spoken by the Japanese otaku. 

Japanese otaku slang is no different from any other type of slang, especially youth slang. It employs Japanese grammatical structures to form sentences and consists purely of a vocabulary. These words are formed using semantic shift or words formation and refer to anything and everything related to anime, manga and their production. In addition to that, Japanese otaku culture and, consequently, otaku slang, also involves video games, dolls, plastic model kits, music, cosplay, etc. some part of otaku vocabulary is related to these notions.

The major feature of otaku slang outside Japan is an extensive use of Japanese loanwords. The range of these borrowings is quite large, varying from specific terms referring to anime genres and production to ordinary greetings and every-day expressions. If a possibility exists to choose between a word from the native language and a Japanese word, an otaku would use the Japanese word. It is peculiar that according to some sources the majority of these borrowing comes from Japanese “feminine” vocabulary and this has quite an amusing effect making male otaku sound like little girls (Otaku, 2010). Still these loanwords are common Japanese words used in everyday life and in Japan the majority of them would not be considered slang at all. Within the context of different languages, however, these words become slang items and construct the basis of otaku slang.
Regarding the typical features of the three otaku slang varieties in question, English otaku slang is based on a huge amount of Japanese loanwords adding a number of specific terms and other slang items for the English language itself. It was the first variety of this slang to appear in Western world, as the USA was the first country anime and otaku culture came to. It can be assumed that this variety of slang is closer to the original Japanese one, but instead of the Japanese language used to fill the gaps in a conversation the English language is used. Yet, the English language offered its own tribute to otaku slang, providing both Japanese and English otaku slang variety with a number of new items. So, for example, even a Japanese person would call a type of anime, manga or video game that brings a lot of beautiful women around a single male character a harem. On the other hand, such words as ongoing, meaning an anime series which is still being broadcasted, is not used in Japan, but is frequently met within English and some other otaku slang varieties.
Russian otaku slang employs borrowings both from the Japanese and the English languages. In addition to that, alongside the basic structure this variety makes an extensive use of nya and, in a lesser degree, desu, which can be marked as a separate feature. The word nya means ‘mew’ in Japanese, but in otaku slang the word acquired a number of other meanings, such as ‘hi’, ‘yes’, ‘cute’; it can express approval, question, interest, optimistic and good mood, incomprehension, gratitude and, more importantly, it became a method of recognizing a fellow anime fan. Desu has similar meanings, but is used less often than nya. In a way, Russian otaku slang is the most expressive, creative. Numerous new items were created based on loaned Japanese and English words by using patterns already present in the Russian language, such as affixation, compounding, etc. 

Finally, Lithuanian otaku slang has borrowings not only for English and Japanese, but also from the Russian language. Similarly to Russian otaku slang, it uses nya in a wide range of meanings, though not as often as in is done in the Russian slang. It is the youngest otaku slang variety out of the three, since the otaku culture has only recently appeared in Lithuania. Lithuanian otaku slang is still developing and new items are being found and added to a regular otaku vocabulary. Currently the number of items used is small, but with years it may grow to rival English and Russian otaku slangs.
Otaku slang is often used to demonstrate person’s belonging to otaku society and to state his/her identity. It can be a challenge to those opposing the culture and a signal of a shared identity. Furthermore, it indicates a presence of intimacy between speakers, since it is often used only between friends or people close to each other. However, family members, if they are not part of otaku culture, are not included in this demonstration of closeness; the usage of otaku slang in their presence most often is a direct challenge to their disapproval of the culture. Some people use it to express their present temporary emotions, such as surprise, joy, etc. The usage of otaku slang is a prerogative of anime fans only; those who do not understand it are excluded. 
3 MATERIALS AND METHODS
The main materials used for this paper are the five different variants of subtitles in three different languages; English, Lithuanian and Russian. English DVD subtitles are taken from an official special DVD edition of Suzumiya Haruhi no Yuutsu anime series first season by beez Entertainment. Beez Entertainment is a part of Namco Bandai group and is an audiovisual distribution company operating in Europe. In its catalogue some of the most known anime titles are presented, The Melancholy of Haruhi Suzumiya among them. Beez Entertainment aims at becoming the publisher of Japanese animation in Europe and so promotes the quality of its programs and superior technical qualities of its products. English fan-made subtitles are made by a.f.k., a group of subtitlers made by several anime-fans with sufficient knowledge of the Japanese language and necessary technical software. The group operates from 2003 and is considered to be one of the best producers of fan-made subtitles in English-speaking countries. Their subtitles are of high quality both from the point of view of translation and technique.

Russian DVD Subtitles are produced by LLC «Реанимедия». This company was created in 2007. It cooperates with «Reanimedia Japan, Inc.» and aims at releasing a production equal in quality to Japanese standards and makes the Russian licensed anime marked more varied and balanced. It also gives support to anime festivals and other anime related activities in Russia. There are six people given credits to as the creators of the Russian fan-made subtitles, the subtitles themselves are available on the Kage Project’s website, alongside a large number of others for different anime series. No real-life information about the people is given, except for their e-mail addresses and what task they performed while making the subtitles.

Only fan-made subtitles are available in the Lithuanian language, as it has already been mentioned above. The subtitles are ascribed to Anime Centras Lithuanian otaku community. There were five people involved in the creation of these subtitles, but only their nicknames are given. An interesting fact – in the subtitles they urge their audience to buy the official DVD once it is released, which is not done in the English or Russian subtitles. It is possible that some time in the future the series will really be officially released in Lithuania. If such thing happens, there will be a possibility to broaden and complement this paper.

The anime series The Melancholy of Haruhi Suzumiya or, using its Japanese title, Suzumiya Haruhi no Yūutsu, is one of the most popular anime series in the world. It was created based on a series of novels by Kadokawa Shoten. It was released in 2006; the first season was aired on the 2nd April and contained 13 episodes plus one special. An interesting point is that the episodes were aired in a non-linear order. In 2010 the next 14 episodes were released, adding a second season to the first one. The second season was not broadcasted separately, but together with the first one in linear order, complementing the latter and filling gaps in the story. There exist several films, audio dramas and video games which were created based on the story. The main character of the anime, Haruhi Suzumiya, is sometimes called a goddess of anime world.

The story of the anime is told by Kyon (his full name is never mentioned), a cynical high-school student, who got involved with Haruhi against his will. Suzumiya Haruhi, the main character, is an eccentric girl in pursuit of aliens, time travelers and people with paranormal abilities. “Normal” people do not interest her. She creates a club, the SOS Brigade, and drags Kyon along with three other students – Yuki Nagato, Mikuru Asahina and Itsuki Koizumi, into it. While she tries and fails to find anything unusual in her life Kyon to his surprise and disbelief discovers that the other club members are an alien, a time traveler and a person with paranormal abilities correspondingly. The three are sent to the school to observe Haruhi and keep her ability to unconsciously change reality in check by maintaining an illusion of normal life and keeping her interested in the surroundings. Both Haruhi and Kyon, to their disappointment, lead a completely different to what they wished for life, Haruhi surrounded by normal and ordinary and Kyon facing aliens and other paranormal creatures and situations. 

Definitions of found slang items were provided by online slang dictionaries. Some of these dictionaries allow their visitors to add new items and their definitions, and also to rate the already existing entries and this make the dictionaries up-to-date and rich with slang items used in real life. The information on Japanese slang was presented by a Japanese student at Tokyo University via a series of interviews. The person preferred to stay anonymous, and so her name will not be mentioned here. Similarly, according to her request, records of her conversations will not be included. She also helped with the translation of entries from the Japanese online slang dictionary, since it does not provide translation into English. 

The major source of theoretical information about slang is Jolanta Legaudaite’s dissertation “Teenage Slang – a Psycho-Social Phenomenon”. The information on culture specific items and methods of translation is taken from Davies’ article “Goblin or a Dirty Nose? The Treatment of Culture-Specific References in Translations of the Harry Potter Books”. When identifying and analyzing cultural references the book When Cultures Collide: Leading Across Cultures by Richard D. Lewis was used as an aid. Furthermore, information about Japanese culture, address forms and other related to this paper issues were shared by the same Japanese student which helped with the translation of Japanese slang items, and also a student at Manchester University, studying Japanese and German philology, who has spent a semester in Japan polishing her skills in the Japanese language. Similarly, the information was provided via a series of interview, in Skype, and this person prefers to remain unnamed as well.

During the analysis of slang items what will be taken into consideration is what type of slang items are used, how often and whether there are any corresponding items; i.e. items occurring in the same place across different languages and variants of subtitles. For the comparison of subtitles to the original Japanese script a few scenes will be selected containing larger numbers of slang items than in the rest of the episodes. This way it will be possible to determine whether there is any correspondence between the original and the translation. In addition to that, every slang item found and their meanings, including the Japanese ones, will be given at the end of this paper in the Appendixes. 

The method used for the analysis of other culture specific items is Toury’s coupled pairs. As Toury himself identifies this method, coupled pairs are elements of the target language which are “mapped onto [their] source-language counterpart[s]” (Toury, 1995: 89). During the present analysis source language elements are compared to their counterparts in different target languages, though the main focus remains on the translation. Firstly, fan-made subtitles will be analyzed and their three variants will be compared to each other and to the source text. Secondly, DVD subtitles will be analyzed and compared to each other and to the Japanese text. Finally, fan-made and DVD subtitles will be compared. 

4 ANALYSIS AND COMPARISON OF FAN-MADE SUBTITLES
The following part of the paper is dedicated to the analysis of three fan-made subtitles: English, Lithuanian and Russian ones. What is being analyzed here is the translation of slang, usage and presence of otaku slang items and the translation of other Culture Specific Items, such as names and address forms, holidays, food, etc. Relevant information about the source language and culture will be provided here when necessary, similarly to the information regarding target languages and cultures.

4.1 Translation of Slang

This particular part of the chapter focuses on general slang items. Firstly, slang items in English, Lithuanian and Russian fan-made subtitles will be analyzed. Later they will be compared to slang items found in the source text. In order to perform this comparison a few scenes were selected from the anime series in question where there are more slang items collected than in other places. The selected scenes will become the central axes of the comparison between source and target texts in terms of usage of slang. 

Before proceeding to the analysis itself a few things should be mentioned regarding Japanese slang. In the Japanese language informality of the speech is not communicated through vocabulary, for example slang, only. The major difference between formal and informal speech lies in grammar. Japanese is a synthetic language, i.e. it relies on inflections to convey number, tense, etc. In addition to that different inflection signifies formality of the speech. Informal speech is conveyed via so called ‘short forms’, named so due to the inflections used being shorter than the ones used in neutral and polite speech. For example, a polite way of saying go in present tense is ikimasu, whereas a short form utitilises the stem only: iku. A polite present tense negation sounds like ikimasen, but informal one is ikinai, thus, the name ‘short forms’. Almost every character in the series uses short forms in their conversations, with only a few exceptions. This makes all the speech in the original Japanese text colloquial and informal.

However, in addition to general informality of the speech, slag items are used in Japanese too. These are words that are only used in informal speech or those that have a different meaning from when used in neutral or polite situations. For example, atsu normally means hot, but in an informal context it can be understood as being passionately in love. Such words are what will be used in the comparison, whereas the grammatical informality will be left outside the boundaries of this analysis.

Three different target languages are involved in the analysis in this part: English, Lithuanian and Russian. Each has its own grammatical system, vocabulary and each has its own slang that differs from others. A number of slang items were found in all three variants of the subtitles, though their quantity differs. The majority of slang items were found in the English subtitles, 64 different slang words and expressions without counting repetitions. English slang uses mostly interjections, such as sheesh (a non-offensive expletive), yahoo (exclamation of delight), hell (a general exclamation, usually conveys displeasure), etc, as well as contractions, such as the following examples: gimme (give me), c’mon (come on), sec (a second), etc. There are a few verbs, such as hit on (to flirt with), shut up (silence); nouns, like duck (somebody who lets other to take advantage of themselves) and moron (an idiot); and adjectives, for example retarded (stupid) present among English slang items, but interjections make the major part of them. All English slang items found in the subtitles and their definitions can be found in the appendixes.

The Russian subtitles also contain a large number of slang items – 58 without counting repetitions of the same word or expression. These slang items mostly consist of foul, obscene language, some euphemisms which are considered slang too. These items consist mostly of nouns, for example бзик (an oddity, craziness), and кретин (cretin), слабак (weakling); verbs, such as валить (to run away), мухлевать (to cheat), and тырить (to steal) and some slang expressions, as, for example забей (forget it), лана (ok), and хренсдва (no way). Again, all of Russian slang items found in the subtitles are present in the appendixes.

Finally, in the Lithuanian subtitles almost no slang items were found. There are 13 episodes in the series, each about 24 minutes long, but there are only 6 slang items present in the Lithuanian subtitles. It is unexpected to find so little slang items, even though the Lithuanian language does have slang. Similarly to Russian, there are a few nouns, like mažė (little girl) and idiotas (idiot), and a few expressions, for example užsičiaupk (shut up). The few slang items found in these subtitles are present in the appendixes too.

As it was mentioned before, a few scenes were selected from the anime to compare slang in target and source texts. In these scenes 28 Japanese slang items were found, excluding the repeated occurrence of the same items. In comparison, in the same scenes in fan-made subtitles there were 30 English slang items, 3 Lithuanian and 21 Russian ones. It is practically a half of every language’s slang items found throughout the complete series. It can be assumed that if the whole anime would be searched for Japanese slang, there would be just as many of them as there are in the subtitles. 

Each of the four slang varieties in question is different and has its own vocabulary which is not necessarily similar to another’s. For example, the English, Lithuanian or Russian varieties do not have equivalents for Japanese aitsu and yatsu, the two being a rude way to say he or she and speak about somebody. On the other hand, such items as aho and baka, meaning idiot, stupid pose hardly any difficulty when finding a corresponding slang item, since practically every language has words and slang items with a similar meanings. The last two examples are where correspondence occurs between source and target texts. There are other examples as well, such as Japanese slang item urusai which is translated into English by slang item shut up, into Lithuanian by slang item užsičiaupk,and into Russian by slang item заткнись, each of these four items has the same meaning – shut up, silence. But for all four languages to have a slang item in the same place is a rare case, especially since Lithuanian subtitles have so little of them. Normally, Japanese slang items are translated by being globalized or, using Mona Bakers strategies’ names, they are translated by a more neutral, general expression. So, for example, aitsu and yatsu, that were already mentioned here, are usually translated by neutral he or she, depending on who is being spoken about. Japanese slang items naruhodo, meaning I see, I understand is often translated by these two expressions, or by slang expression I get it; yametoku which can be literary translated as pass on, skip is translated in the English subtitles as forget it, in the Lithuanian subtitles as pamiršk tai (forget it) and in Russian as забей (a slang expression meaning pass on, forget it). It can be said that there is a definite strategy how slang items are being translated. Depending on whether an equivalent to the source text slang item exists in the target language or not this item will be localized by using the equivalent or generalized by using a neutral, non-slang, term. The Lithuanian subtitles use globalization more often, and this is apparent from the small amount of slang items present. 

However, in addition to slang items in target texts that correspond to slang in the source text, there are some example of slang in fan-made subtitles that have no correspondence in the original. This is a result of a compensation strategy. Since not every slang item can be translated, target texts would be more neutral that the source one. So, slang items are added in places where they are not present in the source text to compensate for the loss of slang in other places. For example, in the source text Hauhi refers to Kyon’s little sister as anna which means ‘that, such’ and is not considered slang, whereas in the Lithuanian subtitles slang item mažė (little girl) is used in the situation. Similarly, when Haruhi asks a baseball team to leave the court, they ask her ‘sonna wake ni iku ka?’ which can be translated as for what reason?. The Russian subtitles translate it as с какого перепугу which literary means from what fright and is a slang item equivalent in meaning to the original phrase. Finally, there was a time when Haruhi thought a situation was suspicious. In Japanese, she called it okashi, i.e. strange, but in the English subtitles the slang item fishy can be found in the corresponding piece.

As it can be seen, when translating slang it is important not only to translate present slang items from source to target text, but to think of a way to compensate for those items which cannot be translated. Both English and Russian subtitles insert local slang in the text to compensate for the lost items. The Lithuanian subtitles use compensation as well, but there are so little slang found in this variant of subtitles that the informality of the original text is practically lost.

4.1.2 Otaku Slang in the Subtitles

This part of the paper focuses on otaku slang items found in three variants of fan-made subtitles. There are a few of such items found in the original text, but, since outside Japanese border otaku slang employ borrowings from this language, it is possible to assume that in fan-made subtitles more items will be found. 

Despite making a suggestion that more otaku slang items can be found in subtitles than in the original Japanese text, the analysis shows that, if fact, the opposite is true. Upon counting otaku slang items found there seems to be more of them in the source text that in any of the target texts in question. In the source text there are eight items that can be considered as otaku slang items; all of them can be found among Japanese slang in the appendix. Yet, only one otaku slang item was found in both English and Russian fan-made subtitles, and three in the Lithuanian subtitles. The one found in the Russian subtitles is cosplay (the act of dressing up as a favorite character from anime, manga or video game), a part of general otaku slang vocabulary present in practically every variety of this slang. The Lithuanian subtitles have anime, manga and moe present in them. The first two are essential items, constructing the basic pole of otaku vocabulary. Moe (used among otaku to mean getting fired up for budding young beauties) is a later addition which gains more and more importance as the moe phenomenon gains more popularity in Japan. It becomes necessary to have this word in anime fan’s vocabulary. English fan-made subtitles, on the other hand, have none of these items, but have one borrowing from the Japanese language, which is nyoro. Nyoro has no meaning in itself and is an expression used by a character in the series as a sign of failure. As is an example of borrowing this item can actually be something new to learn for otaku who watch these series. 

It should be mentioned that, in addition to the three otaku slang items present, the Lithuanian subtitles also have ‘cosplay’ and ‘cosplay café’ in them. However, these two items were placed in quotation marks in the subtitles which make them not independent otaku slang items, but foreign words temporarily borrowed by the text. Due to the presence of these quotation marks these two items cannot be considered part of Lithuanian slang and were not included in the count.

It is unexpected to see so little otaku slang items in target texts, especially since these subtitles were made by fans and for fans. Such people are supposed to be familiar with otaku culture and slang and having some examples of the slang present in the translation would be expected. It can be assumed that the English, Lithuanian and Russian translators decided to take the general public into consideration and tried not to overload their subtitles with unfamiliar slang items. Judging by slang items present in each variant of subtitles, each translator has his/her own understanding of what items may be too confusing to be left unchanged. So the majority of otaku slang items found in the series was generalized, for example moe is translated as turn-ons in the English subtitles and сeксапильность (sexiness) in the Russian subtitles.

4.2 Translation of Other Culture Specific Items
Before proceeding to the analysis of how other culture specific items are translated it should be noted that fan-subs are made by fans and, more importantly, for fans. It means that people working on this kind of subtitles do not necessarily have to take the general audience into consideration. They are focusing on people who are already familiar with the Japanese culture through anime, manga, etc. only. Therefore, it is not of major importance to make the subtitles as close to the target culture as possible; some of culture specific items will be easily recognized by their audience and interpreted correctly. Thus it is possible to speculate that subtitles made by fans would be foreignized and more cultural references will be preserved in them than in DVD subtitles. Whether this speculation is true or not will be seen after the following analysis.

4.2.1 Personal Names and Address Forms

Due to five hundred years of separated seclusion and limited geographical conditions Japan has developed a phenomenon known as web society, where interdependency between all members and large numbers of social obligations exist both vertically and horizontally (Lewis, 2006: 509). This, in its turn, led to appearance of complex social norms and behavior. Japanese people have to operate within a complicated system of address forms and appropriate language forms which hardly have any equivalents in other languages. Depending on a person’s age, social status, occupation, relationship with the addressee, addressee’s age, social status and occupation, situation where the communication takes place and its aim the language used and the address forms employed would be different. It is essential for Japanese people to know who they are communicating with in order to know how to address them and to communicate with them properly (Lewis, 2006: 512). This demonstrates how different address forms play a crucial role in communication within the Japanese society. However, other cultures lack such complex social forms and, consequently, may be unable to fully translate all the complicated relationships between the interlocutors without being forced to use some additional means. This part of the paper will demonstrate how the three languages, represented by three variants of fan-made subtitles, deal with this problem.

In addition to that, some people might believe that the Japanese writing system may become a problem during a translation as well, especially when translating names. It is true, that preserving the original writing of names is out of the questions, as they will be readable to the Japanese or people who know the language only. A better solution exists, though. Among the alphabets used by the Japanese there is romaji – a writing system regulating how to transcribe Japanese words in roman letters created for those learning the Japanese language. It makes the task of translating easier, though it should be remembered, that, unlike people of Western countries, the Japanese place their family name first, not their first name. Whether to preserve the original order or to change it to suit the target culture is another question a translator will have to answer. How the subtitles in question solve this problem is the first example to be analyzed.
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	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	From East Middle School. Haruhi Suzumiya. (Episode 1; 01:39)
	Iš Rytų vidurinės. Suzumija Haruhi.(Episode 1; 01:38)
	Из Восточной Средней Школы. Судзумия Харухи!(Episode 1; 01:38)

	Yuki Nagato. (Episode 1; 18:13)
	Nagato Juki.(Episode 1; 18:11)
	Нагато Юки. (Episode 1; 17:15)

	Itsuki Koizumi. Nice to meet you. (Episode 3; 07:03)
	Koizumi Itsuki. Malonu susipažinti. (Episode 3; 07:03)
	Коидзуми Ицки. Рад встрече. (Episode 3; 06:31)


In the original, these names would appear in the following way: Suzumiya Haruhi, Nagato Yuki, and Koizumi Itsuki. The family name is placed on the initial position, as is traditional to Japan, followed by person’s personal name. Upon comparing the original spelling of the names and the one provided by subtitles, each variant differs from the original in their own way. The English subtitles are the closest to the romaji – the original, in terms of spelling, but the order is reversed: family name is placed second as is usually done in Western countries.

The Lithuanian and Russian subtitles both preserved the placement of personal and family names. The deviation in these two variants is in the spelling. It is expected to find a difference in spelling in the Russian subtitles, since the Russian language uses a completely different alphabet. In the Lithuanian subtitles the change is small – only one letter is different: j instead of y. The reason is simple – letter y is read differently in the Lithuanian language. Had the translator not changed it, the name Yuki would have been read as /iuki/ for Lithuanian people, which is an incorrect pronunciation of the name.
As it can be seen, names have been changed in all three variants of subtitles to suit the local requirements, be it order of presenting a name or spelling. It can be assumed that in all analyzed subtitles names have undergone a low degree of localization. Localization is a technique closer to domestication rather than foreignization; however, it is too early to make conclusions, as not all aspect has been analyzed yet. What can be stated now is that in the Lithuanian and Russian subtitles changes only underline the foreignness of names, whereas in the English subtitles localization was used as it is meant to be – to make a foreign concept more local, closer to an audience. It should be noted that in Lithuanian subtitles names have not been changed as they could have been. It is common for boys’ names to end with a letter ‘s’, so Koizumi Itsuki could have been changed into Koizumis Itsukis. This is another reason to believe that the low degree localization of these subtitles does not necessarily imply domestication at all. This matter will be discussed fully after analyzing all what is related to names and forms of address.

As it has been mentioned in the introduction to this particular section, Japanese people have a complex system of address forms. One of the methods is the usage of honorifics – special polite suffixes used depending of addressee and addresser’s sex, age and social position. The most commonly used honorifics are –san, -chan, and –kun. –San is an indicator of respect and is used among equals, as well as to address someone older and of higher social position, also a superior. –Chan is used when talking to a girl or a young woman, though it can be used when addressing a woman of any age when the speaker is an older man or a superior. It may also be used when talking to a boy or a young man, and in this case the honorific has two meanings. First, it can be seen as an insult or mockery, as if the speaker treats the boy as if he were a girl. Second, it is a way to indicate that the speaker considers the boy to be cute, though in a feminine way, implying that he is pretty, rather than handsome. Finally, -kun is used to address boys or young men. It can also be used to address an adult man, but only by this person’s superior or an older person. Sometimes, -kun is used to address female workers in a company, as a common honorific to address both male and female staff to avoid discrimination. School and university girls use –chan when talking to each other; boys use –kun. One more honorific that can be met in the series is –sama. It is a more polite variant of –san, and is often used by servants. 

The honorifics described above are used on a regular basis in the original Japanese conversations in the series, but when making subtitles a translator has to make a decision how to treat them, especially when the translation is made between such different languages and cultures as the Japanese and English, Lithuanian or Russian. Since the usage of different address forms, including the honorifics, is an important way of characterizing a person, it is important to thoroughly analyze them. Preserving or omitting something may become a crucial decision with regards to one’s character, and so the patterns used by each of the five main characters – members of the SOS Brigade, will be discussed here.

The first example demonstrates how the main male character, Kyon, addresses or talks about his club members and friends.
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	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Look here, Suzumiya. (Episode 3; 18:52)
	Klausyk, Suzumija. (Episode 3; 18:52)
	Посмотри, Судзумия. (Episode 3; 17:36)

	Asahina-san. You shouldn't get involved with such a weird group. (Episode 2; 07:53)
	Asahina. Neturėtum Painiotis su tokia keista grupe. (Episode 2; 07:53)
	Асахина-сан. Лучше не связываться с людьми вроде нас. (Episode 2; 07:53)

	Then, Nagato-san. (Episode 1; 18:16).
	Tuomet, Nagato. (Episode 1; 18:14)
	Значит, Нагато-сан. (Episode 1; 17:18)

	Koizumi. Don’t you also have something to tell me concerning Suzumiya? (Episode 3; 19:15)
	Koizumi. Ar tuirgi norėtum man kažko pasakyti, kas liečiaSuzumiją? (Episode 3; 19:15)
	Коидзуми. У тебя тоже есть что сказать о Судзумии? (Episode 3; 18:00)

	It could just be Taniguchi and Kunikida pulling a prank on me. (Episode 4; 03:54)
	Gal tai Taniguči ar Kunikida pokštauja. (Episode 4; 03:55)
	Может, Танигути или Куникида просто решили подшутить надо мной? (Episode 4; 03:55)

	Why do you, Nagato and Asahina-san all like Haruhi so much? (Episode 5; 13:33)
	Taigi, kodėl tu, Nagato ir panelė Asahina taip mylite Haruhi? (Episode 5; 13:33)
	Почему тебе, Нагато и Асахине-сан так нравится Харухи? (Episode 5; 12:42)


In the original the following address forms are used: Suzumiya, Asahina-san, Nagato-san, Nagato, Koizumi, Taniguchi, Kunikida, Nagato, Asahina-san, and Haruhi. As it can be seen from these examples, Kyon addresses different people in different ways, even though the main pattern is to use a family name. Usage of family names is the most common way of addressing a person in Japan. It is a neutral address, not rude, not extra polite. Thus, when Kyon addresses Haruhi or Koizumi by their surnames he is not being rude, but he does not show any particular respect to these people either. On the other hand, the very first time Kyon addresses Yuki he uses an honorific; and he is always extra polite when addressing Mikuru, which is demonstrated by the use of honorifics too. From the examples it can be seen how later Kyon drops the honorifics and addresses Yuki in a neutral way, but continues being polite to Mikuru. Also there is one example here when he refers to Haruhi by her personal name. This address form is reserved to very close friends or lovers and had he used it to address the girl directly, it would have been considered rude. However, since he was discussing her with another person, using a personal name is acceptable, though not preferable in the situation. 

Looking at subtitles it can be clearly seen how the English and Russian translations preserve the honorifics, maintaining the differentiation between different people in Kyon’s addressing forms. It can also be suggested that not only honorifics, but address forms themselves are preserved, since, unlike in Japan, it is not a common practice to address a person’s classmates by their family names in Western countries, especially in Russia. Using a personal name is the accepted norm. Translators, however, did not put any changes, preserving the original forms of address. So one can clearly see how he treats Koizumi, his male club mate, Taniguchi and Kunikida, his male classmates, and, eventually, Yuki, a female club mate, on the same level, neutrally, without being over-polite. He allows himself some personal notes when referring to Haruhi, but when addressing her directly Kyon maintains the same neutral tome. Both variants of subtitles also show how he is being overly polite to Mikuru, making his interest in the girl obvious.

In the Lithuanian subtitles the address forms seem to be a bit different. First of all, in the second and third example honorifics are not present; they are omitted completely, placing these two address forms on the same footing as the others, which comes in contrast with the original. Later, in the last example, the honorific is still omitted, but there is an address form equal in meaning; instead of saying Asahina-san, the Lithuanian subtitles say panelė Asahina. Further in subtitles the same address form is used when Kyon is talking about or to Mikuru. This way an adequate translation was created without any loss of meaning, but only starting with the 5th episode. Before that the honorific was not present in the subtitles. Such change in a translation can be treated as a translator’s mistake and normally should not occur. Also, due to the first five episodes not being translated accurately, the shift in Kyon’s way of addressing Yuki was lost completely, and whith it a change in their relationship. Had the translation been done properly from the beginning this loss would not have happened.
In the following examples Haruhi Suzumiya’s addressing patterns are demonstrated.
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	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	That’s Kyon! (Episode 3; 08:10)
	Čia Kijon! (Episode 3; 08:10)
	Кён. (Episode 3; 07:58)

	Mikuru-chan, are you in any other clubs? (Episode 1; 21:55)
	Mikuru, ar užsirašei į kokį kitą klubą? (Episode 1; 21:54)
	Микуру-тян, ты состоишь в каких-нибудь клубах? (Episode 1; 20:37)

	Yuki’s also here. (Episode 8; 04:45)
	Juki irgi čia. (Episode 8; 04:45)
	Юки тоже здесь. (Episode 8; 04:45)

	The location has already been decided, right… Koizumi-kun? (Episode 9; 03:03)
	Vieta jau nuspręsta, taip, Koizumi? (Episode 9; 03:03)
	Куда едем, уже решено, да... Коидзуми-кун? (Episode 9; 03:03)

	I asked Okabe in the faculty office just now. (Episode 4; 21:56)
	Kaip tik dabar mokytojų kabinete klausiai Okabe. (Episode 4; 21:59)
	Я только что спросила у Окабе в учительской. (Episode 4; 21:35)


From the very first example here a new aspect comes into light: nicknames - Kyon is not the real name of the character, though this is the only thing given. The usage of nicknames is usually reserved for friends and people who share a long history of a relationship, otherwise it is considered to be rude, especially since it is a common practice in Japan to address people, even classmates, by their family names. A switch to a personal name signifies a change in relationship, the latter becoming more intimate, closer. A switch to nicknames is a signal of a similar change, though it is more often a sign of long friendship, rather than love.

In the original the following address forms are used: Kyon, Mikuru-chan, Yuki, Koizumi-kun and Okabe. As it can be seen, Haruhi uses a variety of different address forms, from family names to nicknames. Upon studying them closely there appears to be a pattern she uses to address different people, which is one of the methods employed when building her character’s image.

As it was said, using nicknames is a sign of friendship between two people. However, when Haruhi uses Kyon’s nickname not only to address him, but to introduce him to other people, it is plain rudeness on her part. It is a fact that they have only recently met; also, they are not close friends. Normally a nickname would not be used under these circumstances, but Haruhi proves her character by disregarding any rules and norms. Demonstration of her rudeness continues in the address forms she uses when talking to Mikuru. Since Mikuru is older than Haruhi, the latter should use polite forms of address when talking to the former. Yet, Haruhi simply uses the girl’s name and adds an honorific, thus – Mikuru-chan. The honorific here is used not to show politeness, but to add to Mikuru’s cuteness, since this honorific is often used with cute things. One can say bear-chan, dog-chan, etc. and imply that these things are cute. Mikuru-chan has the same flavor.  It can be compared to how Yuki is addressed: by her personal name only, no honorifics. This is simply because Mikuru is cute and Yuki not. 

The following two examples are quite interesting, as they, in a way, fall out of Haruhi’s rude routine. The first of the two is Haruhi’s male club mate Itsuki Koizumi. Instead of continuing her pattern and calling him by his name or creating a nickname she addresses him as Koizumi-kun – a perfectly normal, polite way for a school girl to address her male class- or club mate. Such things as ‘normal’ and ‘polite’ are completely out of character for Haruhi, yet there is an example of both. The reason can be speculated about, but this is most likely an unconscious attempt to make Kyon jealous, though this is just an assumption. The last example shows Haruhi referring to their teacher, Okabe. Though addressing someone by their family name is normal, a teacher requires more respect. Addressing the person this way Haruhi is not being exactly rue, but she express the required level of politeness either.

How are these address forms translated into the three languages? The English and Russian subtitles preserve the address forms completely, both a name and an honorific. Due to this preservation, all the different nuances in the way how Haruhi addresses people are present in the subtitles. The Lithuanian subtitles, on the other hand, omit the honorifics used. There is still some difference present in how girls and boys are addressed, but more subtle shades are lost. There is no difference, for example, in how Mikuru and Yuki are being addressed, even though there should be. Also, there is no difference how Haruhi addresses Itsuki and her teacher, even though in the original she is more polite towards her club mate, not her teacher. All of these nuances, important to creating a complete image of Haruhi’s character, are gone in the Lithuanian subtitles.

Note how the spelling of the name Kyon is changed in the Lithuanian and Russian subtitles. The reasons are the same as in the case discussed previously and would not be repeated here. But there are other changes that should be analyzed. In the Lithuanian subtitles the honorific –kun is not present. Both English and Russian subtitles have preserved it, and with it they have preserved an interesting conflict of politeness and rudeness in one address form, which will be discussed below. In the Lithuanian subtitles the given culture specific item is localized, adding to the localization of the name itself. In the English subtitles both the name and the honorific are preserved, but in the Russian subtitles the name has been localized whereas the honorific is preserved, creating a mix of different strategies.

The next example shows the way how Mikuru Asahina addresses other club members.
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	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Kyon-kun. I have something to tell you! (Episode 3; 12:46)
	Kijon. Aš turiu tau kai ką pasakyti! (Episode 3; 12:47)
	Кён-кун! Я должна тебе кое- что рассказать! (Episode 3; 11:31)

	Suzumiya-san... (Episode 2; 06:16)
	Suzumija... (Episode 2; 06:16)
	Судзумия-сан... (Episode 2; 06:16)

	And I’m concerned about why Nagato-san is here. (Episode 2; 08:24)
	Ir aš esu susirūpinusi, kodėl Nagato yra čia. (Episode 2; 08:24)
	И еще мне интересно, почему Нагато-сан здесь. (Episode 2; 08:23)

	This is my friend, Tsuruya-san. (Episode 7; 08:16)
	Čia mano draugė, panelė Tsuruja. (Episode 7; 08:15)
	Это моя подруга, Цуруя-сан. (Episode 7; 08:15)

	If Suzumiya-san sees us like this it‘ll happen all over again! (Episode 6; 21:31)
	Jei panelė Suzumija pamatys mus, tai bus besmegenių kartojama klaida! (Episode 6; 21:32)
	Если Судзумия-сан нас так увидит, всё начнётся заново. (Episode 6; 21:31)

	Nagato-san‘s finally... (Episode 7; 17:30)
	Panelė Nagato, pagaliau... (Episode 7; 17:30)
	Нагато-сан всё-таки... (Episode 7; 17:29)


These examples show how Mikuru addresses her male and female club mates or her friends. The original address forms are the following ones: Kyon-kun, Suzumiya-san, Nagato-san, Tsuruya-san, Suzumiya-san and Nagato-san. Mikuru is one of the most polite characters in the series, and these address forms are the proof of that.

The first example here is quite interesting. Mikuru Asahina and Kyon are not close friends and have met only recently. Thus, Mikuru adds an honorific when addressing Kyon in order to be polite. But she adds it not to a family name, which is a norm, but to a nickname, and using the latter is rude. So, there is a conflict between politeness and rudeness in this form of address. It is possible to assume that Mikuru, always polite and correct, means no harm and is simply using the address form established by their club leader Haruhi. However, all of these differences and nuances are lost in the Lithuanian subtitles, since the honorific is omitted there. With the loss of the honorific this peculiar situation, the subtle irony of it are simply gone. It is true that only a person familiar with the honorifics would recognize the difference, but sine these are fan-made subtitles, they are already aimed at people familiar with the culture. Omitting an honorific means making the address form unmarked and some aspects of behind-the-scenes undertones are gone.

Apart from that first example, others follow a simple pattern: family name plus an honorific. Both English and Russian subtitles preserve this pattern to the smallest details, but there are some problems with the Lithuanian subtitles. First of all, in these subtitles honorifics are not preserved, but localized to Lithuanian panelė. It is a good equivalent, and no meaning is lost. However, this equivalent is not used everywhere. The same problem arises – the first four episodes were not translated adequately, there being no equivalent of –san and no honorifics. Yet, starting from the fifth episode the address forms change: this is where panelė appears. Due to a mistake on translator’s part the audience might assume that a change in the relationship has occurred when what is happening is a simple return to the original forms of address.

In the following examples addressing patterns of another female club member – Yuki Nagato, are demonstrated.
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	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Haruhi Suzumiya and I are not ordinary humans. (Episode 2; 21:20)
	Suzumija Haruhi ir aš nesame paprasti žmonės. (Episode 2; 21:20)
	Судзумия Харухи и я – не обычные люди... (Episode 2; 21:19)

	Mikuru Asahina’s time-divergent variant. (Episode 4; 21:02)
	Asahinos Mikuru pakitusio laiko variantas. (Episode 4; 21:03)
	Изменённый во времени вариант Асахины Микуру. (Episode 4; 20:42)


In the original similar address forms are used: Suzumiya Haruhi and Asahina Mikuru. Unless introducing someone for the first time, referring to a person by their full name is not common. If fact, it is not normal. This is a method of underlining Yuki’s peculiarity, as, according to the story, she is an alien, not a human. She speaks in an unnatural way and, similarly, uses an unnatural way to address people.

All three variants of subtitles preserved this unnaturalness. However, all in all three variants of subtitles a low degree of localization has occurred. It is the same as when names in general were discussed: in the English subtitles the order has been changed to suit the Western tradition – personal name is given first, followed by the family name. In the Lithuanian and Russian subtitles spelling has been changed to suit the requirements of each language. Apart from that little has been done to alter this two address forms. They were both localized and preserved at the same time.

Finally, the patterns of the last club member’s, Itsuki Koizumi, are presented here.
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	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	This happened because Suzumiya-san wished for it. (Episode 3; 21:10)
	Taip atsitiko, nes Suzumija to panorėjo. (Episode 3; 21:10)
	Это произошло, потому что Судзумия-сан захотела этого. (Episode 3; 19:55)

	Asahina-san has yet to show up? (Episode 8; 06:51)
	O, kaip neįprasta. Panelės Asahinos dar nėra? (Episode 8; 06:50)
	Как необычно. Асахины-сан ещё нет? (Episode 8; 06:50)

	Nagato-san. Is the president’s disappearance a result of this abnormal space? (Episode 8; 14:18)
	Panelė Nagato, ar tai nenormali erdvė, atsakinga už vado dingimą? (Episode 8; 14:17)
	Нагато-сан. Исчезновение президента – результат этого аномального измерения? (Episode 8; 14:18)

	I once said that the world may have been created by Suzumiya-san. (Episode 5; 12:44)
	Ar prisimeni, kaip minėjau, kad panelė Suzumija galėjo sukurti pasaulį? (Episode 5; 13:43)
	Я как-то сказал, что этот мир, вероятно, Судзумия-сан и создала. (Episode 5; 12:53)


The following address forms are present in the source text: Suzumiya-san, Asahina-san, Nagato-san and Suzumiya-san. From this it can be seen that Itsuki, similarly to Mikuru, is always polite and treats all other club members in the same way. The only exception is Kyon – Itsuki never addresses him by his personal or family name, using only the neutral pronoun anata meaning you. It can be assumed that Itsuki keeps his distance from Kyon and from other club members as well, hiding behind his politeness. 

Similarly to previous examples, the English and Russians subtitles preserve address forms completely, both family names and honorifics. The Lithuanian subtitles fall under the already explained pattern as well: the honorific –san is being omitted in the first four episodes and is replaced by its Lithuanian equivalent when referring to a woman or girl panelė starting with the fifth episode. This Itsuki’s polite attitude is being fully represented from the fifth episode onwards. Until then in the Lithuanian subtitles Itsuki remains neutral. Looking at this situation from the point of view of his characterization, both the neutrality and politeness of his address forms underline his indifference and distance from others equally well. However, a switch from one pattern to another in the Lithuanian subtitles disrupts his even image, suggesting wrong interpretations of relationships’ development between him and other club members. All of this due to a simple mistake on the Lithuanian translator’s part. Apart from this irregularity in the Lithuanian translation, the main patterns remain the same: preservation of address forms with low degree of localisation of names if necessary.

In addition to the patterns discussed above it is interesting to see how other people use address forms. The following table provides several examples.
(14.)

	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Hey, Kyon. (Episode 1; 12:13)
	Ei, Kijon! (Episode 1; 12:12)
	Эй, Кён! (Episode 1; 11:51)

	I've never seen Suzumiya talk that long before. (Episode 1; 12:18)
	Niekada nemačiau Suzumijos kalbant taip ilgai. (Episode 1; 12:17)
	Чтобы Судзумия так долго говорила, ни разу такого не видел. (Episode 1; 11:56)

	Suzumiya-san never responds no matter how hard I try to talk to her. (Episode 1; 12:39)
	Suzumija niekada man neatsako, nesvarbu kaip stipriai bandyčiausu ja pasikalbėti. (Episode 1; 12:38)
	Как бы я ни старалась поговорить, Судзумия-сан никогда не отвечалаю (Episode 1; 12:17)

	The other one was that second-year, Asahina-san, right? (Episode 2; 15:53)
	Kita buvo ta antrametė Asahina, taip? (Episode 2; 15:53)
	Другая была второклассница Асахина-сан, да? (Episode 2; 15:53)

	You sure are different from what I heard from Itsuki-kun. (Episode 9; 12:24)
	O, tai visai kas kito, nei girdėjau iš Itsuki... (Episode 9; 12:23)
	Вы заметно отличаетесь от того, что говорил про вас Ицки-кун. (Episode 9; 12:24)

	Mori went to Yutaka-sama’s room just now, but he wasn’t there. (Episode 9; 20:22)
	Taip, nusiunčiau Mori į Šeimininko Jutakos kambarį, bet jo ten nėra. (Episode 9; 20:22)
	Только что Мори заходила в комнату Ютаки-сама, но его там не было. (Episode 9; 20:22)


The following address forms can be found in the original variants of these examples: Kyon, Suzumiya, Suzumiya-san, Asahina-san, Itsuki-kun, Mori, and Yutaka-sama. In the first example here the one speaking is Kyon’s male classmate and friend. It is acceptable for him to address Kyon using a nickname. For this classmate it is a method to underline the friendship between the two. There is no need to add any extra politeness, so no honorifics are present. The second and third examples here are Kyon’s classmates, male and female correspondingly, talking to him about Haruhi. Here the girl is more polite than the boy, but this is a matter of a personal choice. For instance, in the next example the one talking is another Kyon’s male classmate, but this one is being polite by adding an honorific to Mikuru’s family name. Since Mikuru is older than the speaker, such politeness would be expected; on the other hand the speaker may just be a polite person.

The fifth example here is Itsuki’s older acquaintance addressing the boy. This is an example of an older man using the honorific –kun to address a man younger than himself. In addition to that, because they both belong to the same organization and are colleagues, this is an example of senior addressing his junior using the same honorific. Since the man is much older than Itsuki using the latter’s personal name is acceptable and is not considered to be rude. In the last example the same man is first mentioning a servant under his command and then refers to the man who hired him. The first address form is only a family name, and the latter a family name plus the honorific –sama. Again, both fit the addressing norms in Japan.

Speaking about how these address forms were translated, only the Lithuanian translation differs a bit from the original. In the English and Russian subtitles address forms continue being preserved as they are, though some degree of localization is present in spelling in several cases. In the Lithuanian subtitles, on the other hand, it can be noted that honorifics –san and –kun are omitted completely. This eliminates the difference between address forms used by boys and girls. Itsuki being addressed by his personal name only by an older name does not seem strange in any way, though. In the last example some changes are present. Mori, a servant addressed by her family name only is left unchanged, but the honorific –sama is localised to Lithuanian šeimininkas (master). The honorific has some connotations of referring to someone’s master or superior, so this changes is well placed.

All in all when translating names and address forms, no variant of subtitles prefers one translation strategy over another. All three use low degree of localization, the English subtitles in the order in which names are presented; the Lithuanian and Russian subtitles differ in spelling. However, the English and Russian subtitles tend to preserve the address forms, whereas in the Lithuanian subtitles honorifics are whether omitted or localized. Comparing the three variants one can state that the English and Russian subtitles, taking only names and address forms into consideration, are more foreignized, while the Lithuanian subtitles lean towards localization.

4.2.2 Holidays and Days of the Week

In this part translation of some Japanese holidays that can be found in the source text will be analysed. Also there is an interesting mention of days of the week that will be included in the analysis too. The first table lists how three variants of subtitles translated holidays found in the source text.

(15.)

	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	In the process, we reached the first day after Golden Week.

[Golden Week: A week long holiday encompassing four national holidays.] (Episode 1; 08:46)
	Bėgant laikui, atėjo pirmoji diena po Auksinės Savaitės.

[Auksinė Savaitė: savaitės ilgumo atostogos, apimančios keturias valstybinės šventes.] (Episode 1; 08:45)
	Тем временем прошла Золотая Неделя. 

[Золотая Неделя выходных включает четыре национальных праздника.] (Episode 1; 08:25)

	After spending Tanabata in a state of melancholy… 

[Tanabata : festival celebrating the meeting of stars Altair and Vega on July 7th] (Episode 8; 00:00)
	Haruhi, kuri kentėjo nuo melancholijos per žvaigždžių šventę... (Episode 8; 00:00)
	После Танабаты, проведённой в состоянии меланхолии...

[Танабата: фестиваль, посвященный встрече звёзд Альтаир и Вега, отмечается 7 июля.] (Episode 8; 00:00)


The translation corresponds to the following parts of the source text: sonna konna oshi nagara, Golden Weeku ga akuta ichi nichi me (after this and that, the first day after Golden Week) for the first example and Tanabata no toki yuutsu datta Haruhi wa… (at Tanabata’s time melancholic Haruhi…) for the second one. What arrests attention is that Golden Week sounds almost the same in the original as it does in the English subtitles. In fact, those two words were said in the English language, though with Japanese accent. There is no surprise that it was transferred to the English subtitles as it is. It can be said that, all the three variants of translations preserved this culture specific item, even though in the Lithuanian and Russian subtitles it was localized to some extent. For the latter two leaving this holiday with an English name would not be considered an adequate solution, thus the name was translated literary as Auksinė Savaitė (Golden Week) in Lithuanian and Золотая Неделя (Golden Week) in Russian. Furthermore, it is written with capital letters, hinting that this is more than a simple combination of words. However, this reference is not simply preserved. As it can be easily seen, addition has been used in all three variants of subtitles to clarify the meaning of this item, since Golden Week is a Japanese holiday which has no equivalents in target countries. An explanation is required and is presented. In fact, all three variants of subtitles give a similar explanation: a week long holiday, including four national holidays. This gives a hint that translators did not work separately, but used already existing subtitles as a reference, the English subtitles most likely as they were the first to appear.

The second holiday, Tanabata, does not have equivalents in the three target countries too. It is celebrated on July 7th and, as explanation in the English and Russian subtitles say, and celebrates the meeting of stars Altair and Vega. Both the English and Russian translations preserved the original name of the holiday and used addition to explain what kind of holiday this is, similarly as it was done in the first example here. In the Lithuanian subtitles, on the other hand, a different method was used this time. First of all, there seems to be no explanatory information given regarding the holiday, as was done in the first case. Secondly, the name of the holiday – Tanabata, was localized. Tanabata literary meansa celebration of stars and this is what was given in the Lithuanian subtitles – žvaigždžių šventė(a celebration of stars).Similarly to the first case the name of the holiday was translated directly. There are a few differences, however. In this case the name is written with small letters and there is no hint that it actually is a holiday, and, as it was already stated here, there is no additional information provided. The reason why two holidays was translated differently will be discussed after the following example is analysed.
(16.)

	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Color-wise, Monday (Moon) would be yellow. Tuesday (Fire) would be red. Wednesday (Water) would be blue. Thursday (Wood) would be green. Friday (Gold) is gold. Saturday (Earth) is light brown. Sunday (Sun) is white. (Episode 1; 09:28)
	Pagal spalvas, pirmadienis (mėnulis) būtų geltona. Antradienis (ugnis) – raudona. Trečiadienis (vanduo) – mėlyna. Ketvirtadienis (medis) – žalia. Penktadienis (auksas) – auksinė. Šeštadienis (žemė) – ruda. Sekmadienis (saulė) – balta. (Episode 1; 09:27)
	Цветной. Понедельник (Луна) жёлтый. Вторник (Огонь) красный. Среда (Вода) голубой. Четверг (Дерево) зелёный. Пятница (Золото) золотой. Суббота (Земля) светло-коричневый. Воскресенье (Солнце) белый. (Episode 1; 09:08)


This example is quite interesting. Here Haruhi explains what color she associates with each day of the week. In the source text this speech is simple: Getsuyou ga ki de, Kayou wa aka da, Suyou wa ao de, Mokuyou ga midori, Kinyou wa kin yo de, Doyou wa chairo, Nichiyou wa shiro yo de (Monday yellow, Tuesday is red, Wednesday is blue, Thursday green, Friday gold, Saturday light brown, Sunday is white). Each variant of subtitles added an explanation to why Haruhi associates a particular day with this particular color, each explanation done in a similar way. However, without knowing some Japanese, these explanations bear little to no meaning at all. The solution is quite simple, though.

Each day of the week is constructed out of three hieroglyphs: first one differs from day to day, second one is 曜– you (day of the week) and the third one is日 –bi or hi (day) which Haruhi omits in some cases. So Monday in Japanese is 月 – getsu (moon) plus 曜– you (day of the week) plus 日 –hi (day) – 月曜日 – Getsuyoubi (day of the moon). Similarly, Tuesday is 火 – ka (fire) plus 曜– you (day of the week) plus 日 –hi (day) – 火曜日 – Kayoubi (day of fire). This is where these color associations come from, this is where Kyon’s easy understanding of it all comes from. The additions seem obvious after such explanation. Each variant of subtitles refer to the hieroglyphs that construct days of the week in the additions. In an attempt to clarify Haruhi’s associations, translators only made it harder for an unprepared audience to understand, hinting that there is more to these connections than Haruhi’s personal impressions, but leaving too little information to decipher the code without some background knowledge.

After analyzing these three examples, it can be stated that to translate holidays and days of the week addition is used, i.e. the reference is preserved and some information is given to clarify it. Both the English and Russian subtitles follow this patter through all the examples, whereas in the Lithuanian subtitles an exception is present: one of the holidays was localized. The reason to such a change in translation pattern is simple: the second holiday is mentioned in the 8th episode, this is after the translation itself has changed. There were changes present in the translation of names and address forms, and now there are changes present in the translation of holidays. It seems like there were two groups working on the Lithuanian subtitles and after finishing their job they did not look at the other half, but simply combined the two to create a complete translation.
4.2.3 Food, Games and Media

The last part focuses on food, games and media. There are a few names of Japanese dishes found throughout the series. Their translation will be discussed here firstly. Secondly, since there are a few board games mentioned, they will be analyzed too. Finally, there are a few references to books, movies and some celebrities, which will also be discussed here.

The first table presents several examples of different Japanese dishes found in the series.
(17.)

	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Found warabimochi!

[Warabimochi: summer confection of bracken starch and sweet toasted soybean flour] (Episode 8; 12:49)
	Radau varabi moči!

[Varabi moči – želė rutuliukai iš arbatos] (Episode 8; 12:49)
	Нашла варабимочи!

[Варабимочи – летние сладости из крахмала папоротника и сладкой поджаренной соевой муки.] (Episode 8; 12:49)

	All these people lined up for some bad fried soba made from cheap stuff. (Episode 11; 04:32)
	Prisiviliojom juos! Prasta, pigiai pagaminta jakisoba...

[Jakisoba – kepti makaronai] (Episode 11; 04:30)
	Вон какая толпа стоит за плохо обжаренной собой из незнамо-чего. (Episode 11; 04:19)

	I brought this Karigane for the first time. (Episode 12; 04:07)
	Paruošiau virintos karigane arbatos... (Episode 12; 04:08)
	Я впервые купила этот Кариганэ.

[Японский зелёный чай кукича из стеблей чайного дерева сорта Гьекуро] (Episode 12; 04:07)

	I am hungry for some hot pot. (Episode 13; 14:31)
	Noriu karšto kepsnio. (Episode 13; 14:31)
	Набэ сожрала бы любое... (Episode 13; 14:31)

	Class 3-3‘s hodgepodge was also good. (Episode 11; 03:28)
	3-3 klasės oden‘as irgi.

[Oden – žiemos patiekalas su soja] (Episode 11; 03:27)
	И рагу у класса 3-3 тоже вкусное. (Episode 9; 03:21)


These examples correspond to the following extracts from the original text: warabimochi ga okken! (warabimochi present!); hetta yakisoba nano ni… (for some bad yakisoba…); Karigane to yuu no katta mitan desu (I brought some Karigane); 3 no 3 no oden mo ykatta ne (3-3 oden was good too) and nabe tabetakuna tekinatta (I’d like to eat nabe). Warabimochi is a type of summer sweets made from fern starch and sweet roasted soybean flour. Yakisoba literary means ‘fried noodles’ and is exactly that. Karigane is Japanese green tea made from parts of Gyokuro and Sencha (stems, leaves and powder). Nabe is a term referring to all varieties of Japanese hot pot dishes. Finally, oden is a dish similar to a soup, consisting of boiled eggs, radish, and fish in a soy-flavoured soup, though ingredients may vary from region to region.

Different strategies were used to translate names of these dishes, and there is hardly any define pattern present. The only example where strategy used coincides in all three variants of subtitles is the first one, warabimochi. In all subtitles addition was used as the main method to translate this reference. However, similarly to how some holiday names were translated, in the Lithuanian and Russian subtitles the name was localized to suit the spelling requirements of the languages. In fact, it is practically impossible to avoid some degree of localization when translating to the Lithuanian and Russian languages, as their spelling rules differ to some extent from the ones employed in romaji; this is especially true in reference to the Russian language. It can be assumed that every time a culture specific item is translated into one of these two languages, a low degree of localization will take place.

Apart from localization required by spelling there are a few other instances of this strategy being employed in all three languages. For example, in the English subtitles nabe is translated as hot pot and oden as hodgepodge; in Lithuanian the same reference is translated as karštas kepsnys(hot steak); finally, in the Russian subtitles oden is translated as рагу (ragout). All four are examples of localization. On the other hand, nabe is preserved in the Russian subtitles, and oden is translated using addition in the Lithuanian subtitles. Translating nabe as hot pot or hot steak is acceptable, as it is exactly what nabe is; though the first variant is much closer to the original. However, oden and ragout are two different things, and this translation is rather inadequate and, in fact, misleading. 

The second example here appears to be rather interesting too. The English and Russian subtitles behave in a similar way again and partially localize this reference, translating yakisoba as fried soba. If the reference were to be localized completely, it would appear as fried noodles or fried pasta, however, both English and Russian translator decided to preserve soba, translating only a part of the name. Soba is hardly a recognizable word for English and Russian speakers, but it was left unchanged nonetheless, adding some foreign flavour to the subtitles. The Lithuanian subtitles, on the other hand, used addition to clarify what yakisoba is. 

In the third example the two translators that used a similar strategy are Lithuanian and Russian as they both used addition. The Lithuanian subtitles do not say simply karigane, but karigane tea where tea is the additional information used to explain what Karigane is. In the Russian subtitles the additional information is broader and is presented according to already established pattern – in square brackets after the sentence itself. Differently from the two, in the English subtitles this reference was preserved.

In the following table a few names of broad games that were found in the series are presented.
(18.)
	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Nagato, have you ever played Othello? (Episode 3; 06:41)
	Nagato, ar esi kada žaidusi Reversį?

[„Othello“ arba „Reversi“ – abstraktus stalo žaidimas, Lietuvoje žinomas, kaip „Juoda-Balta“ arba „Atvirkščiai“] (Episode 3: 06:45)
	Нагато, ты играла когда-нибудь в Отелло? (Episode 3; 06:17)

	When playing shogi or chess you don’t send your king rushing into the enemy, do you? (Episode 12; 01:07)
	Šogyje arba šachmatuose, karalius niekada nesitrenka į priešų teritoriją.

[Šogi: japoniški šachmatai.] (Episode 12; 01:08)
	Когда играешь в сёги или в шахматы, ты же не отправляешь своего короля сразу на противника?

[Сёги – японская стратегическая игра, похожая на шахматы.] (Episode 12; 01:07)

	- One left!

- That’s what I needed. Probably worth ten thousand points. (Episode 09; 18:04)
	- Gerai, riči.

- Šaukiu ron. Greičiausiai vertas 10 000. (Episode 9; 18:03)
	- Последний!

- То, что мне нужно. Возможная цена – 10 тысяч очков. (Episode 9; 18:04)


The original equivalent to the first phrase here is: Nagato, Osero o shita koto aru? (Nagato, have you ever done Othello?). The second one appears in the following way in Japanese: Shogi ya chessu datte oji no ga tekiji ni tsukazuka norikon ga shinai daro (in shogi and chess the king does not reach into enemy’s territory). Finally, the third example, a short dialogue, appears in the following way in the source text: - Yosh, riichi da.- Kore ron. Tabun, ichiban ten gurai (Ok, riichi. This is kon. Maybe, about 10.000). Othello is known in England and the USA as Reversi and was actually created by an English man, though nowadays the Japanese rules are used. It is less common in Russia and is known in Lithuania under a different name. Shogi is a Japanese game similar to chess. Finally, the last example includes a few terms from mahjong, a game played by four or three people with a set of tiles. These terms are common for its Japanese variety and are hardly familiar for anybody outside Japan or not familiar with the game.
Looking at the translations there seem to be a variety of strategies used without any particular pattern or correspondences. So, Othello is preserved in the English and Russian subtitles, even though it is known as Reversi in England and is less known in Russia. In the Lithuanian subtitles the name has been changed to Reversi and some extra information has been added to inform the audience that this game, also called Othello, “is known as Black-White or Back to Front in Lithuania”. True, Reversi is the game’s original name, but after it was forgotten and reborn it became Othello. Changing the name seems unnecessary, especially if a completely different name is used in Lithuania.
In the second example not only the Lithuanian, but also the Russian subtitles used addition to translate shogi, both comparing it to a game of chess. In the English subtitles, on the other hand, this reference is simply preserved. It appears that the English translator believed that his/her audience is familiar with the term, whereas the Lithuanian and Russian subtitlers decided to clarify the reference in order to avoid any misinterpretations.
The last example is the most interesting out of the three. There are two terms used here, both common to the Japanese version of mahjong. However, none of the two terms is present in the English nor in the Russian subtitles; they are simply omitted. In the Lithuanian subtitles, on the other hand, these two terms are preserved, but not explained, even though the two are even less widespread than, for example, shogi. Such usage of preservation is not common in the Lithuanian subtitles where addition and localization are used more often. In fact, omitting such a reference instead of leaving it as it is without giving any explanations appears to be a better solution looking at it from the point of view of the audience, unless people watching the series occasionally play Japanese mahjong.

The last table presents a few references to media, i.e. books, movies and Japanese celebrities.

(19.)

	English subtitles
	Lithuanian subtitles
	Russian subtitles.

	Not like Panorama Island or Infant Island, right? (Episode 9; 09:09)
	Tai ne salos panorama ar  jos kūdikis. (Episode 9; 09:09)
	Надеюсь, не вроде островов Панорама или Инфант?

[Остров Панорама – из книги классика японского детектива Эдогава Рампо, остров Инфант – из японских фильмов про Годзиллу.] (Episode 9; 09:09)

	Like the House of Black Death or Lilas Manor or Koketsu Castle! (Episode 9; 10:39)
	Juodosios Mirties namas, Lira dvaras, Koketsu pilis... (Episode 9; 10:39)
	Например, «Дом Чёрной Смерти», «Особняк Лилла» или «Замок Кокецу»?

[Харухи приводит названия книг и фильмов ужасов.] (Episode 9; 10:39)

	Hey, there! We are the Ice Candies! (Episode 13; 14:02)
	Sveiki! Mes Arktinės Jūros Lediniai Saldainiai! (Episode 13; 14:01)
	Мы Ice Candies!

[Ice Candies – представление японского комедийного дуэта South Sea Candies.] (Episode 13; 14:02)


The original extracts are the following ones: Panorama too to ga Infanto too janai yuu ka (it is not like Panorama Island or Infant Island); Kouku shikan to ka. Rira sou to ka. Kouketsu jou to ka. (House of Black Death? Lila’s Manor? Koketsu Castle?); and Domoo! Bokutachi Ice Candies da! (Hello! We are Ice Candies!). Panorama Island is an island from a book written by the Japanese detective writer Rampo Edogawa. Infant Island is an island from Japanese movies about Godzilla. In the second example all the references are names of horror books and movies. Finally, Ice Candies is a Japanese comedy duet.
In the English subtitles the first and the last example are both preserved as they are, even though Ice Candies is not a duet people outside Japan would recognize. Translation of the second example combines both localization and preservation. Localization is included, because books’ and movie titles are translated into English. Preservation is used, since Japanese books and movies are used, not English ones. Koketsu, being the name of a castle, is preserved. In the Lithuanian subtitles this second example is treated in the same way, combining two strategies to produce a translation. However, the translation of the first example is inadequate. The phrase is translated as: this is not an island’s panorama or her infant. Looking at this translation it is obvious that the translator has mistaken the names of two islands for normal words and tried to translate the following sentence: this is not panorama island or infant island, right? where panorama and infant are general words, not names. The result is an error and the translation that makes little sense. The third reference was transformed from Ice Candies to Arctic Sea Ice Candies. It appears that the translator decided that the second variant would look better as a stage name and so the reference was changed.

Unlike the discussed two variants, the Russian subtitles remain rather straightforward when translating these three references. In all three cases addition was used, and so the Russian audience learned what exactly these references refer to and where do they come from. Similarly to the English and Lithuanian subtitles, in the second example a low degree of localization was used as names of books and movies were translated to Russian instead of leaving them as they are presented in the source text. In addition to that, these titles were put into quotation marks, as is commonly done to different kinds of titles in the Russian language.

All in all, when translating such references as food, titles of broad games and references to media, the English, Lithuanian and Russian subtitles employ four strategies: localization, addition, omission and preservation. The Lithuanian and Russian subtitles employ addition more often, whereas the English subtitles tend to use preservation. However, some degree of localization is often present in a translation, especially in the Lithuanian and Russian subtitles, as their writing systems require changes in spelling. Still, despite the presence of localization, all of these variants of subtitles tend to lean towards foreignization. Addition of explanatory information only underlines the foreign nature of a reference and adjusting its spelling does not make it less unfamiliar. 

4.3 Conclusions

All in all, when slang items are translated in fan-made subtitles, they are whether localized or globalized. Localization involves translation of a source language slang item by a target language slang item. Globalization means that a slang item is translated by a neutral, non-slang word. In addition to that, compensation strategy is used to make up for slang items lost during the process of translation. So, there are slang items present in target text which have no equivalents in the same place in the source text. 

The majority of slang items were found in English fan-made subtitles, there are 64 of them. The Russian subtitles contain 58 items, whereas only 6 slang items are present in the Lithuanian subtitles. Based on this numbers it can be said that out of the three variants of subtitles Lithuanian differ the most from the original in terms of style and are the most neutral ones.

The analysis of otaku slang items found showed that there were fewer items found in fan-made subtitles that there are present in the original Japanese text. This time the Lithuanian subtitles preserve the majority of the items: three out of eight, whereas the English and Russian subtitles have only one each. The rest of otaku slang items found in the target text were generalized.

Regarding the translation of other culture specific items, following strategies are used in the English, Lithuanian and Russian subtitles: localisation, preservation, addition, transformation and omission. Preservation is the prevailing strategy used when translating address forms in the English and Russian subtitles, whereas addition is more often used when translating other cultural references. The Lithuanian subtitles rely on omission and localization when translating address forms, but addition is used equally often when other references are translated.

Furthermore, low degree localisation is present in almost every reference translated into the Lithuanian language, and in every reference, translated into Russian. The usage of localization is necessary due to some differences between romaji and Lithuanian and Russian spelling requirements and writing system correspondingly. However, such localization, employed alongside other strategies, does not make the Lithuanian nor Russian subtitles domesticated. The localized references remain foreign despite being easily read by Lithuanian and Russian people. In the English subtitles localization is mostly used as a translation strategy, not a method of adjusting one writing system to another. Thus, practically every example of localization in these subtitles is an example of domestication.

Deciding whether these three variants of subtitles are more foreignized or tend to incline toward domestication is not an easy matter. As it has been demonstrated, a variety of strategies is used when translating culture specific references, some of these strategies are closer to foreignization, and some are employed when making a translation more domesticated. All things considered these subtitles seem be to inclining towards foreignization, since strategies used to make a translation appear foreign are employed more often. Localization of address forms in the Lithuanian subtitles makes them more localized, but preservation or explanation of other cultural references still maintain the foreign atmosphere of the text.

5 ANALYSIS AND COMPARISON OF DVD SUBTITLES
The following part of the paper is dedicated to the analysis DVD subtitles, given in two languages: English and Russian. What is being analyzed here is translation of slang, usage and presence of otaku slang items and translation of other Culture Specific Items, such as names and address forms, holidays, food, etc. Since information relevant to the source language and culture has already been provided in the previous chapter, it will not be repeated here in its full capacity. However, if necessary, some things will be mentioned. Firstly, the translation of slang and otaku slang is analyzed. Afterwards the chapter focuses on the translation of other cultural references. 

5.1 Translation of Slang

This particular part of the chapter focuses on general slang items. Firstly, slang items in English and Russian DVD subtitles will be analyzed. Later they will be compared to slang items found in the source text. In order to perform this comparison a few scenes were selected from the anime series in question where there are more slang items collected than in other places. 

There are two variants of DVD subtitles, English and Russian, and both employ slang in their translations, just as previously analyzed fan-made subtitles. English DVD subtitles contain 39 slang items, among them interjections, such as jeez (a general exclamation), like (a pause word in speech), and whoa (exclamation of surprise or amazement); verbs, like hit on (to flirt with) and pick up (to successfully attack a person); and nouns, as, for example: gyp (hassle, bother), quirk (odd mannerism), and softy (a sentimental person). Russian DVD subtitles contain only 27 seven items, including nouns, verbs and some fixed expressions, which can be demonstrated by the following examples: nouns блин (euphemism for «блядь»), жесть (impressive), and кретин (cretin); verbs дрейфить (to be afraid), продуть (to lose), andрубиться (to play); and expressionsзаткнись (shut up), идтилесом (euphemism for «идти на х..й»), and покедова (good bye). When counting slang items in both variants of subtitles, repetition of the same item is not included.

Similarly to fan-made subtitles, strategies used to translate slang items in DVD subtitles are localization and generalization, supplemented by creation. So, some slang items, such as urusai (shut up) are translated by slang items in the subtitles too: shut up and заткнись (shut up, silence), whereas others are translated by a more neutral word or expression, for example aitsu and yatsu are translated by he or she in English and by он (he)or она (she) in Russian. There are also a few examples of slang items that are not present in the source text. These have appeared in target texts due to compensation, since not every item can be equally translated by slang and informality of the language should be maintained. For example, English DVD subtitles employ such interjection, as like which is used merely as a pause word in a speech and has no equivalent in the source text. In the Russian subtitles, for example, slang item кореш (friend) was used to translate a neutral Japanese word tomodachi, meaning a friend or friends. These two are examples of compensation, and can be also called creation using Davies’s strategies.

Looking at the selected scenes and comparing how many slang items can be found there in source and target texts, it can be seen that both variants of subtitles contain less slang items in these extracts that there are Japanese ones: 10 Russian and 17 English slang items in comparison to 28 Japanese ones. It is possible to assume, based on these extracts and numbers that slang is used more often in the source text that in translations. It can be stated that DVD subtitles, though employing some slang items in the translations, tend to lean towards a more neutral tone, having less slang than the original text. However, out of the two, the English subtitles have more slang items and, because of that, can be considered to be less formal than the Russian translation.

5.1.2 Otaku Slang in the Subtitles

When looking at otaku slang items in the original Japanese text and in two target texts an interesting picture arises. As it was mentioned when analyzing fan-made subtitles, there are eight otaku slang items in the target text. Russian DVD subtitles have only three items: cosplay, cosplay café and moe, others were generalized. It is peculiar to see such items as anime and manga generalized, because they become more and more popular and are part not only of otaku culture, but also of a general vocabulary, especially the former one. In comparison, moe is much rarer. On the other hand, generalizing moe might be problematic, since this one word represents a large concept and choosing a one-word equivalent for it is not a simple task. Anime and manga, on the other hand, are simply names for Japanese animation and comics and pose no problems in this aspect. As for cosplay, this word has been known even before the otaku culture came to the USA and Russia, though in a slightly different context, and is unlikely to cause any misunderstandings for the audience. 

Next to Russian DVD subtitles, the English translation presents a completely different picture. After analyzing them there were nine otaku items found; it is slightly more than found in the Japanese text and much more than was found in other types of subtitles. In addition to that, there are two new slang items which are not present in the target text. The new items are live-action and kyonshi. Live-action refers to a movie representation of anime or manga. Speaking about Western culture, such movies as Batman and Capitan America can be called the live-action variants of the corresponding comic-books. 

Another additional otaku slang item is kyonshi. It is a direct borrowing from the target text and can be translated as revived corpse or zombie. The reason for such item to remain untranslated when an easily recognizable equivalent exists in a language is not clear, especially since DVD subtitles are meant for a general audience, not necessarily familiar with otaku culture. In fact, even an anime fan would not recognize this word immediately, as it does not belong to a general otaku vocabulary. Interestingly enough, one otaku slang item was generalized in English subtitles, even though it is much more common that kyonshi. The item is nekomimi. It refers to a head band with cat’s ears attached to it which is often used during anime parties and cosplay events, and it was translated as bunny girl in the subtitles. And so, English DVD subtitles not only preserve and create new otaku slang items, but also generalize some of them.

5.2 Translation of other Culture Specific Items

In the following part of the paper other culture specific items, such as names and address forms, holidays, food and games will be analyzed. When analyzing names and address forms, firstly the general appearance of names will be presented and then different addressing patterns of each of five main characters and some other will be studied. When looking at holidays and days of the week the mentioned holidays will be taken into consideration and the example of days of the week, discussed when analyzing subtitles made by fans will be included here too. In the final part mentions of different dishes, games and some media related aspects will be studied, similarly to what was done on the previous part of the paper. 

Such analysis undoubtedly requires a certain amount of theoretical information regarding the source culture. However, since this analysis follows the same pattern as the previous one and the whole information has already been given there it will not be repeated here in its full capacity. Only a few points will be included if required to demonstrate a point in the analysis.
Finally, it should be noted that, unlike previously analyzed fan-made subtitles, DVD ones are present in two languages only – English and Russian. The reason is simple – this anime series have not yet been licensed and officially released in Lithuania. Due to the popularity of the series, however, subtitles made by fans do exist and are used in this paper. It is possible to assume that sooner or later the DVD release of the anime will appear in Lithuania as well. Then the current research may be broadened and complete, comparing two variants of subtitles in three chosen languages. Until that time a comparison and analysis of only English and Russian DVD subtitles will be performed.

5.2.1 Personal Names and Address Forms

The following part focuses on analyzing the translation of names and address forms. Since, at it has already been explained, order of presenting a name differs in source and target cultures, it seems logical to start with examples of how names appear in subtitles in general, without focusing on addressing patterns of different characters at first. The following table gives three examples of different people introducing themselves.

(20.)

	English Subtitles
	Russian Subtitles

	Haruhi Suzumiya from East Junior High. (Episode 1; 01:39)
	Я из Восточной средней школы. Харухи Судзумия. (Episode 1; 01:35)

	Yuki Nagato. (Episode 1; 18:12)
	Юки Нагато. (Episode 1; 17:31)

	Itsuki Koizumi. Nice to meet you. (Episode 3; 07:03)
	ИцкиКоидзуми. Очень приятно. (Episode 3; 06:47)


In the source text the following address forms are used correspondingly; Suzumiya Haruhi, Nagato Yuki, and Koizumi Itsuki. As it can be seen, in both variants of DVD subtitles these names were localized. In the English subtitles, similarly to fan-made subtitles in the same language, personal name has been placed before family name as is normal for Western countries. In the Russian subtitles spelling has been changed to suit the Russian spelling system and, similarly to the English subtitles, order has been changed too. The localization is of low degree, as Japanese names were left instead of changing them to more common English or Russian names. But even though the names are preserved, at least Russian DVD subtitles are already more localized than Russian fan-made subtitles were at this point.

From here addressing patterns of different characters form the series are going to be analyzed. The first table here presents Kyon’s addressing patterns.

(21.)

	English Subtitles
	Russian Subtitles

	Suzumiya, you know the blue bird of happiness story? (Episode 3; 18:52)
	Вот что, Судзумия... (Episode 3; 18:06)

	Miss Asahina, it’s better not to be involved in such a strange brigade. (Episode 2; 07:53)
	Асахина-сан, от этой странной Команды лучше держаться подальше. (Episode 2; 07:35)

	MissNagato, wasit? (Episode 1; 18:15)
	Нагато-сан... (Episode1; 17:31)

	Want to take my spot, Nagato? (Episode 3; 06:45)
	Меняемся, Нагато? (Episode 3;  06:26)

	Koizumi, don’t you have something to tell me about Suzumiya too? (Episode 3; 19:15)
	Коидзуми, а ты ничего не хочешь сказать мне про Судзумию? (Episode 3; 18:28)

	How’s Haruhi involved with that? (Episode 3; 20:28)
	Это что, Харухи? (Episode 3; 20:00)

	No, it might be a giant joke by Taniguchi and Kunikida. (Episode 4; 03:54)
	Или я пал жертвой масштабного розыгрыша Танигути и Куникиды? (Episode 4; 03:46)


The corresponding address forms from the source text are the following ones: Suzumiya, Asahina-san, Nagato-san, Nagato, Koizumi, Suzumiya, Haruhi, Taniguchi and Kunikida. It can be seen that the main pattern of using family names to address different people is preserved faithfully in both the English and Russian subtitles. Different address forms used by him are preserved as well through various means. In the English subtitles a polite honorific –san is localized to English miss, a polite way to address a young woman. This way, the address form is localized, but its politeness is preserved. This way any difference in relationship visible through address forms remains visible as, for example, in Yuki’s case: talking to her for the first time Kyon is being polite and the English subtitles demonstrate this politeness by using miss. However, later on Kyon is being neutral and drops the honorific. Similarly, the English subtitles stop using miss and follow the original patter of using family name only. 

Russian DVD subtitles decided to preserve the address forms. So when in the source text a polite honorific is used, the Russian subtitles use the same honorific. From the point of view of retaining different relationship nuances visible through address forms, this method is quite efficient. On the other hand, only people familiar with the meaning of these honorifics would recognize signs of politeness in them. The rest of the audience would notice the difference between Suzumiya and Asahina-san, but the addition of –san would not necessarily be meaningful to them.

Apart from different ways of treating honorifics both English and Russian subtitles preserve the used address forms. Whenever a family name is used in the source text, a family name is used in both target texts. The difference between using family and personal names when addressing a person has already been discussed when analyzing similar examples in fan-made subtitles and will not be repeated here.

The second table in this chapter demonstrates forms of address used by the main female character, Haruhi Suzumiya.

(22.)

	English Subtitles
	Russian Subtitles

	That’s Kyon. (Episode 3; 08:10)
	А это Кён. (Episode 3; 07:50)

	Mikuru, are you in any other clubs? (Episode 1; 21:54)
	Микуру-тян, ты ходишь в какие-нибудь кружочки? (Episode 1; 21:01)

	Yuki’s here too. (Episode 8; 04:45)
	И Юки тоже.(Episode 8; 04:35)

	The location’s decided, right, Koizumi? (Episode 9; 03:03)
	А куда именно – расскажет Коидзуми-кун! (Episode 9; 02:56)

	I heard Okabe in the teacher’s lounge… (Episode 4; 21:57)
	Я слушала, Окабэ в учительской говорил про Асакуру. (Episode 4; 21:04)


In the source text the following address forms correspond to those present here: Kyon, Mikuru-chan, Yuki, Koizumi-kun, Okabe, and Asahina. Here a translator has to deal with Haruhi’s disregard of commonly accepted norms and rules and the subtitle rudeness of her address forms. One thing in common both English and Russian DVD subtitles have here is that both preserve the names used. Similarly as in the previous example and the ones that will follow, whenever a first name is used in the source text, a first name is used in the target text. Apart from that both treat these address forms differently.

The English subtitles omit any honorifics present in these five extracts. It seems that, except for polite honorific –san, hardly any other are present in this translation. By omitting these honorifics some differences in address forms are lost. It is similar to the way these extracts were translated into the Lithuanian language. Even though the backbone of Haruhi’s addressing patterns – addressing people by their first names or nicknames, being polite only to Itsuki and, to some extent, to her teacher, are preserved, some differences are not present. In the English subtitles Mikuru is being addressed the same way as Yuki, even though in the original Haruhi constantly makes diminutives of Mikuru’s name by adding –chan. Itsuki is being addressed the same way as the teacher Okabe, but Haruhi is being more polite towards him than towards the teacher. These subtle nuances are lost due to the omitted address forms in the translation.

The Russian subtitles continue to preserve address forms used, thus, avoiding any losses in relationship variations. This strategy may not be the best decision, as the meaning must not only be preserved, but also understood. Preserving a cultural reference is a method of staying close to the original, but it may result in misunderstandings and confusion. Not every Russian person would notice the difference between –kun and –chan and what these two honorifics mean. The English and Russian subtitles here present two opposite ways of translating a Culture Specific Item, English omitting them and risking a loss of meaning and Russian preserving them which may lead to confusion. 

The next example shows address forms are used by Mikuru Asahina.

(23.)

	English Subtitles
	Russian Subtitles

	Kyon, I’d like to discuss something. (Episode 3; 12:46)
	Кён-кун, мне нужно тебе кое-что сказать. (Episode 3; 12:15)

	Miss Suzumiya… (Episode2; 06:16)
	Судзумия-сан... (Episode 2; 06:02)

	And that Miss Nagato is here too worries me. (Episode 2; 08:24)
	И меня беспокоит пребывание здесь Нагато-сан. (Episode 2; 08:04)

	This is my friend, Miss Tsuruya. (Episode 7; 08:15)
	Моя подруга Цуруя-сан! (Episode 7; 07:56)


The following address forms from the source text correspond with the four here: Kyon-kun, Suzumiya-san, Nagato-san and Tsuruya-san. Mikuru continues to be equally polite to everyone, despite using Kyon’s nickname. The English and Russian subtitles continue using the same patterns to translate these address forms. The English subtitles localize the polite honorific –san into miss, while other honorifics, in this case –kun, are omitted. The Russian subtitles continue to preserve all honorifics, creating more foreignized translation. The same problem of possible misinterpretations remains, but this is a risk taken when deciding to remain closer to the original text.

Due to the loss of honorific –kun in the English subtitles, Mikuru’s address to Kyon falls out of her pattern, being too friendly and too intimate in comparison to her usual politeness. Changing the nickname to Kyon’s family name would make the address forms more polite, but, firstly, this information is never given and, secondly, this would mean completely changing the reference. In the Russian subtitles, though honorifics may make little sense to the audience, the fact that something is added to both Kyon’s nickname and Haruhi’s surname puts these address forms on a similar level and the audience will see these forms of address in a similar way.

In the next example Yuki’s address patterns are presented.

(24.)

	English Subtitles
	Russian Subtitles

	Haruhi Suzumiya and I are not ordinary humans. (Episode 2; 21:20)
	Ни Харухи Судзумия, ни я не являемся обычными людьми. (Episode 2; 20:29)

	Mikuru Asahina from another time. (Episode 4; 21:03)
	Микуру Асахина из другого времени. (Episode 4; 20:13)


In the source text Yuki uses the following address forms: Suzumiya Haruhi and Asahina Mikuru. As it can be seen both variants of subtitles use the same method when treating these two address forms. As was done with names in general, personal name is placed on the initial position, followed by family name, reversing the order present in the source text. In both target languages this cultural reference is being localized to some degree, though the names themselves are preserved as they are, remaining Japanese.

Finally, the patterns of the last club’s member, Itsuki Koizumi, are presented here.

(25.)

	English Subtitles
	Russian Subtitles

	It’s because Miss Suzumiya wished it so. (Episode 3; 21:11)
	Ибо так пожелала Судзумия-сан. (Episode 3; 20:20)

	Oh, how unusual. Miss Asahina isn’t here yet? (Episode 8; 06:50)
	Ох, как странно! Асахина-сан еще не пришла? (Episode 8; 06:34)

	Miss Nagato, is this abnormal space responsible for the missing chief? (Episode 8; 14:17)
	Нагато-сан, это пространство поглотило главу клуба, да? (Episode 8; 13:44)


Similarly to Mikuru, Itsuki is being constantly polite. In the original he uses the following address forms: Suzumiya-san, Asahina-san and Nagato-san. Both English and Russian subtitles have already established their patterns to translate these polite address forms. The Russian translation continues preserving them, remaining a faithful reflection of the original. The English subtitles localize these references, retaining the politeness, but making it more recognizable. 

In addition to the patterns discussed above it is interesting to see how other people use address forms. The following table gives several examples.
(26.)

	English Subtitles
	Russian Subtitles

	Hey, Kyon. (Episode 1; 12:13)
	Эй, Кён. (Episode 1; 11:43)

	This is the first time I’ve seen Suzumiya talk for so long. (Episode 1; 12:18)
	В первый раз вижу, чтобы Судзумия-сан так долго с кем-то болтала! (Episode 1; 11:48)

	Miss Suzumiya never replies, no matter how much I talk. (Episode 1; 12:38)
	Как я ни пыталась разговорить Судзумию-сан, она нема как рыба. (Episode 1; 12:08)

	OnewasthejuniorMissAsahina, right? (Episode 2; 15:52)
	Там ведь была и Асахина-сан из второго класса, да? (Episode 2; 15:14)

	Oh, this is quite different from what I’ve heard from Itsuki… (episode 9; 12:23)
	Ухты. А Ицки-кун говорил, что вы совсем другая. (Episode 9; 11:53)

	Yes, I sent Mori to Master Yutaka’s room earlier, but he’s not it. (Episode 9; 20:22)
	Да. Я послал Мори в комнату господина Ютаки, но его там не оказалось. (Episode 9; 19:32)


The following address forms can be found in the source text in corresponding extracts: Kyon, Suzumiya, Suzumiya-san, Asahina-san, Itsuki-kun, Mori and Yutaka-sama. The English subtitles continue localizing polite address forms and omitting any other honorifics, whereas the Russian subtitles preserve them all. However, there are a few aspects that should be mentioned in the analysis of these sentences. 

First of all, the English translator made a mistake when translating the fourth sentence. Asahina Mikuru is not a junior, she is a senior; a year older than the person speaking. Thus, in the original the polite address forms is required, since the person being addressed is older. In the English subtitles this politeness become a matter of personal choice, as even in Japanese culture there is no requirements to be polite to a junior apart from a person’s own decision. Even though the politeness is preserved, due to this mistranslation some background nuances are shifted and the speaker appears to be more polite by his own nature that he may originally be.

In the Russian subtitles translation of another sentence raises some questions. In the second extract the original address form is Suzumiya, no honorific, no extra politeness shown. In the Russian subtitles, however, this address is changed to Suzumiya-san. The honorific has been added to make the address more polite. Interestingly enough, when the same person further in the series addressed Haruhi, no honorific is added. It may have been an attempt to equal the way two male students address other girls, but in reality this is only a one-time mistake. 

The last of these examples is interesting to look at too. In the English subtitles the pattern to translate address forms is to localize any polite honorifics, and omit the rest. In this example the pattern continues. Since honorific –sama is a more polite variant of –san, the English subtitles localize it to Master, providing a clear translation of this address in this situation. On the other hand, the Russian subtitles tend to preserve all of honorifics. Yet, in this case the honorific was localized too, similarly to what was done in English. Where the English text has Master, the Russian text has господин (master); both made the same translation of this reference. 

All in all, there is a definite pattern how the English subtitles translate address forms and to how the Russian subtitles do it. First of all, there is some degree of localization present in both variants. In the English translation localizations is used when the full name is given. In the Russian subtitles localization is always present, in every translated reference. The patterns employed are quite simple: the English subtitles localize polite honorifics, such as –san and –sama, and omit others that are met throughout the series. Differently from them, the Russian subtitles preserve all of different honorifics found with only one exception. With this it can be said that the English subtitles lean towards domestication, whereas Russian DVD subtitles are more foreignized in terms of translation of names and address forms.

5.2.2 Holidays and Days of the Week

This part of the analysis focuses on the translation of holidays and days of the week. The latter is included here for the purpose of comparing DVD translation of the piece with the one found in fan-made subtitles. In the first table the translation of two holidays is given.

(27.)

	English Subtitles
	Russian Subtitles

	After this and that, the first day after Golden Week break… (Episode 1; 08:45)
	Тем временем миновали весенние каникулы. (Episode 1; 08:24)

	Haruhi, melancholy during the Star Festival… (Episode 8; 00:00)
	На Танабату Харухи впала в уныние. (Episode 8; 02:20)


The translation corresponds to the following parts of the source text: sonna konna oshi nagara, Golden Weeku ga akuta ichi nichi me (after this and that, the first day after Golden Week) for the first example and Tanabata no toki yuutsu datta Haruhi wa… (at Tanabata’s time melancholic Haruhi…) for the second one. From the translations it is obvious how the English and Russian subtitles differently translate these two cultural references. 

First of all, English subtitles preserve the first reference, Golden Week, in its original form. The fact that in the source text the English language is used in this situation makes preservation easier. The second reference, on the other hand, is localised to Star Festival, instead if Tanabata. Star Festival is a direct translation of this holiday’s name. Using it is a method to move the translation closer to the audience. The preserved first reference, in fact, follows the same pattern of localization a reference. It is only by chance that the original name is in the English language. Had it been in Japanese, the reference probably would have been localized as well. 

The Russian subtitles use two different strategies to translate these two references. The second one, Tanabata, is being preserved as it is, though, naturally, the spelling has been changed to suit the Russian writing system. The first one, however, is not localized, but globalized. The Russian subtitles introduce a new strategy here. Instead of Golden Week it says spring holidays in the Russian variant of the subtitles. It is strange to see two different strategies used in this case. Both holidays have no equivalents in Russian culture. Localizing or globalizing these references would seem a natural decision. Why two strategies were used is a question for the translator to answer.

The following example is related to days of the week.
(28.)

	English Subtitles
	Russian Subtitles

	By colors, Monday is yellow, Tuesday is red, Wednesday is blue, Thursday is green, Friday is gold, Saturday is brown and Sunday is white. (Episode 1; 09:28)
	Если взять цвета, понедельник – желтый, вторник – красный, среда – синяя, четверг – зеленый, пятница – золотистая, суббота – бурая, а воскресенье – белое. (Episode 1; 09:05)


This example was included in the analysis as a contrast to the translation of the same extract in fan-made subtitles. In fan made subtitles a culture specific reference was created here by using addition, it is that extra information that brought out the differences between source and target languages. Here, in DVD subtitles, there is no culture specific reference as no extra attention is brought to this extract. The associations between days of the week and colors are left to be Haruhi’s personal impressions and Kyon’s fast understanding of this is treated just as it is – him understanding the impression, not knowing where these associations came from.

Both translations here simply follow the original text, which says: Getsuyou ga ki de, Kayou wa aka da, Suyou wa ao de, Mokuyou ga midori, Kinyou wa kin yo de, Doyou wa chairo, Nichiyou wa shiro yo de (Monday yellow, Tuesday is red, Wednesday is blue, Thursday green, Friday gold, Saturday light brown, Sunday is white).  Nothing is added nor changed and this example does not look like a cultural reference at all. As it was mentioned, the reference was artificially created in fan-made subtitles by attracting attention to differences in source and target languages. Here both translators simply did their job of translating a text without highlighting some aspects of the source culture and language.
5.2.3 Food, Games and Media

The last part of this analysis focuses on references to food, games and media. There are a few Japanese dishes mentioned in the series which are not necessarily familiar to the audience outside Japan. It may be interesting to see how these references are translated. Also, a few board games and their translations are mentioned here. Finally, references to books, movies and local celebrities can also be considered cultural items, and so their translation will be included in the analysis too. 

The first table here demonstrates how different names of Japanese dishes were translated in DVD subtitles.

(29.)

	English Subtitles
	Russian Subtitles

	I found warabi mochi! (Episode 8; 12:49)
	Нашла рисовые колобки! (Episode 8; 12:19)

	The fish took the bait! It’s bad, cheaply made yakisoba… (Episode 11; 04:30)
	Попался?.. Якисоба гадкая, из дешевых продуктов... (Episode 11; 04:20)

	The 3-3 oden too. (Episode 11; 03:27)
	Одэн в классе 3-3ничего. (Episode 11; 03:20)

	I brought some tea called karigane… (Episode 12; 04:08)
	Я купила чай под названием «Дикий гусь»... (Episode 12; 03:59)


These examples correspond to the following extracts from the source text: warabimochi ga okken! (warabimochi present!); hetta yakisoba nano ni… (for some bad yakisoba…); 3 no 3 no oden mo ykatta ne (3-3 oden was good too); and Karigane to yuu no katta mitan desu (I brought some Karigane). As it was already been explained when these example were analysed in fan-made translations, warabimochi is a type of summer sweets; yakisoba literary means fried noodles and is exactly that; karigane is a type of Japanese green tea; and, finally, oden is a dish similar to a soup, which ingredients may vary from one region to another.

As it can be seen from the presented translation, the English subtitles follow one pattern to translate all of these four references. The strategy used is preservation. No explanation is added to clarify a reference, even though they are not particularly wide spread, especially warabimochi which is a typically Japanese sweets hardly known outside the country. The Russian subtitles preserve some of the references as well, namely yakisoba and oden. The other two, however, are whether localized or completely transformed. The localised one is the fourth reference, karigane. Literary, karigane can be translated as wild goose. In the Russian subtitles this literary translation is used, and, in addition to that, the reference is put into quotation mark to suggest it is a name of some sort. In fact, one can assume that there is Russian tea called Wild Goose. 

The very first reference, warabimochi, is translated in a completely different way. As it was already mentioned, the reference is transformed, and the result is rice balls. It is true that warabimochi can look like white balls, similar to those made of rice, but much smaller. Yet the two are completely different things. Warbimochi is a type of sweets, whereas rice ball are usually made salty and are eaten as a main course of a meal. Rice balls would raise fewer questions as the concept of this dish is clear from its name, but this is a divergence from the original. It would have been just as possible to globalize this reference and say that some ‘sweets’ were found. This would have been closer to the original meaning and just as comprehendible to the audience.

The following table presents several mentions of board games found in the series.

(30.)

	English Subtitles
	Russian Subtitles

	Nagato, have you ever played Othello? (Episode 3; 06:45)
	Нагато, ты никога не играла в «отелло»? (Episode 3; 06:29)

	In shogi or chess, the king never tramples into enemy territory. (Episode 12; 01:08)
	В сёги и шахматах король никогда не ставит себя под удар! (Episode 12; 01:06)

	- All right, riichi.

- I call ron. It’s probably worth 10,000. (Episode 9; 18:03)
	- Всё! Риити!

- Это рон! Наверное, десять тысяч! (Episode 9; 17:21)


The original equivalent to the first phrase here is: Nagato, Osero o shita koto aru? (Nagato, have you ever done Othello?). The second one appears in the following way in Japanese: Shogi ya chessu datte oji no ga tekiji ni tsukazuka norikon ga shinai daro (in shogi and chess the king does not reach into enemy’s territory). Finally, the third example, a short dialogue, appears in the following way in the source text: - Yosh, riichi da. - Kore ron. Tabun, ichiban ten gurai. (Ok, riichi. This is kon. Maybe, about 10.000). Othello is known in England and the USA as Reversi and was actually created by an English man, though nowadays the Japanese rules are used. Shogi is a Japanese game similar to chess. The last example presents a few terms typical to Japanese mahjong.

It appears that a translation of these three references posed hardly any problem. Both English and Russian subtitles preserved these references with no changes, apart from low degree of localization in the Russian subtitles, required by the different writing system of the language. The only difference is that in the Russian subtitles ‘Othello’ is put in quotation marks to suggest a name of the game, not a reference to the famous Shakespearean character. Apart from that, it is a simple preservation without any explanations or additions. 

The last example in this part of the paper presents a few translations of references to media found in the series.
(31.)

	English Subtitles
	Russian Subtitles

	It’s not Panorama Island or Infant Island. (Episode 9; 09:09)
	Это не остров Панорама и не остров Инфант. (Episode 9; 08:47)

	House of Black Death, Lira Manor, Koketsu Castle… (Episode 9; 10:39)
	Дом Черной Смерти? Поместье Лира? Замок Кокэцу? (Episode 9; 10:13)

	Hello! We are the Arctic Sea Ice Candies! (Episode 13; 14:01)
	Мы – Арктические Ледяные Леденцы! (Episode 13; 13:27)


The original extracts are the following ones: Panorama too to ga Infanto too janai yuu ka (it is not like Panorama Island or Infant Island); Kouku shikan to ka. Rira sou to ka. Kouketsu jou to ka. (House of Black Death? Lila’s Manor? Koketsu Castle?); and Domoo! Bokutachi Ice Candies da! (Hello! We are Ice Candies!). Panorama Island is an island for a book written by the Japanese detective writer Rampo Edogawa. Infant Island is an island from Japanese movies about Godzilla. In the second example all these names are names of Japanese horror books and movies. Finally, Ice Candies is a Japanese comedy duet. 

Both English and Russian subtitles behave in a similar way when translating these three references. The first two are both localized and preserved. Localized, since the names are translated to target languages, and preserved, since none of the titles is replaced with an equivalent in target cultures. This is especially true with regards to the second reference. Both English and Russian cultures ought to have some horror movies and novels of their own, but the original ones were preserved. It would be possible to find an equivalent for the names of the islands as well, but, similarly to the first example here, the original names were preserved.

The third example here was treated in a different manner. In both variants of subtitles this is an example of transformation, from Ice Candies, to Arctic Seas Ice Candies. The reason to make such a transformation could be the same as when this reference was transformed in a similar way in the Lithuanian fan-made subtitles: because this way the line looks more eye-catching. The fact that the two DVD subtitles and the Lithuanian fan-made subtitles made similar changes means that there were some exchanges of information when the translations were made and there is a possibility that one of the variants of subtitles was as a basis when creating the other two.

All in all, when translating different cultural references, such as holidays, food, games, etc. different strategies were employed. In the English subtitles localization, preservation and transformation were used; the former two were used more often. The Russian subtitles tend to rely on localization and preservation too, but globalization and transformation were used together with the two strategies. It appears that both variants of translation tend to combine foreignizig and domesticating techniques without showing any obvious preference to one or the other. Still there were more localized cultural references in the Russian subtitles, whereas in the English translation the same references were preserved. 

5.3 Conclusions

To sum up, the strategies used when translating slang items in the DVD subtitles are localization, generalization and creation. There are 39 slang items present in the English subtitles and 27 slang items found in the Russian subtitles. As it can be seen, the number of slang found in the DVD subtitles is smaller than in the fan-made subtitles, so it can be concluded that more of the original slang items were generalized. All in all, the style of DVD subtitles remains less informal than that of the target text.

With regards to otaku slang items, only 3were found in the Russian subtitles, which means that the majority of the items found in the original text were generalized. On the other hand, English DVD subtitles contain 9 otaku slang items, which is slightly more than in the target text. Yet, some of the items were globalized too, so creation and preservation were not the only strategies used.

The following strategies are used in the DVD subtitles when translating such culture specific references as names and address forms, food, holidays, media, etc: preservation, addition, globalization, localization, omission and transformation. Globalization is used in Russian DVD subtitles only, whereas omission is not present in the Russian translation of the analyzed examples.

When translating names and address forms the English subtitles rely on localization and omission. The same strategy is used when translating other cultural references, such as holidays or food, alongside preservation. There is only one example of transformation in DVD English subtitles. Russian DVD subtitles employ preservation when translating address forms and low degree localization when treating names. There is also an example of localization used to translate one address form. When translating other cultural references localization is used quite often too; preservation is used less often. There is one example of globalization in the Russian subtitles, and one example of transformation.

Preserved address forms make Russian DVD subtitles more foreignized, but there is a large number of other cultural items being localized which shifts the balance towards domestication. The English subtitles, on the other hand, tend to domesticate address forms, but are foreignized by a number of preserved cultural references in other categories. One can assume that the two poles, foreignization and domestication, are combined in DVD subtitles, creating a rather neutral translation.

6 COMPARISON OF DVD AND FAN-MADE SUBTITLES
This chapter focuses on comparison of the fan-made and DVD subtitles. The comparison takes into consideration how slang is translated, what otaku slang items are found in the subtitles. Then the translation of other Culture Specific Items is taken into consideration; the strategies used for translation and the foreignization – domestication aspect.

6.1 Translation of Slang and Otaku Slang

In English fan-made subtitles 64 slang items were found; 58 items are present in Russian fan-made subtitles and only 6 in Lithuanian ones. On the other hand, English DVD subtitles contain only 39 items, and Russian DVD ones – 27. Apart from the Lithuanian translation, subtitles made by fans contain by far more slang than can be found in DVD translations. Strategies used to translate slang, however, are similar in all variants of target texts. The strategies employed are localization, globalization and compensation which can also be called creation. Localization in this context refers to the translation of a slang item from the source text by a local slang item with a corresponding meaning in the target text. Globalization is the translation of a slang item by a neutral, non-slang word. Finally, creation refers to the appearance of slang items in the target text when there is no corresponding item in the source text. Even though strategies used are similar, DVD subtitles tend to use globalization more which can be seen from the small number of slang items found in them. The Lithuanian subtitles rely on this strategy the most which is apparent from the fact that they contain the smallest number of slang items found. 
From this comparison it can be seen that English and Russian fan-made subtitles attempt to preserve the informality of the original speech, even though they do not necessarily have adequate equivalents for the original slang item. Differently from the two, Lithuanian fan-made subtitles globalize the majority of slang items found and, thus, are much more neutral in style than the rest of fan-made subtitles and even the DVD subtitles. English and Russian DVD subtitles contain less slang items that found in the corresponding two fan-made translations and do rely more on globalization as well, though some informality is still present. 

With regards to otaku slang, almost every variant of subtitles contain no more than three items, sometimes only one. Surprisingly, the most items were found in English DVD subtitles; nine compared to eight present in the source text. Unlike other subtitles which rely mostly on globalization, seconded by preservation, English DVD subtitles employ preservation, as well as creation, localization was used only twice. It is unexpected to find this many otaku slang items in DVD subtitles, while the subtitles made by fans contain only three at most. Only these English subtitles contain more otaku slang items than the original text. 

6.2 Translation of Other Culture Specific Items
When translating other cultural references similar strategies are used both in the fan-made and DVD subtitles, such as: preservation, addition, transformation, localization, and omission. There is also an example of globalization strategy found in the DVD subtitles which is not present in the translation made by fans. Different strategies are used when translating different groups of cultural references. For example, preservation is used by English and Russian fan-made and Russian DVD subtitles, whereas Lithuanian fan-made and English DVD translations tend to use localization and omission in these situations. While translating other references, addition was used quite often in the fan-made subtitles, alongside some cases of preservation and localization. The main strategy to translate similar references in the DVD subtitles is localization which is sometimes accompanied by preservation. A few cases of transformation can be noticed too.

Alongside these strategies low degree localisation is present in almost every reference translated into the Lithuanian language, and in every reference, translated into Russian. The usage of localization is necessary due to some differences between romaji and Lithuanian spelling requirements and a completely different Russian writing system. However, such localization, employed alongside other strategies, does not make the Lithuanian nor Russian subtitles domesticated. The localized references remain foreign despite being easily read by Lithuanian and Russian people. In the English subtitles localization is mostly used as a translation strategy, not a method of adjusting one writing system to another. So, practically every example of localization in these subtitles is an example of domestication.

Decision whether a translation is leaning towards foreignization or domestication can be made based on the analysis of strategies used when translating culture specific references, and of how these strategies are employed. Among the five variants of subtitles in focus, English and Russian fan-made subtitles are clearly more foreignized than the rest. This is demonstrated by the translation strategies used, which include mostly preservation and addition. Even though localization occurs in some cases too, it is not used often enough to make these subtitles any less foreignized. English DVD subtitles tend to use localization more often while translating different groups of cultural items which makes these subtitles domesticated and much less foreign that the fan-made ones. Subtitles that pose some difficulties in this aspect are Russian DVD and Lithuanian fan-made subtitles, as they both equally often employ strategies typical for foreignization and domestication. Since the Lithuanian subtitles tend to translate names and address forms by using localization or omission, and this is the largest and most noticeable group of cultural references in the text, these subtitles can be considered to be more domesticated, rather than foreignized. Still, the difference is quite narrow. Russian DVD subtitles, on the other hand tend to foreignize forms of address and domesticate other references, which may make them appear more foreign in comparison, for instance, with English DVD subtitles. Yet, it can be said that Lithuanian fan-made and Russian DVD subtitles do not incline strictly towards one of the two poles, but remain neutral by employing both. However, as one cannot be both black and white at the same time, this analysis conclude that Lithuanian fan-made subtitles are more localized in comparison to other fan-made subtitles; and Russian DVD subtitles tend to be more foreignized compared to English DVD subtitles.
7 CONCLUSIONS
This paper attempted to achieve the following aims: analysis of the translation of slang and otaku slang in two variants of DVD subtitles and three variants of fan-made subtitles in three languages: English, Lithuanian and Russian ones; analysis of the strategies used to translate other culture specific items, such as names and address forms, holidays, food, games, etc. in the same variants of subtitles and, finally, analysis of these five different translations from the point of view of foreignization and domestication. In order to achieve the aims the following actions were performed: firstly slang, otaku slang items and other cultural references were located in the source text and in five target texts. Then translation of slang, otaku slang and other culture specific items in the fan-made subtitles was analyzed. Thirdly, translation of the same aspects was analyzed in the DVD subtitles. Afterwards, the DVD and fan-made subtitles were compared to each other.
The results of the research are the following ones: firstly, when translating slang items localization, generalization and creation are used. Fan-made subtitles, with exception of Lithuanian ones, tend to have more slang in them than DVD subtitles. Secondly, otaku slang items are mostly generalized, with only a few preserved. However, in English DVD subtitles not only is the majority of otaku slang preserved, there are also some additional items added in the translation. Secondly, when translating other Culture Specific Items a variety of strategies were used. English and Russian fan-made subtitles rely mostly on preservation and addition, whereas Lithuanian fan-made subtitles employ localization just as often as the previous two use preservation. English DVD subtitles use localization to translate most of the references, while Russian DVD one use preservation on a regular basis. The following strategies are used to translate CSIs in target texts: preservation, addition, transformation, globalization, localization, and omission. Omission is often used in English DVD subtitles, whereas globalization was found only once in Russian DVD translation. 
In the beginning of the paper several hypotheses were proposed. The first one states that slang is more often used in the fan-made subtitles, than in the DVD subtitles. The performed analysis proved this hypothesis to be true, with only one exception. Russian and DVD fan-made subtitles contain almost twice the amount of slang items as DVD subtitles in the same languages do. However, Lithuanian fan-made subtitles contain the smallest number of slang items found in the five variants of subtitles.

The second hypothesis states that there are more otaku slang items employed in the fan-made subtitles, rather than in the DVD subtitles. It appears that this hypothesis is wrong. Except for English DVD subtitles other translations contain almost equal amount of otaku slang items, which is quite small. English DVD subtitles, on the other hand, contain more otaku slang items than was found in the source text and much more than was found in any other variant of subtitles.

The following hypothesis proposed that the fan-made subtitles lean towards foreignization and employ the corresponding translation strategies. The analysis shows that only English and Russian fan-made subtitles are foreignized and use translation strategies closer to foreignization. Lithuanian fan-made subtitles tend to lean towards domestication more and follow a more neutral tone that the original text.

Finally, it was proposed that the DVD subtitles, differently from the fan-made ones, are domesticated and use the corresponding translation strategies. Out of the two analyzed variants of DVD subtitles, English translation is moved closer to the audience and so is domesticated, whereas Russian DVD subtitles are foreignized compared to the English variant of DVD subtitles.

It can be seen that almost every hypotheses was proved to be false or only partially true. Assumptions based on stereotypes or general understanding of the idea in questions will not necessarily correspond with the reality. This research proves that subtitles made by unprofessional fans can contain less colloquial language than subtitles created by professional translator, and that domestication is not the main strategy to employ when creating a translation for a DVD release.
A possibility to broaden and continue this research remains present, as one DVD variant of subtitles is still missing in order to complete the analysis. It is also possible to expand the paper by adding more languages or more variants of fan-made and DVD subtitles, as often more than one variant exists within a language. Still, as incomplete as this research is, it has already brought some useful results to the view of an audience. For example, this research proves how expectations and assumptions based on a stereotypical perception of reality can lead to mistakes and disappointments by demonstrating how the proposed hypotheses turned to be only partially true. This is a valuable experience to be remembered, as life often turns out to be quite different from what was expected.
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APPENDIX A: TAXONOMY OF ECR TRANSFER STRATEGIES

Presented by Jan Pedersen in his article “How is Culture Rendered in Subtitles?”
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APPENDIX B: ENGLISH SLANG ITEMS AND THEIR DEFINITIONS
Table 1: Slang items found in DVD subtitles

	Anime n
	Japanese cartoons. That is, Japanese animated TV series or animated movies. A major outlet for artistic expression and mass entertainment in Japan. (Galbraith, 2009: 19)

	Chick n
	 A female. One's girlfriend. (onlineslangdictionary.com)

	Cosplay v
	"Costume" plus "role-play". The act of dressing up as a favorite character from anime, manga or video games. (Galbraith, 2009: 51)

	Cosplay Café n
	A general term for a café where the staff dress up in costume and play out a fantasy role assigned to them. This can also mean a café that lends customers costumes so that they can experience cosplay and join in the fun. (Galbraith, 2009: 53)

	Crap n-uncountable
	Nonsense, lies. While shit could be used to express this definition, crap is far more common. Also bull crap. (onlineslangdictionary.com)

	Damn intensifier
	A general intensifier, which usually conveys displeasure. (onlineslangdictionary.com)

	Duke it v
	To fight. (onlineslangdictionary.com)

	Dunno interjection
	A contraction for "I don't know". (onlineslangdictionary.com)

	Get a grip v
	To calm down; regain one's composure; regain one's senses. (onlineslangdictionary.com)

	Get v
	To comprehend, understand. (onlineslangdictionary.com)

	Gyp n
	Hassle, bother. (peevish.co.uk)

	Have the hots for v
	To be attracted to somebody. (onlineslangdictionary.com)

	Hell interjection
	General exclamation, usually (but not always) conveying displeasure. (onlineslangdictionary.com)

	Hit on v
	To attempt to attract verbally; "flirt with". (onlineslangdictionary.com)

	Into adj
	Involved in. Interested in. Romantically interested in. (onlineslangdictionary.com).

	Jeez interjection
	A general exclamation. From "Jesus". (onlineslangdictionary.com)

	Kudos n plr
	Congratulations or praise. (onlineslangdictionary.com)

	Kyonshi n
	Chinese "hopping vampire", reanimated corpse. (mahou.org)

	Like interjection
	A pause word in speech. (onlineslangdictionary.com)

	Live-action n
	or  Jisshaban. A live-action film version. Generally of an anime, videogame or manga. (Galbraith, 2009: 109)

	Loony n, adj
	An insane person. From lunatic. Derog. As adjective - crazy. (peevish.co.uk)

	Loser n
	A worthless person. A person who one feels is below one's social stature. (onlineslangdictionary.com)

	Maid n
	A girl in a maid outfit. The classic maid look is based on Victorian- or European-style housemaid from the late 1800s. (Galbraith, 2009: 133)

	Manga n
	Japanese comics and graphic novels. Typically printed in black and white and are read right to left. Manga are economically, socially, and politically of great significance in Japan. (Galbraith, 2009: 141)

	Moe n
	Is used among otaku to mean getting fired up for budding young beauties. (Galbraith, 2009: 154)

	Okay n
	An approval. (onlineslangdictionary.com)

	Otaku n
	Nerd, geek or fanboy. A hardcore or cult fan. Since the 1980s it's been used to refer to people who are really into Japanese pop culture, such as anime, manga, and video games. A whole generation of people, previously marginalized with such lagels as "geek" and "nerd" are now calling themselves "otaku" with pride. (Galbraith, 2009: 171)

	Pick up v
	To successfully attract a person. (onlineslangdictionary.com)

	Piss off v
	To anger or annoy. (onlineslangdictionary.com)

	Quirk n
	Odd mannerism: a peculiar habit, mannerism, or aspect of somebody's character. (onlineslangdictionary.com)

	Screw up v
	To err; "mess up". (onlineslangdictionary.com)

	See ya v
	Goodbye. (onlineslangdictionary.com)

	Sheesh interjection
	A non-offensive expletive. Submitter Emily remembers Kermit The Frog, a character on the children's television program "Sesame Street," saying "sheesh." So despite its (possible) origin as a censored replacement for "shit," its use is acceptable in polite company. (onlineslangdictionary.com).

	Shut up v
	To stop talking. To make a person stop talking. (onlineslangdictionary.com)

	Softy n
	A sentimental person. (onlineslangdictionary.com)

	Spill it v
	To tell your version of the story, or to tell the truth. To say something a person is having trouble saying. (onlineslangdictionary.com)

	Stark-naked adj
	Completely naked (onlineslangdictionary.com)

	Sweat v
	To worry. Also sweat it. (onlineslangdictionary.com)

	til interjection
	Untill. (Onlineslangdictionary.com)

	Wacky adj
	Crazy. (onlineslangdictionary.com)

	Whoa interjection
	Exclamation of surprise or amazement. Exclamation of protest. (onlineslangdictionary.com)

	Wow interjection
	An exclamation of delight, surprise or amazement. (onlineslangdictionary.com)

	Yahoo interjection
	Exclamation of delight; "hooray". (onlineslangdictionary.com)

	Yay interjection
	An exclamation of happiness. (onlineslangdictionary.com)

	Yeah interjection
	Yes. (onlineslangdictionary.com)

	Yo interjection
	Used to get someone's attention. Used as a prefix to a greeting. (onlineslangdictionary.com)

	Yup interjection
	"yes". Also spelled yep. (onlineslangdictionary.com)

	Zany adj
	Comical, wacky. (onlineslangdictionary.com)


Table 2: Slang Items found in fan-made subtitles.

	Ass n
	One's self or one's body. (onlineslangdictionary.com)

	Bah interection
	Used to convey surprise, disgust, or doubt. (onlineslangdictionary.com)

	C'mon
	Contraction of come on. (onlineslangdictionary.com)

	Crap n-uncountable
	Nonsense, lies. While shit could be used to express this definition, crap is far more common. Also bull crap. (onlineslangdictionary.com)

	Creep out v transitive
	To make someone feel uncomfortable. (onlineslangdictionary.com)

	Damn intensifier
	A general intensifier, which usually conveys displeasure. (Onlineslangdictionary.com)

	Duck n
	Somebody who let others take advantage of them constantly. (onlineslangdictionary.com)

	Dumbass n
	1. A very unintelligent person. 2. A person who lacks common sense. (onlineslangidcitonary.com)

	Dump v transitive
	To end an intimate relationship with someone. (onlineslangdictionary.com)

	Dunno interjection
	A contraction for "I don't know". (Onlineslangdictionary.com)

	Fishy
	Suspicious. (onlineslangdictionary.com)

	For real interjection
	"Are you telling me the truth?" or "I'm telling you the truth." Also for reals. (onlineslangdictionary.com)

	Freak out v
	1. To react with extreme or irrational distress or composure. 2. To disturb a person. (onlineslangdictionary.com)

	Full of it
	That's full of shit' without the whole 4-letter word. (onlineslangdictionary.com)

	Geez interjection
	Spelling variant of jeez - a general exclamation. From "Jesus".. (onlineslangdictionary.com)

	Get v
	To comprehend, understand. (Onlineslangdictionary.com)

	Get lost v intransitive
	To go away; leave. (onlineslangdictionary.com)

	Gimme
	A contraction for "give me". (onlineslangdictionary.com)

	Gonna
	Contraction for "going to." (onlineslangidctionary.com)

	Gotta
	"Got to", "have to", "got a". (onlineslangdictionary.com)

	Half-assed
	1. Shoddy or poor workmanship. 2. Screwed up or done half way. (onlineslangdictionary.com)

	Hell interjection
	General exclamation, usually (but not always) conveying displeasure. (onlineslangdictionary.com)

	Hit on v
	To attempt to attract verbally; "flirt with". (onlineslangdictionary.com)

	Jack up vtransitive
	1. To break or ruin. 2. To stab or attack. 3. To increase. (onlineslangdictionary.com)

	Kiss your ass interjection
	1. A blunt refusal. 2. A general angry retort. (onlineslangdictionary.com)

	Lame adj
	1. Boring, dull, uninspired. 2. Bad, generally displeasing. 3. Unconvincing. 4. Uncool. (onlineslangdicitonary.com)

	Like interjection
	A pause word in speech. (onlineslangdictionary.com)

	Like hell interjection
	Expression of doubt. (onlineslangdicitonary.com)

	Man interjection
	A general exclamation not used to address anyone in particular, and can even be used when alone. 9onlineslangdicitonary.com)

	Moron n
	An idiont (onlineslangdictionary.com)

	My ass interjection
	Statement of disbelief. (onlineslangdictionary.com)

	Nope interjection
	No (onlineslangidcitonary.com)

	Nyoro interjection
	A catch-phrase of a character, expression of defeat. (Galbraith 2009: 156)

	Okay n
	An approval. (onlineslangdictionary.com)

	Pain n
	A bother. (onlineslangdicitonary.com)

	Pain in the ass n
	A nuisance. Also "pain in (one's) ass". (onlineslangdicitonary.com)

	Pick up v
	To successfully attract a person. (onlineslangdicitonary.com)

	Piss off v
	To anger or annoy. (onlineslangdictionary.com)

	Pissed adj
	Angry. (onlineslangdicionary.com)

	Pull off v
	To achieve. (onlineslangdictionary.com)

	Rake in v
	To earn, usually money. (onlineslangdictionary.com)

	Retarded adj
	Stupid (onlineslangdictionary.com)

	Screw interjection
	An expression of anger. Roughly, "let (one) be screwed". (onlineslangdictionary.com)

	Sec n
	Second (onlineslangdictionary.com)

	Sheesh interjection
	A non-offensive expletive. Submitter Emily remembers Kermit The Frog, a character on the children's television program "Sesame Street," saying "sheesh." So despite its (possible) origin as a censored replacement for "shit," its use is acceptable in polite company. (onlineslangdictionary.com).

	Shut up v
	To stop talking. To make a person stop talking. (onlineslangdictionary.com)

	Slip-up n
	A mistake. (Usually written either slip-up or slipup.)

	Spiel n
	Rehearsed speech, usually for sales purposes. (onlineslangdictionary.com)

	Square adj
	Boring. (onlineslangdictionary.com)

	Suck v
	To be bad at a particular subject or action. (onlineslangdictionary.com)

	Sup interjection
	A greeting, similar to "What's going on?" A shortened version of "What's up." (onlineslangdictionary.com)

	Teensy
	Small. (onlineslangdictionary.com)

	Tick n
	A short amount of time. (onlineslangdictionary.com)

	Wanna
	"Want to". (onlineslangdictionary.com)

	Whatcha
	"What are you?" (onlineslangdicitonary.com)

	Whoa interjection
	Exclamation of surprise or amazement. Exclamation of protest. (onlineslangdictionary.com)

	Wow interjection
	An exclamation of delight, surprise or amazement. (onlineslangdictionary.com)

	Wimp n
	Lacking physical prowess or stamina. (onlineslangdictionary.com)

	Ya
	1. Yes. Proper spelling "yeah". 2. You. (onlineslangdictionary.com)

	Yahoo interjection
	Exclamation of delight; "hooray". (onlineslangdictionary.com)

	Yay interjection
	An exclamation of happiness. (onlineslangdictionary.com)

	Yeah interjection
	Yes. (onlineslangdictionary.com)

	Yep interjection
	"yes". Also spelled yup. (onlineslangdictionary.com)

	Yo interjection
	Used to get someone's attention. Used as a prefix to a greeting. (onlineslangdictionary.com)

	Yummy
	Exclamation used when food tastes good or looks good. Has come to also be used when one sees something attractive. (onlineslangdictionary.com)


APPENDIX C: RUSSIAN SLANG ITEMS AND THEIR DEFINITIONS
Table 3: Slang items found in DVD subtitles.

	Блин m [blin]
	Euphemism for блядьf [bljad’]  - 1. Whore, slut, bitch, woman of light virtue, promiscuous woman. Historically the noun means “lie, heresy, mistake” (and it can be found with this meaning in religious literature!), and by extension a lost woman. 2. Insult used to describe someone as having the attribute of a woman as mentioned in point 1.

3. Commonly used as an expletive, to emphasize one’s point. The most common derived euphemism is блин, which means “pancake” (compare with the English expletives “shit” and “shoot”): Ну вы, блин, даёте. Means “pancake” in standard Russian. (russki-mat.net)

	Глюки m pl [gljuki]
	Hallucination, optical illusion. (russki-mat.net)

	Дрейфить v [drejfit']
	To be affraid, to be scared. (russki-mat.net)

	Дурак m [durak]
	Idiot, stupid. (russki-mat.net)

	Жесть f [žest’]
	Impressive, awe-inspiring, distortion of “жёстко” (hard, tough). Can also be written as жостко, жосско, жозенько. (russki-mat.net)

	Заткнись expr [zatknis’]
	Shut up. Imperative form of the reflexive verb заткнуться (to clog). (russki-mat.net)

	Идиот m [idiot]
	Idiot. (russki-mat.net)

	Идти лесом expr [itti lesom]
	An euphemism for «идти на х..й». (slovonovo.ru)

	Испохабить v pf [ispohabit']
	From похабщина - f [pohabščina] : Filthy language, cursing, swears. (russki-mat.net)

	Йо expr [yo]
	Hi, hello. (slovonovo.ru)

	Классно adv [klassno]
	Neat, brilliant. (russki-mat.net)

	Кореш m [koresh]
	Same as корефан - m [korefan] : Buddy, pal, friend. (russki-mat.net)

	Косплеить v ipf [kospleit']
	"Costume" plus "role-play". The act of dressing up as a favorite character from anime, manga or video games. (Galbraith 2009: 51)

	Косплейное кафе n [kosplejnoje kafe]
	A general term for a café where the staff dress up in costume and play out a fantasy role assigned to them. This can also mean a café that lends customers costumes so that they can experience cosplay and join in the fun. (Galbraith, 2009: 53)

	Кретин m [kretin]
	Idiot, retard. From French crétin. (russki-mat.net)

	Крутой adj [krutoj]
	Cool, neat, great, literally “steep”. (russki-mat.net)

	Моэ n [moe]
	Is used among otaku to mean getting fired up for budding young beauties. (Galbraith 2009: 154)

	На фиг expr [na fig]
	Used with the same meaning as на хуй expr [na huj] - 1. Used in various expressions: Да ну его на хуй — he can go stuff himself; Иди на хуй — go to hell; Пошел на хуй — get lost; 2. Short form of на хуя with the same meaning (why?). (russki-mat.net)

	Покедова expr [pokedova]
	See you, good bye. (slovonovo.ru)

	Придурок m [pridurok]
	Idiot, stupid. (russki-mat.net)

	Продуть v pf [produt']
	To lose. (slovonovo.ru)

	Разводка f [razvodka]
	From разводить v ipf [razvodit’] - To cheat, to con. Perfective: развести. (russki-mat.net)

	Ржу не могу expr [ržunemogu]
	Sign of amused appreciation. (russki-mat.net)

	Рубиться v imp [rubit'sia]
	To play any kind of computer games. (slovonovo.ru)

	Сиськи f pl [sis’ki]
	Tits, breasts.  (russki-mat.net)

	Снимать v ipf [snimat']
	To invite a gril for a date, to seduce a girl. (slovonovo.ru)

	Тусоваться v ipf [tusovat’sja]
	To party, go out with friends. (russki-mat.net)

	Фиг m [fig]
	Gesture of contempt. (russki-mat.net)

	Цыпа f [cypa]
	From цыпка f [cypka] - Attractive young lady — “chick”. (russki-mat.net)

	Чувиха f [čuviha]
	Bird, chick, girl. (russki-mat.net)


Table 4: slang items found in fan-made subtitles.

	Башка f [baška]
	Head, probably borrowed from a Turkic language (Turkish baş — head). (russki-mat.net)

	Бзик m [bzik]
	An oddity, craziness, strange ideas in a person. (slovonovo.ru)

	Блин m [blin]
	Euphemism for блядьf [bljad’] - 1. Whore, slut, bitch, woman of light virtue, promiscuous woman. Historically the noun means “lie, heresy, mistake” (and it can be found with this meaning in religious literature!), and by extension a lost woman. 2. Insult used to describe someone as having the attribute of a woman as mentioned in point 1.
3. Commonly used as an expletive, to emphasise one’s point. The most common derived euphemism is блин, which means “pancake” (compare with the English expletives “shit” and “shoot”): Ну вы, блин, даёте.  (russki-mat.net)

	Валить v ipf [valit']
	To get out, to run away. (slovonovo.ru)

	Вляпаться v ipf [vljapat’sja]
	To get unexpectedly into a difficult situation, to get stuck between a rock and a hard place. Usualli as вляпаться в говноv ipf [vljapat’sja v govno]. (russki-mat.net)

	Врезать v pf [vrezat’]
	To hit, beat. (russki-mat.net)

	Всё путём expr [vsë putëm]
	Everithin is all right; lit. "everything is on the way". (slovonovo.ru)

	Втихую adv [vtihuyu]
	Secretly. From тихоadv [tiho] - silent, silently. (slovonovo.ru)

	Глючить v ipf [gljučit']
	To see hallucinations. From глюкиm pl [gljuki] - Hallucination, optical illusion. (russki-mat.net)

	Грабануть v pf [grabanut']
	To steal, to rob. (slovonovo.ru)

	Гребать деньжищи expr [grebat' denžišči]
	Expression meaning to earn a lot of money easily and fast. (slovonovo.ru)

	Дерьмо n [der’mo]
	Shit, can sometimes be used as an expletive. (russki-mat.net)

	Дойти v pf [doyti]
	To understand, to get something; lit. "to reach, to come". (slovonovo.ru)

	Доставать v ipf [dostavat’]
	To be annoying, to get on the nerves. (russki-mat.net)

	Драть v ipf [drat’]
	To annoy. Literally to scratch, to rip.

	Дубина f [dubina]
	Stupid persen, an idiot; lit. "club, buldgeon". (slovonovo.ru)

	Дурак m [durak]
	Idiot, stupid. (russki-mat.net)

	Забей expr[zabivat']
	Forget/ignore it. (slovonovo.ru)

	Завтря [zavtrja]
	Changed завтра [zavtra] - tomorrow. (slovonovo.ru)

	Задница f [zadnica]
	Bum, arse, backside. (russki-mat.net)

	Заткнись expr [zatknis’]
	Shut up. Imperative form of the reflexive verb заткнуться (to clog). (russki-mat.net)

	Идиот m [idiot]
	Idiot. (russki-mat.net)

	Инет m [inet]
	Shortening for интернет m [internet] - internet.  (slovonovo.ru)

	Косплей m [kospley]
	"Costume" plus "role-play". The act of dressing up as a favorite character from anime, manga or video games. (Galbraith 2009: 51)

	Кретин m [kretin] 
	Idiot, retard. From French crétin. (russki-mat.net)

	Лана expr [lana]
	Expression meaning okay, deal. Shortening from ладноexpr [ladno]. (slovonovo.ru)

	Малясь expr [maljas']
	Expression meaning a little, a while. (slovonovo.ru)

	Мухлевать v ipm [muhlevat']
	To cheat. From мухлёж m [muhlëž] - deceipt, cheating. (russki-mat.net)

	Нафоткать v pf [nafotkat']
	To make a lot of photographs. (slovonovo.ru)

	Неа expr [nea]
	No. (slovonovo.ru)

	Невезуха f [nevezuha]
	No luck, bad luck. (slovonovo.ru)

	Ни хрена expr [ni hrena]
	Same as ни хуяexpr [ni huja] - 1. No way! (different opinions); 2. Nothing; — Ex: 2. Смотрю, а в бутылке ни хуя нет — “I just noticed that the bottle is empty”. (russki-mat.net)

	Обделаться expr [obdelat'sja]
	Expression equivalent to English "to shit one's pants". (russki-mat.net)

	Отвали expr [otvali]
	Get lost, piss off. (russki-mat.net)

	Отстой expr [otstoy]
	Something not worth attention, nonsense, rubbish. (slovonovo.ru)

	Охмурение n [ohmurenije]
	From охмурятьv imp [ohmurjat'] - to make someone fall in love with you, to flirt, to seduce. (slovonovo.ru)

	Покатит expr [pokatit]
	Its okay; this will work. (slovonovo.ru)

	Покедова expr [pokedova]
	Good bye; see you. (slovonovo.ru)

	Прикольно adv [prikol'no]
	Fun, amusing. From приколm [prikol] - joke, something funny or amusingly odd. (russki-mat.net)

	Развлекуха f [razvlekuha]
	Fun, party, amusement. (slovonovo.ru)

	Расслабуха f [rasslabuha]
	Relaxation; free time; a simple and easy task. (slovonovo.ru)

	С какого перепугу expr [skakogoperepugu]
	Why; for what reason? Lit. "from what fright" (slovonovo.ru)

	Сиськa f [sis’ka]
	Tit, breast. (russki-mat.net)

	Слабак m [slabak]
	Weakling. (slovonovo.ru)

	Спасибки expr [spasibki]
	Thank you. (slovonovo.ru)

	Столовка f [stolovka]
	Dining-hall. Shortening from столоваяf [stolovaya]. (slovonovo.ru)

	Сфоткать v pf [sfotkat']
	To make a photograph; to take a picture. (slovonovo.ru)

	Типа expr [tipa]
	Equals to English slang "like". (slovonovo.ru)

	Титькa f [tit’ka]
	Tit, breast. (russki-mat.net)

	Тока adv [toka]
	Only, merely, but. Shortening from толькоadv [tol'ko]. (slovonovo.ru)

	Тормоз m [tormoz]
	A stupid person (“a brake”). (russki-mat.net)

	Торчок m [torčok]
	1. Drug addict. 2. Drug induced high. (russki-mat.net)

	Тусовка f [tusovka]
	1. Group of (young) friends; 2. Party, meeting place. (russki-mat.net)

	Тырить v ipf [tyrit’]
	To pinch, to nick. Imperfective of стырить. (russki-mat.net)

	Халява f [haljava] 
	1. Freebie, something that can be obtained easily; 2. figuratively: promiscuous girl. (russki-mat.net)

	Хрен с два expr [hren s dva]
	No way. (slovonovo.ru)

	Чё expr [čë]
	What. (slovonovo.ru)

	Шпана f [špana]
	Riff-raff, small time criminals. (russki-mat.net)

	Ща adv [šča]
	Now, colloquial deformation of сейчас. Also commonly used as щас. (russki-mat.net)


APPENDIX D: LITHUANIAN SLANG ITEMS AND THEIR DEFINITIONS
Table 5: Slang items found in fan-made subtitles.

	Anime n
	Japanese cartoons. That is, Japanese animated TV series or animated movies. A major outlet for artistic expression and mass entertainment in Japan. (Galbraith, 2009: 19)

	E-mailas
	Electronic mail box. (zodynas.kriu.lt)

	Idiotas m
	Idiot, a stupid person. (zodynas.kiru.lt)

	Manga n
	Japanese comics and graphic novels. Typically printed in black and white and are read right to left. Manga are economically, socially, and politically of great significance in Japan. (Galbraith, 2009: 141)

	Mažė f
	An anttractive underage girl. (zodynas.kriu.lt)

	Moe n
	Is used among otaku to mean getting fired up for budding young beauties. (Galbraith, 2009: 154)

	Paukštytės f plr
	Chicks, girls (zodynas.kriu.lt)

	Užsičiaupk expr
	Shut up. (zodynas.kriu.lt)

	Užsikišk expr
	Shut up. (zodynas.kiur.lt)


APPENDIX E: JAPANESE SLANG ITEMS AND THEIR DEFINITIONS
	Aho
	あほ [あほ, aho] fool, idiot, asshole (more common in the Kansai region, though used elsewhere in Japan).

	Aitsu 
	あいつ [あいつ, aitsu] he (him); that guy, fellow, dude (n.b.: his phrase is used widely in modern colloquial speech, and though brusque, is not necessarily offensive)

	Anime
	Japanese cartoons. That is, Japanese animated TV series or animated movies. A major outlet for artistic expression and mass entertainment in Japan. (Galbraith, 2009: 19)

	Baka
	馬鹿[ばか, baka] stupid, fool, idiot

	Betsu ni
	別に [べつに, betsu ni] nothing in partiular; no

	Damare
	黙れ [だまれ, damare] shut up; stuff it; quiet

	Doitsu mo, koitsu mo 
	どいつもこいつも [どいつもこいつも, doitsu mo koitsu mo] everyone, everybody

	Honki 
	本気 [ほんき, honki] earnest, serious, intent on

	Kaku
	かく [かく, kaku] beat off

	Kare 
	彼 [かれ, kare] boyfriend (lit.: he; very common, a variant is kareshi)

	Kareshi
	彼氏[かれし, kareshi] boyfriend

	Kisu suru
	キスする [きすする, kisu suru] kiss; snog (from the English)

	Koitsu
	こいつ [こいつ, koitsu] he

	Kokuru
	コクる [こくる, kokuru] confess; cough up (information) (n. b.: from kokuhaku suru)

	Cosplay
	"Costume" plus "role-play". The act of dressing up as a favorite character from anime, manga or video games. (Galbraith 2009: 51)

	Cosplay cafe
	A general term for a café where the staff dress up in costume and play out a fantasy role assigned to them. This can also mean a café that lends customers costumes so that they can experience cosplay and join in the fun. (Galbraith, 2009: 53)

	Maji
	まじ[まじ, maji] really

	Maid
	A girl in a maid outfit. The classic maid look is based on Victorian- or European-style housemaid from the late 1800s. (Galbraith, 2009: 133)

	Manga
	Japanese comics and graphic novels. Typically printed in black and white and are read right to left. Manga are economically, socially, and politically of great significance in Japan. (Galbraith, 2009: 141)

	Mendokusai
	めんどくさい [めんどくさい, mendokusai] what a pain

	Moe
	Is used among otaku to mean getting fired up for budding young beauties. (Galbraith, 2009: 154)

	Nanpa
	なんぱ [なんぱ, nanpa] picking up of women by men

	Nantoka
	何とか [なんとか, nantoka] something or other

	Naruhodo 
	なるほど [なるほど, naruhodo] of course, I see, indeed

	Nekomimi
	‘Cat’s ears’. A hair band with cat’s ears atached to it, often used during cosplay or anime parties.

	Ofukuro 
	お袋 [おふくろ, ofukuro] mother

	Otaku
	Nerd, geek or fanboy. A hardcore or cult fan. Since the 1980s it's been used to refer to people who are really into Japanese pop culture, such as anime, manga, and video games. A whole generation of people, previously marginalized with such lagels as "geek" and "nerd" are now calling themselves "otaku" with pride. (Galbraith, 2009: 171)

	Suki ni suru
	好きにする [すきにする, suki ni suru] do as you like

	Tatta ima
	たった今 [たったいま, tatta ima] just now, a moment ago, this very minute

	Tokoro de
	ところで [ところで, tokoro de] by the way

	Toriaizu
	とりあえず [とりあえず, toriaezu] for now; for the moment; for the time being

	Urusai
	うるさい [うるさい, urusai] quiet; be quiet; shut up

	Waraimon
	笑いもん [わらいもん, waraimon] laughing stock (lit.: laughing thing/person)

	Yametoku
	やめとく [やめとく, yame-toku] pass; pass on; skip

	Yappa
	やっぱ [やっぱ, yappa] naturally; of course, ultimately, in the end, finally

	Yatsu
	やつ [やつ, yatsu] he; him
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