[image: image11.jpg]



VYTAUTAS MAGNUS UNIVERSITY

FACULTY OF POLITICAL SCIENCE AND DIPLOMACY
DEPARTMENT OF PUBLIC COMMUNICATIONS

Birutė Birgelytė
NETWORK WAR JOURNALISM: ANALYSIS OF MEDIA COVERAGE OF THE 2011 CRISIS IN SOMALIA
Master’s Thesis

Journalism and Media Analysis study programme, state code 62609S105
Journalism field 



Supervisor  dr. Aušra Vinciūnienė     __________   ______       
                                       



        (Signature)          
     (Date)
Defended     prof. dr. Šarūnas Liekis  __________   ______   

                                                                                                                (Signature)                    (Date)
 Kaunas, 2012

Vytauto Didžiojo universitetas

POLITIKOS MOKSLŲ IR DIPLOMATIJOS FAKULTETAS

VIEŠOSIOS KOMUNIKACIJOS KATEDRA

Birutė Birgelytė
TINKLAVEIKOS KARO ŽURNALISTIKA: ŽINIASKLAIDOS DISKURSO APIE 2011 M. SOMALIJOS KRIZĘ ANALIZĖ

Magistro baigiamasis darbas

Žurnalistikos ir medijų analizės studijų programa, valstybinis kodas 62609S105
Žurnalistikos studijų kryptis



Vadovė   dr. Aušra Vinciūnienė     __________   _________  
                           


                       (Parašas)                         (Data)



Apginta   prof. dr. Šarūnas Liekis  __________   _________  
                                                                                                                       (Parašas)                        (Data)
Kaunas, 2012
CONTENT

SUMMARY
3
SANTRAUKA
4
INTRODUCTION
5
1. REPORTING WAR IN THE DIGITAL AGE
9
1.1. Communications in the context of globalization
10
1.2. War journalism: modalities of truth
13
1.3. Reconsidering objectivity as the professional norm in war journalism
14
1.4. Network war journalism: collective war reporting
16
2. WAR PHOTOJOURNALISM: COMMUNICATIVE POTENTIAL 
AND NEWSWORTHINESS 
18
2.1. The CNN effect as a political imperative 
18
2.2. The Al Jazeera effect as a marker of counter-information
20
2.3. Newsworthiness of war photojournalism: issues of propaganda, symbolism 
and aesthetics 
22
3. GLOBAL CRISIS REPORTING: THE ISSUE OF COMPASSION FATIGUE
26
4. ANALYSIS OF MEDIA COVERAGE OF THE 2011 CRISIS IN SOMALIA
33
4.1. The report of the US daily news broadcaster Democracy Now!: “Horn of 
Africa Famine: Millions at Risk in ‘Deadly Cocktail’ of War, Climate 
Change, Neoliberalism”
34
4.2. The report of Al Jazeera English: “AJE speaks to Somali model Iman about 
the crisis”
39
4.3. The report of Concern Worldwide: “Drought crisis in Somalia: inside report”
42
4.4. Robert Hammond’s photoreportage “Drought crisis in Somalia – in pictures”
45
5. DISCUSSION ON MEDIA COVERAGE OF THE 2011 CRISIS IN SOMALIA
49
CONCLUSION
54
PRIMARY SOURCES
58 

REFERENCES
58 

APPENDIX: Excerpts from Robin Hammond’s photoreportage “Drought crisis in 

Somalia – in pictures”
63
SUMMARY

The 2011 crisis in Somalia was reputed by the United Nations (UN) as one of the worst world drought crises in the past 60 years (Gettleman, 2011: 1). The Somali case is significant in a sense as although it became one of the most popular topics in different types of media at that time, yet it has not yet received enough academic attention. In order to illustrate the relevance of the crisis in media discourse, the thesis offers an in-depth analysis of 3 video reports on the crisis uploaded on YouTube and Robin Hammond’s photoreportage “Drought crisis in Somalia – in pictures”, published in the online edition of The Guardian on 14th July 2011. The methodology which was applied is discourse analysis based on 2 perspectives: (1) war journalism and (2) narrative strategies used to report on global crises. The results of the analysis are the following:

1. There is a direct correlation between the choice of narrative strategies used to report on global crises and their effect on public compassion for victims.

2. In all of the analysed reports, the status of objectivity as the professional journalistic norm is put into question.

3. The combination of more objective information on the crisis in Somalia with subjective perceptions of the reporters offers a broader socio-political perspective on the events in the country.

4. The reports combine stereotypical and non-stereotypical images of Somali people.

5. Both verbal and visual images of suffering children serve as a tool for psychological manipulation in order to draw public attention to the situation in the country.

In sum, the application of the two-dimensional theoretical framework to analyse the reports on the 2011 Somali crisis is centred on 3 notions: (1) compassion, (2) objectivity vs. subjectivity and (3) gender stereotypes. The juxtaposition of these notions helps to view the media case of Somalia in a broader socio-political context: it raises questions of morality, the status of objectivity as the professional norm in journalism as well as newsworthiness of media reports on global crises in general.

SANTRAUKA

2011-ųjų Somalijos krizę Jungtinės Tautos (JT) įvardino viena iš didžiausio masto sausros krizių per pastaruosius 60 metų (Gettleman, 2011: 1). Somalijos atvejis yra reikšmingas tuo, kad nepaisant to, jog buvo viena iš labiausiai gvildenanamų to meto temų žiniasklaidoje, jis vis dar nėra sulaukęs atitinkamo akademinio dėmesio. Siekiant pavaizduoti krizės aktualumą žiniasklaidos diskurse, šiame magistro darbe yra pateikiama 3 video reportažų apie krizę, publikuotų YouTube, bei Robino Hammondo fotoreportažo “Drought crisis in Somalia – in pictures” (liet. „Sausros krizė Somalijoje – nuotraukose“), publikuoto elektroniniame britų dienraščio The Guardian 2011 m. liepos 14 d. Nr., nuodugni analizė. Darbo metodologinė ašis – žiniasklaidos diskurso analizė, kuri remiasi dviem perspektyvomis: (1) karo žurnalistikos principais bei (2) naratyvinėmis priemonėmis, išryškėjančiomis žiniasklaidos reportažuose apie globalias krizes. Atliktos analizės rezultatai bei išvados yra tokie:

1. Yra tiesioginis ryšys tarp naratyvinių priemonių, naudojamų reportažuose apie globalias krizes, ir jų poveikio visuomenės atjautai krizių aukoms.

2. Visuose analizuojamuose reportažuose objektyvumo, kaip profesinės normos žurnalistikoje statusas, yra diskutuotinas.

3. Objektyvesnės informacijos apie Somalijos krizę sugretinimas su subjektyviomis reporterių įžvalgomis pasiūlo visuomenei platesnį sociopolitinį požiūrį bei šioje šalyje tebevykstančių įvykių vertinimą.

4. Analizuotose reportažuose sugretinami bei persipina tiek stereotipinis, tiek ir nestereotipinis somaliečių atvaizdavimas.  

5. Verbaliniai ir vizualiniai kenčiančių vaikų paveikslai (bei įvaizdžiai) gali būti traktuojami kaip psichologinės manipuliacijos priemonė, siekiant atkreipti visuomenės dėmesį į situaciją šalyje.

Apibendrinant reikėtų pasakyti, jog dvidimensinė teorinė perspektyva, naudojama reportažų apie 2011-ųjų Somalijos krizę analizėje, remiasi trimis sąvokomis: (1) atjauta, (2) objektyvumo ir subjektyvumo priešprieša bei (3) lyčių stereotipais. Šių sąvokų sugretinimas padeda atskleisti Somalijos atvejį žiniasklaidos diskurse platesniame sociopolitiniame kontekste: keliami moralės, objektyvumo, kaip profesinės normos žurnalistikoje statuso, bei informacijos, pateiktos žiniasklaidos reportažuose apie įvairias globalias krizes, vertės klausimai.

INTRODUCTION
In order to emphasize the changing character of contemporary warfare, Frank Webster (2003: 57) makes the following claim: “We live today in an era of ‘new wars’”. Although at first sight his statement might resemble more a political manifesto than an academic thesis, yet it helps to draw attention to the importance of new communication technologies for military purposes. To illustrate the extent to which these technologies are used, Webster uses the term information warfare, which indicates that information management is essential for the whole process of warfare: starting from strategic planning, coordination and performance of military actions, finishing at reporting about the progress of war to the public. According to Webster, one of the most important factors which have conditioned the emergence of information wars is globalization. The complexity of the relation between war and globalization is centred on the notion of perception management: Webster points out that “[…] the media are needed for more than reporting acceptable news from the battlefield. They are also central players in justifying war itself.” This highlights that the legitimacy of war is based on the control of media coverage, which has become far more difficult due to common access to new communication technologies (Webster, 2003: 57, 64–65). In other words, perception management could be understood as the synonymous term for propaganda.  

Furthermore, due to its multidimensionality, the concept information warfare could be also applied to discuss media coverage of different global issues. In the context of humanitarian crises, the term can be interpreted as an attempt to exhibit the complexity of conditions to which people living in regions affected by crises are exposed, thus becoming a call for humanitarian intervention. In addition, the aspect of information warfare is reflected in the fact that there is a conflict of interests between those who try to draw public attention to a particular critical situation and those who are interested in undermining its significance or even hiding it. The complexity of this conflict is related to the fact that the sides of the conflict could be either media organizations themselves or particular groups of interests who stand behind media organizations such as different politicians, non-governmental organizations (NGOs), etc. In other words, media coverage of global crises discussed in terms of information warfare is centred on the dichotomy mediation vs. mediatisation. 

Mediation, referring to Stig Hjavard (2008: 114), is the act of communication via a specific medium (cited in Hoskins and O’Loughlin, 2011: 5). In this sense, the role of media organizations in presenting information on global crises is more likely to be reduced just to disseminating the information and monitoring the interaction going on between the public and individuals or organizations who although work in diverse occupational fields, often not related to mass communications directly, yet are the actual ‘authors’ of the media message. 

By contrast, the distribution of mediatized media content signals that media organizations function not only as distributors of information produced on behalf of somebody but produce media content in order to reflect their own ideas. Therefore, there is more personal commitment among journalists to influence the public opinion. The extent of this influence is reflected in Hjavard’s definition of mediatisation: “[…] mediatisation refers to a more long-lasting process, whereby social and cultural institutions and modes of interaction are changed as a consequence of the growth of the media’s influence” (2008: 114; cited in Hoskins and O’Loughlin, 2011: 5). What is significant in this definition is the fact that by mediatising information media organizations can exercise their power at a broad socio-cultural level, thus having the potential to affect not only the public opinion but also political decisions.    

In sum, mediation informs that media are seen as the platform to deliver news, whereas mediatisation describes the situation when media are perceived as the agent, i.e. they play an active role in the delivery of information. Therefore, there is once again a reference to propaganda: “Whose ideological interests do media reflect?” This fact reflects the inner tension with which journalists encounter in their everyday work: “Should they just mediate or mediatize information?” This tension was especially visible after the 9/11 events in the USA, which Andrew Hoskins and Ben O’Loughlin (2010: 64) describe as follows: “The Bush Administration was well aware that the reality of the Iraq War could be established for US media, not discovered by US media.” Their remark signals that the US government took control over national media coverage of the Iraq war in order to promulgate their version of events. Therefore, US journalists could report on events in Iraq only in the way which reflected the official version. However, their personal sensitivity towards the 9/11 events should be also taken into account. Brigitte Nacos (2007), Brooke Barnet and Amy Reynolds (2007) argue that in situations of such horror journalists are more inclined towards patriotic discourse. Having in mind this, it could be stated that there was a personal commitment among US journalists to practice the official language politics which was centred on such notions as ‘the extremist threat’ (Kean and Hamilton, 2007; in The Washington Post), ‘war on terror’ (Brzezinski, 2007; in The Washington Post; Savage, 2009; in The New York Times) or ‘We are all Americans’ (Edwards, 2011; in Mental_Floss), etc.

Moreover, the controversy of the media role in news delivery on global crises is related to the issue of unequal coverage of different crises. In order to exhibit such misrepresentation, one missionary wrote in a letter smuggled from the famine-stricken Sudan as follows: “Lucky are the people in Yugoslavia and Somalia, for the world is with them. […] It may be a blessing to die or get killed in front of the camera because the world will know.” (Lippmann, 1992: 364; cited in Moeller, 1999: 111). His remark refers to three simultaneously happening crises in 1992: the famines in Sudan and Somalia and the ethnical cleansing in the former Yugoslavia. Since the media were more focusing on reporting the latter two crises, the Sudanese crisis went as if unnoticed by the public. Consequently, it did not receive appropriate humanitarian aid. The question is: “Why was the crisis in Sudan considered to be less important in comparison to the crises in the other two countries?” One of the possible answers is centred on the notions of newsworthiness and compassion fatigue: since media organizations did not perceive the crisis in Sudan as newsworthy as the crises in Somalia and Yugoslavia, they used less appealing narrative strategies, which in turn resulted in public indifference towards suffering of Sudanese people. 

  In her book Compassion Fatigue: How the Media Sell Disease, Famine, War and Death, Susan D. Moeller (1999) mentions the following guidelines for an appealing crisis story, which reports on the crisis in Sudan failed to meet: (1) ‘the Americanizing of the crisis’, i.e. relevance to Western interests, (2) the rule ‘one-crisis-at-a-time’, (3) presentation of events in a crisis-stricken country in a non-schematic way, without using the so well-known images such as ‘skeletal victims’, ‘grasping warlords’ or ‘heroic volunteers’, to mention a few examples. In the case of the crisis in Sudan, the criterion of relevance to Western interests seems to be the most significant: Moeller draws attention to the fact that Sudanese people did not receive a lot of Western media attention because the Sudanese government provided military support for Iraq in the 1991 Gulf War. Consequently, Western donors were reluctant to help Sudanese people as they feared that any supplies of food given to them would be taken over by the Sudanese government and would be used for its military units (Moeller, 1999: 126–128, 148). 

The above done critical discussion not only provides some useful insights to media discourse on global crises in general but also offers a context for a better understanding of the media case of the 2011 crisis in Somalia. The Somali case is significant in a sense as although it became one of the most popular topics in different types of media at that time, yet it has not yet received enough academic attention. 

  The main aim of the thesis is to analyse media coverage of the 2011 crisis in Somalia. The object of the analysis are 3 video reports on the crisis uploaded on YouTube and Robin Hammond’s photoreportage “Drought crisis in Somalia – in pictures”, published in the online edition of The Guardian on 14th July 2011. The methodology which will be applied is discourse analysis based on two perspectives: (1) trends observed in war journalism and (2) narrative strategies used in reporting on global crises. There are several objectives of the thesis. The first objective in the theoretical part is to discuss war reporting practices in the context of globalization. Special attention will be given to the application of new communication technologies and the reflection of truth and objectivity in war accounts. Secondly, the communicative potential and newsworthiness of war photojournalism, a distinctive genre in war journalism, will be examined. Thirdly, the complex relation between global crisis reporting practices and compassion fatigue will be exhibited. All of the above mentioned issues will provide a multi-dimensional theoretical framework for the analysis of the YouTube reports and Hammond’s photoreportage on the Somali crisis. Finally, the work will offer some suggestions for a further discussion on media coverage of the crisis by contrasting the reports as well as some concluding remarks.  

1. REPORTING WAR IN THE DIGITAL AGE
  According to Kate Adie (1998: 54), a BBC war correspondent, war reporting could be considered as a litmus test for journalism in general. She argues that extreme working conditions under which war correspondents work offer a more critical insight on what constitutes a good journalistic practice. More specifically, it raises questions of political loyalties, personal responsibility of journalists for the information they deliver as well as highlights the complexity of reflecting truth (cited in Allan and Zelizer, 2004: 3). Another important issue which should be taken into account is the fact that due to the emergence of new communication technologies media users have been able to interact with each other more intensively, share and (re)construct the information which is meaningful to them, often ignoring official media platforms (Harrison and Barthel, 2009: 159). This in turn has shifted power relations over production and (re)distribution of news content (Picard, 2011: 7). To signal the uniqueness of this phenomenon, Tim O’Reilly (2005) defines it as an ‘architecture of participation’, whereas Teresa M. Harrison and Brea Barthel (2009: 160) describe it in terms of ‘a radical reconceptualization of the user’. 

  Furthermore, the participatory culture which emerged on online platforms gave foundations for the establishment of network society, the concept introduced by Manuel Castells (2007). The notion of network society is centred on the role of the Internet as a new public sphere in Jürgen Habermas’ sense (Castells, 2007, 2008). It informs that society has become more critical towards different public issues. Consequently, media organizations as well as individual journalists and reporters had to reconsider their working practices in order to correspond to needs of a more demanding audience. Although the status of the so called ‘mainstream’ media has been significantly challenged, yet Hoskins and O’Laughlin (2010: 83) claim that the relation between ‘mainstream’ and ‘alternative’ media, i.e. media which offer a different, often a more critical perspective on a particular issue, is not so clear-cut as it may seem. They hold that in order to understand changes occurring in the media ecology in a more realistic, non-schematic way, it is necessary to analyse how traditional and new reporting practices are combined together in different genres of journalism.

  The main aim of this section is to discuss how the emergence of new communication technologies has shaped contemporary war reporting practices. First of all, the attention will be paid to the impact of globalization on the development of communications. This topic will be examined in Subsection 1.1. Having in mind the status of war journalism as a litmus test for journalism in general, as argued by Adie (1998: 54), in Subsection 1.2., the complex relation between modalities of truth in war journalism will be presented. In Subsection 1.3., a critical re-examination of objectivity as the professional norm in war journalism will be offered. All of the above mentioned topics will help to contextualize changes in war journalism emerging due to the application of new communication technologies labelled under the term network war journalism, which will be introduced in Subsection 1.4. This subsection will also serve as a review of the content presented in the whole section. 

1.1. Communications in the context of globalization

  The term globalization has become one of the most commonly used words nowadays. The Google web search engine, for example, provides 40,700,000 query results just in 0,08 seconds (Google.com). The popularity of the term in online discourse seems to confirm that Hoskins and O’Loughlin’s (2011: 123) statement is correct: “Globalization is not a mere hypothesis.” The relevance of the concept for the analysis of the present-day communications has been widely discussed by Castells (2008). According to him, “[n]ew information and communication technologies, including rapid long-distance transportation and computer networks, allow global networks to selectively connect anyone and anything throughout the world.” The interconnectivity has significantly contributed to the emergence of different political projects (Castells, 2008: 81). To explain how the whole process is going on, Castells refers to Ulrich Beck’s (2006: 249) words: 

“The structure of opportunities for political action is no longer defined by the national/international dualism but is now located in the “global” arena. Global politics have turned into global domestic politics, which rob national politics of their boundaries and foundations.” (cited in Castells, 2008: 82)

Beck informs that international issues have become an essential part of many national political agendas. This in turn set preconditions for integrated management of different global issues such as international security, humanitarian or political crises (Castells, 2008: 82). Nevertheless, coordination of political actions worldwide is disrupted by the constant reshaping of networks. Castells notes that “[…] networks connect and disconnect at the same time” (2008: 81). More specifically, the coordination fails at three different levels: organizational, technical and political. The organizational failure is related to the unsuitability of work schemes used by state agencies to organize network cooperation with other agencies. The technical difficulties are caused by the resistance of some agencies to use communication technology as they are afraid that it will disorganize their work. The political problem of network coordination is conditioned by the unwillingness of agencies to lose their bureaucratic autonomy and be more open to citizen needs (Castells, 2008: 88). 


  Castells claims that the lack of coordination of actions both inside and outside state agencies has resulted in their inability to successfully manage global issues. This in turn has stimulated different non-governmental initiatives which gave foundations for the establishment of the global civil society (2008: 83). To highlight the importance of new communication technologies for the coordination of the whole process, Castells (2007) describes it in terms of mass self-communication, which refers to the system of simultaneous many-to-many communication (cited in Castells, 2008: 90): 

“The emergence of mass self-communication offers an extraordinary medium for social movements and rebellious individuals to build their autonomy and confront the institutions of society in their own terms and around their own projects.” (Castells, 2007: 249)

According to Castells, the possibility to reach many people without mediation of mass media or the government creates different networks of social interaction which could be easily transformed into some civic actions both on a local and global scale (Castells, 2008: 90; Castells, 2007: 249).  

  In order to fully understand the extent of mass self-communication, it is useful to look at it from the perspective of vectors discussed by Hoskins and O’Loughlin (2011). The term vector in communications discourse was introduced by Mackenzie Wark (1994), who borrowed it from the social theorist Paul Virilio (1986) to define the way in which communications has changed due to satellite broadcasting:

“It is a term from geometry meaning a line of fixed length and direction but having no fixed position. […] The satellite technology used to beam images from Iraq to America and on to London can be thought of as vector. […] The technical properties are hard and fast and fixed, but it can connect enormously vast and vaguely defined spaces together and move images, and sounds, words, and furies, between them.” (Wark, 1994: 11–12; cited in Hoskins and O’Loughlin, 2011: 120)

Having in mind Wark’s explanation, Hoskins and O’Loughlin (2011: 120) expand further on the suitability of the term vector in the discussion on contemporary communications:

“Today, thanks to Global Positioning System (GPS) and mobile technologies, we can create our own vectors.” 

Hoskins and O’Loughlin claim that the application of new communication technologies has enabled to more easily (re)direct information flow as users themselves can send their own messages to a preferred direction, thus proving that Marshall McLuhan’s (1962, 1964) idea of the global village is not just a theoretical concept (2011: 120). They state that McLuhan (2003, [1964]: 6) made a correct prognosis of the future of communications as an electronically interconnected system of information transfer by drawing an analogy to Wark’s idea of “an abstract geometric space across which powerful vectors can play freely” (1994: 11–12; cited in Hoskins and O’Loughlin, 2011: 120). At the same time, however, they point out that common access to new communication technologies has not helped to better organize communications and make it more transparent. They note that vectors of information have become less linear as they are sent back and forth. Consequently, information flow has become a kind of “a scattered flux” as the primary content is constantly being (re)interpreted and transformed (Hoskins and O’Loughlin, 2011: 122). In terms of news production, Brian McNair (2006) claims that this has resulted in the creation of ‘cultural chaos’, which he describes as follows:

“Nobody can control news agendas or information flows around the world, so we are facing a free market of ideas. ‘Contagion’ is one term regularly used to describe this chaotic process, with ideas spreading like viruses, stealthy and unstoppable.” (cited in Hoskins and O’Loughlin, 2011: 136) 

McNair highlights that the lack of control of information flow in media poses a threat on the quality and critical examination of news content due to its abundance and uncoordinated provision. His claim, however, could be questioned by referring to Bruce A. Williams and Michael Delli Carpini’s (2004) statement that “[…] the new media environment disrupts the traditional “single axis system” of political influence and creates a fluid “multiaxity” of power” which is centred on three dimensions: (1) mainstream media have lost the gatekeeper role; (2) more ‘non-mainstream political actors’ can influence agenda setting and framing; (3) the public can more easily engage themselves in a public debate (cited in Castells, 2007: 254). Therefore, ‘the informal sector of journalism’ (Aufderheide, 2004) can offer some alternative information and a critical insight into mainstream news. This in turn could be interpreted in terms of truth as aletheia, meaning ‘disclosure’, discussed by Clifford Christians (2011). According to him, the possibility to confront different points of view might help to reveal truth. He explains that the ancient understanding of truth as aletheia stresses the abundance of interpretation, which helps to exhibit different aspects of a particular issue, thus presenting it in a more truthful way (Christians, 2011: 1). 


  Good conditions for truth as alatheia to exist seem to be offered by new communication technologies, which enabled to create “beyond the box” media, as Patricia Aufderheide (2004) defines alternative or anti-commercial media. As the first example, she presents infomediaries, which are websites offering compilations of both mainstream and alternative media content. This juxtaposition allows to contrast official data and encourages to do individual investigations of the truth in a media story. Another type of “beyond the box” media is the electronic samizdat, which refers to duplication of information and its circulation among friends. The information can be presented in many different ways: it can take the form of e-mail letters, online petitions, Power Point slideshows, downloadable documents or humorous – often in a satirical or parodic manner – files. The next medium of alternative viewpoints is offered by blogs, which have a dualistic nature: they are the mixture of diaries and reports. They often provide some journalistic investigation. Finally, Aufderheide points out that radio and television have been also adopted to send alternative messages. To illustrate this, she refers to the unlicensed use of shortwave radio to transmit some anti-war programmes (Aufderheide, 2004: 337–340). 

  The common characteristics of all of these “beyond the box” media which Aufderheide mentions are the following: spontaneity, informality and interaction, i.e. seeking to establish a contact with community and to get its feedback, thus creating some mini-debates. In addition to this, their content usually corresponds to content of mainstream media or, in other words, they examine topics that are on the mainstream agenda. Very often this correspondence is visually marked by providing links to the websites of mainstream media (Aufderheide, 2004: 339). 

  Nevertheless, Aufderheide emphasizes that although alternative media have provided a lot of valuable information, yet at the same time they have also contributed to the creation of data smog in the public sphere. The term was coined by David Shenk (1997) to define the proliferation of information which cannot be filtered and organized in a proper way (cited in Aufderheide, 2004: 342). Aufderheide (2004: 342) points out that “beyond the box” media have not yet developed appropriate mechanisms to stop information pollution of the public sphere in comparison to mainstream media, which have some institutionalized filters of information. Therefore, Aufderheide’s remark corresponds to McNair’s (2006) idea of ‘cultural chaos’, which refers to the effect caused by the lack of control of information flow in media, discussed earlier in this subsection. 

1.2. War journalism: modalities of truth

  Witnessing the truth of war, according to Hoskins and O’Loughlin (2010: 85), is the driving force of war journalism. The complexity of delivering the true picture of war is conditioned by the multidimensional character of truth: truth consists of many modalities such as credibility, objectivity, authenticity and balance. Therefore, there is no universal formula of how the truth of war should be reflected, and thus war reports are based upon individual selection of facts and images. Hoskins and O’Loughlin (2010: 66) describe the whole process as follows: “[…] facts are something pieced together and audiences must place their trust in journalists’ ability to carry out this piecing-together role”. They point out that this inevitably evokes questions about the realistic depiction of war. In order to counter-argue statements about the potential non-authenticity of war reports beforehand, they highlight that “[…] the truth of war is not just a matter of facts and a simple visual correspondence to the real, original thing”. In their opinion, sharing reflections and observations about war by those who experienced it directly is also a crucial tool to reveal the truth of war. This remark exhibits the inner tension with which war reporters have to confront: Howard Tumber (2004: 190) argues that they have to determine their role either as neutral observers or participants who want to convey their message to the public. The reporter-observer represents collective values of the profession, the core of which is objectivity, whereas the reporter-participant organizes the content of his or her report on the basis of his or her personal choice, which means that he or she has more freedom to organize his or her story in a preferred way. Very often such stories try to appeal to emotions or to pass moral judgment on activities carried on during war in order to stimulate some positive public action (Tumber, 2004: 202–203). 

  In this respect, the conflict of different representations or modalities of truth in war reports is reflected. More personalized accounts undermine the principle of news objectivity. Nevertheless, the declared objectivity of some reports – most of which are authorized by media organizations – could be also regarded as an illusion if confronted to the criterion of “balance in terms of political ideology”, which is also significant in the discussion on the truth in war, as pointed out by Hoskins and O’Loughlin (2010: 68–69). Here balance is used to determine whether all voices needed to uncover a media story are represented in the same way, i.e. whether speakers have equal access to present their version of events and none of them is prioritized. The inclination of war reporters towards manipulation of facts and opinions or, in other words, propaganda has received much academic criticism. The complexity of this question will be revealed in the context of war photojournalism, a distinctive genre of war journalism, which will be examined in Subsection 2.3. 

1.3. Reconsidering objectivity as the professional norm in war journalism
  Objectivity is considered as one of the fundamental professional standards in journalism (Tumber and Prentoulis, 2003: 221). To highlight its significance, Harrison M. Trice (1993: 60) defines it as “the dominant ideology within the profession” (cited in Tumber and Prentoulis, 2003: 221). Howard Tumber and Marina Prentoulis (2003: 221), however, argue that in war journalism objectivity does not have such a high status as in traditional journalism. In order to illustrate this, they refer to Mark Pedelty’s (1995: 87) words: “[…] the rules of objectivity may restrict the ability of the correspondent to present the socio-political framework of a conflict, since he may be accused of ‘editorializaing’” (cited in Tumber and Prentoulis, 2003: 221). Continuing Pedelty’s argument, Tumber and Prentoulis (2003: 221) claim that attachment to objectivity might result in a detached style of narrative in war reports, thus neglecting individual stories of ordinary people. This, according to them, results in the inner conflict within the profession of war journalists: 

“Within the specific tradition of war corresponding, the principle of detachment is the locus of the antagonism between two main axes around which the social identity of war correspondents is constructed, i.e. service to the public and professionalism.” (Tumber and Prentoulis, 2003: 222) 

Tumber and Prentoulis (2003: 225) point out that the inner tension experienced by war journalists has stimulated to search for alternative forms of self-expression, thus questioning the imperative of objectivity. 


One of such alternatives is the trend journalists-cum-novelists, which is based on fictional narrative techniques and subjective perceptions (McLauglin, 2002: 163–164; cited in Tumber and Prentoulis, 2003: 225). Another significant new movement within war journalism is journalism of attachment, which emphasizes the ‘human’, i.e. emotional, side of war and engagement of the audience. Tumber and Prentoulis (2003: 225) describe it as follows: 


“Instead of leading to the ‘feminization’ of news values, a ‘journalism of attachment’ allows journalists to deal with traumatic events and to assist the re-creation of a balance between the emotional and rational lives of their viewers, listeners and readers.” 

Their remark highlights that journalism of attachment helps to deal with psychological discomfort caused by the brutality of war both for journalists and the audience. At the same time, however, Tumber and Prentoulis inform that the flexible treatment of the notion of objectivity and the emphasis on personal input to war reports has received lots of criticism. One aspect of such a flexible treatment is encoded in the term ‘feminization’ of news values. It refers to emotionality, which has a negative connotative meaning. Therefore, the term functions as a form of critique: it draws attention to the fact that questioning of traditional journalistic values such as objectivity, neutrality and detachment, typically associated with masculinity, erodes the foundation of war journalism (Tumber and Prentoulis, 2003: 227–228; Boudana, 2010: 295). Greg McLaughlin (2002: 166–168), for example, claims that personal, more emotional war accounts often pass unnecessary moral judgement (cited in Tumber and Prentoulis, 2003: 222). 


Finally, Tumber and Prentoulis (2003: 226) point out that the 9/11 attacks in the USA mark the significant shift in war journalism as they triggered the emergence of “a new category of ‘urban war correspondent’”. Annabelle Sreberny (2002: 221–222) also supports this claim by arguing that “[…] the storytelling ritual of war correspondents became a wider practice not only among journalists but also among non-professionals who experienced the tragic events of September 11”. This, according to her, is “a form of catharsis from the trauma”. Consequently, the proliferation of ‘eyewitness accounts’ has challenged traditional norms of journalism as war journalists themselves have begun sharing their own ‘emotional responses’ to use Sreberny’s term (cited in Tumber and Prentoulis, 2003: 226).

To sum up, the critical discussion on the role of objectivity in contemporary war journalism, according to Sandrine Boudana (2010: 297), is centred on two dimensions: on the perception of objectivity either as ‘an unattainable standard’ or ‘undesirable norm’. The establishment of these two critical stances towards objectivity in war journalism shows that although objectivity is no longer perceived as the professional imperative, yet it is not totally dismissed. Interviews with thirteen French war correspondents conducted by Boudana draw attention to other professional standards which should to be taken into account. Special emphasis is put on ‘intellectual honesty’, which refers to good intentions, transparency and modesty. The freelancer Sylviane Stein, one of the interviewed journalists, suggests “[…] to combine honesty, as defined in the codes, with objectivity, as a collective standard” (Boudana, 2010: 303, 306). Her suggestion is essential in a sense as it acknowledges the role of objectivity in war reporting, but at the same time provides the solution on how it can work together with other news values so that it retain its status.      


1.4. Network war journalism: collective war reporting


The emergence of new communication technologies has significantly transformed working practices of war correspondents. One of the key issues to which special attention should be paid is the fact that war correspondents have lost their exclusive role as witnesses of war as it has been also appointed to ordinary media users. Hoskins and O’Laughlin (2010: 83) describe the reconceptualization of the user role as follows:


“Not only are audiences potential publics, but they are also potential journalists. Audiences-as-witnesses can testify to others by broadcasting themselves and what they have perceived and experienced. As citizen journalists, they can also record and disseminate material themselves – user-generated content (UGC). This might appear to challenge the sovereignty of professional journalists: if ordinary citizens can produce media material, does this undermine the hierarchy that gives journalists their status as newsmakers?”   

Hoskins and O’Laughlin point out that new communication technologies have enabled users not only to actively respond to media messages but also to submit their own content. Their commitment to news production signals that the role of journalists as newsmakers as well as traditional values in journalism such as objectivity, neutrality should be reconsidered anew. 


In addition, Hoskins and O’Laughlin (2010: 83) claim that news values of ordinary citizens such as authenticity, first-hand experience, subjectivity, interaction, alternative viewpoint, etc. might supplement the traditional set of news values. However, there is a risk that the inclusion of these values into the canon of news values might result in the distortion of information as traditional journalistic values could be treated more flexibly, i.e. they would lose their prescriptivist status. This claim could be counter-argued by referring to the idea of truth as aletheia, meaning ‘disclosure’, discussed by Christians (2011): the contrast existing between traditional and non-traditional news values might be taken as a means to uncover the truth as it would help to present a multi-folded perspective on a topic of media interest. 


Having in mind the critical re-examination of news values, which is especially visible in war journalism discourse, as well as shifting power relations in news provision due to common access to new communication technologies, it could be stated that war journalism is currently undergoing the same transformations as other genres of journalism. In order to mark these changes, the term network war journalism will be applied. It is a direct reference to Castells’ term network society (2007): it signals that war journalism should be examined in terms of participatory culture existing on different online platforms. On the other hand, this term could be also understood in a traditional sense: it informs that war correspondents have been always providing their subjective reflections on what is happening in the conflict zone, which Paul Moorcraft and Philip M. Taylor (2007: 49) visibly describe as follows:

“War correspondents may swear to be watchdogs rather than lapdogs, but they are also human and often confronted by massacre, mutilation, and the murder of their colleagues. Their individual bravery and intellectual acumen may often be of heroic proportions.” 

Moorcraft and Taylor point out that war correspondents do not take a detached, dispassionate stance towards war atrocities they witness as they are constrained by their ideological and personal loyalties as well as individual experience. Since each war correspondent has a different professional record, his or her reports have the individualistic character. In this sense, the proliferation of different types of war reports constitute a network of information on each case of a military conflict.
2. WAR PHOTOJOURNALISM: COMMUNICATIVE POTENTIAL AND NEWSWORTHINESS

  In her article “When War Is Reduced to a Photograph”, Barbie Zelizer (2004: 130–131) argues that “[…] what is seen in war is often not what is depicted in its photographs.” According to her, in many cases war photographs do not reflect reality but send a particular symbolic message. Similarly, Michael Griffin (2010: 9) claims that war photography is based on the principle ‘as much dramatic visual impact as possible’, which means that war photographs above all should stir emotions rather than inform about what is happening in a war-torn country. He also notices that the emphasis on ‘emotional content’ constitutes the paradox in war photojournalism: images taken in the military zone do not necessarily reflect the truth. This raises the question: “What is then the purpose of taking pictures?” To give the answer, Griffin refers to Daya Kishan Thussu’s (2003: 123–124) observation that wars are ‘good news for 24/7 networks’ because they attract a lot of audience attention (cited in Griffin, 2010: 9). Griffin (2010: 9) holds that before the establishment of the 24/7 news format war photojournalism was an exclusive genre of journalism which used to work on the same principle, i.e. the extensive distribution of war photographs created the impression of a constant flow of war images. His answer, however, poses a new question: “To what extent have 24/7 news networks challenged working practices of war photojournalists?” 

  This section will focus on the complex relation between the communicative potential and newsworthiness of war photojournalism. First of all, the concepts: CNN effect (Freedman, 2000; Robinson, 2002) and Al Jazeera effect will be briefly introduced by highlighting the contrast existing between them. They will be examined in Subsection 2.1. and Subsection 2.2. accordingly. This brief discussion will provide a theoretical framework for analysing the communicative potential of war photojournalism. In Subsection 2.3., the issue of newsworthiness of war photojournalism will be examined from the positions of propaganda, aesthetics and symbolism. 

2.1. The CNN effect as a political imperative

  The original meaning of the phrase CNN effect is ‘the ubiquity of the channel’, which refers to the situation when there is only one media channel which is used as a primary source of information by different social actors (Freedman, 2000: 339; cited in Robinson, 2002: 2). As the name denotes itself, this exclusive role was appointed to CNN, a US cable news channel. It came into prominence during coverage of the 1991 Gulf War: it was constantly updating the information about events in the military zone and thus its reports were attracting a lot of public attention worldwide. To illustrate the effectiveness of CNN’s coverage of the war, Hoskins and O’Loughlin (2011: 16) define it as ‘CNN’s successful monopolization of the 1991 Gulf War’. Their definition also signals that CNN has established the 24/7 news format: CNN has been soon associated with information updated 24 hours per week, which set a standard of news coverage for other media organizations as they did not want to lose their market share for the benefit of CNN.


Furthermore, the concept CNN effect could be discussed in a broader political context. One of such insights is offered by Piers Robinson (2002: 2): 


“Since then [the Gulf War] the phrase has become the generic term for ability of real-time communications technology, via the news media, to provoke major responses from domestic audiences and political elites to both global and national events.”

There are two things to which special attention should be paid in Robinson’s remark: (1) the expansion of the meaning of the term CNN effect and (2) its political dimension. Robinson points out that the term is used not only to define the role of CNN in reporting on the Gulf War but also refers to other media channels which applied CNN’s idea of running the 24-hour news cycle. Constant flow of information from different media channels has significantly contributed in raising public awareness of various social, political and economic issues both at the national and global level. 


Robinson continues his argument by discussing the extent to which such media channels have shaped the political agenda. He refers to the case of media coverage of the 1992 food crisis in Somalia and its effect on the US foreign policy:


“George Kennan argued that media coverage of suffering people in Somalia had usurped traditional policy-making channel, triggering an ill-thought-out intervention (Kennan 1993). In other words, Kennan feared that elite control of foreign-policy making had been lost to the media.” (2002: 10)

Here Robinson highlights that media reports on the dramatic situation in Somalia put the pressure on the US government to provide humanitarian assistance. This fact prompted a critical debate on the role of media as the Fourth Estate: “Where are boundaries of its competences?” Special criticism was expressed by George Kennan, a US diplomat, who claimed that US foreign policy had been strongly affected by media manipulation. His claim, however, is counter-argued by Robinson, who holds that media input to the US foreign policy agenda is severely criticized only because the political elite is afraid to lose their power.

2.2. The Al Jazeera effect as a marker of counter-information 


According to Noureddine Miladi (2003), the extensive coverage of the 1991 Gulf War guaranteed CNN the status of the ‘eyes and ears of the world’. Nevertheless, this status has been significantly challenged by Al Jazeera, a Qatar-based satellite station which reflects the Arab perspective on current political and social affairs. It came into prominence after the events of 9/11 when it began providing video reports submitted by Al Qaeda, an international Islamist terrorist network, in which its leader Osama bin Laden presented his version of the ‘global war on terror’. Furthermore, Al Jazeera was recognized for its coverage of the war in Afghanistan which began in 2001 and the war in Iraq which took place in the period 2003–2011 (Miladi, 2003: 149, 158). In order to illustrate how this coverage looked like, the case of the Iraq war will be discussed in more detail.

  Adel Iskandar and Mohammed el-Nawawy (2004: 324–325) argue that the Al Jazeera team presented “a street-level view of the war’s impact on Iraqis”: they offered both verbal and visual images of civilian casualties such as “wounded men carried in bloody blankets to hospitals, toddlers sharing metal shelves at a morgue”, damage done to Iraqi cities after coalition bombings as well as opinions of ordinary Arabs, etc. In addition, they broadcasted reports of embedded reporters within coalition military units, extracts from official Iraqi press conferences and US Central Command briefings. Al Jazeera’s reports focused on inconvenient issues for the US government: they showed a lot of disturbing images of Iraqi civilian casualties, Arab demonstrations against the US, conditions in Iraqi prisons, etc. Due to the transmission of such content, Al Jazeera received lots of criticism for taking a strong anti-American stance. These accusations, however, seem to be motiveless as the station also reported on US casualties in the war, presented everyday brutalities of Saddam’s regime and even included interviews with the Iraqi opposition working on exile in which they expressed support for the war (Iskandar and el-Nawawy, 2004: 324–326). 

  In order to highlight the uniqueness of Al Jazeera’s reporting style, reflected in the above mentioned case of the Iraq war, a commentator in a Lebanese newspaper wrote as follows:

“Al-Jazeera provides a much more inclusive perspective, which gives you everything you get on CNN plus everything you don’t” (Rath, 2002; cited in Miladi, 2003: 158).  

This remark signals that in contrast to CNN – which in this context refers not just to the CNN cable news network but to all media working on the CNN principle: ‘news 24 hours per week’– Al Jazeera offers multiple points of view on events, which not only helps to see them in a broader political and socio-cultural context but also offers a more critical insight on the Western coverage of conflict in general. 

  In addition, having in mind the analogy made between CNN and Al Jazeera in the above mentioned comment, the term Al Jazeera effect could be coined in order to make a direct reference to the CNN effect (Freedman, 2000; Robinson, 2002), the concept discussed in the previous subsection. This new term functions as a kind of critique of the idea of CNN effect: it shows that in contrast to CNN as well as other Western media, Al Jazeera provides outstanding news content as it contrasts different viewpoints, presents some controversial material, thus stimulating a more critical reflection on some worldwide debatable issues. In short, Al Jazeera offers counter-information flow to mainstream Western media which have the global reach. 


The relevance of the term Al Jazeera effect to discuss shifting power relations over production and (re)distribution of information on the global scene seems to be confirmed by the case of US media, which for a long time have had the position of the leader in the global media market. Giving a speech before the Senate Foreign Relations Committee in spring 2011, US Secretary of State Hillary Clinton expressed the idea that the country is losing its leading position in ‘information war’ due to restricted access to different regions, provision of irrelevant information and too many commercials. She named Al Jazeera as a channel offering ‘real news’ and “changing peoples’ minds and attitudes” (HuffingtonPost.com, 2011: 1). Similarly, the acknowledgement of Al Jazeera’s reporting style was also expressed by the media critic Jeff Jarvis: 


“Vital, world-changing news is occurring in the Middle East and no one – not the xenophobic or celebrity-obsessed or cut-to-the-bone American media – can bring the perspective, insight, and on-the-scene reporting Al Jazeera English can” (HuffingtonPost.com, 2011: 1).

Such strong criticism towards US media could be interpreted as a call for re-examination of working practices of US media organizations by contrasting their working practices to the principles according to which Al Jazeera operates. Therefore, Jarvis appoints Al Jazeera the status of a litmus test for US media, to paraphrase Adie’s words (1998: 54).  


Furthermore, continuing Jarvis’ argument, Iskandar and el-Nawawy (2004: 320, 322) state that Al Jazeera’s philosophy based on the idea: “The opinion and the other opinion” has initiated a global debate on journalism of conflict. Special attention was once again given to the issue of objectivity, the professional credo in journalism. Iskandar and el-Nawawy argue that Al Jazeera’s unprecedented coverage of the wars in Afghanistan and Iraq offered a new critical perspective on objectivity which they labelled as contextual objectivity. This term informs that there is no universal concept of objectivity as even though journalists and media organizations try to adhere to the principle of objectivity, yet their audience is strongly opinionated and biased due to the context in which they are situated. This context can be cultural, religious, political or economic. Having in mind the inclination of the audience towards passing judgment on reported events, Iskandar and el-Nawawy (2003: 54) recommend media organizations to be “impartial yet sensitive to local sensibilities”. This recommendation, however, does not solve all problems: journalists might experience some inner tension as they have to keep the balance between mediating and mediatizing information. In addition, personal sensitivities of journalists should be also taken into consideration (cited in Iskandar and el-Nawawy, 2004: 321).    


2.3. Newsworthiness of war photojournalism: issues of propaganda, symbolism and aesthetics


Hoskins and O’Loughlin (2011: 23) state that the photograph has a privileged status in war journalism because of its resonance and longevity. To signal the importance of these characteristics in media coverage, they refer to Susan Sontag’s (1979/1977: 17–18) comment in which she contrasts photographs with the videotape:


“Photographs may be more memorable than moving images, because they are a neat slice of time, not a flow. Television is a stream of underselected images, each of which cancels its predecessor.” (cited in Hoskins and O’Loughlin, 2011: 23)

According to Sontag, photographs offer a better reflection of reality because they allow to contemplate on what is depicted. In addition, their careful selection guides the audience to what aspects of a media story they should pay special attention. On the other hand, these advantages of photographs could be understood quite the opposite: similarly like in the case of videotapes, they also raise the question of propaganda. The complexity of the problem is revealed by Griffin (2010: 8): 


“The content and meaning of photographic images is not a product of happenstance or transparent recording. […] Every war necessarily involves competing propaganda and no image remains insulated from such machinations. Therefore, a full consideration of any image of war must include an analysis of the conditions under which the image is produced and the institutional practices by which the image is distrib​uted, selected for display or publication, and reproduced across media formats.”

Griffin draws attention to the fact that selection of war images serves a particular political ideology. Therefore, each photograph taken in the military zone should be treated with appropriate skepticism: the viewer should be aware that the photograph is a means of manipulation in order to promote one version of events over another. Drawing an analogy from Birgitta Höijer’s (2004: 524) discussion on the manipulative potential of verbal images of global crises, it could be stated that in the context of war conflicts “[…] news pictures are also part of the propaganda war between the parties involved”. Having in mind this, Griffin suggests to examine war photographs from the perspective of conditions under which they were taken, edited and distributed. The analysis of these factors will help to understand what ideology is behind each selected image in media reports. 


On the other hand, Griffin argues that in many cases ‘the propaganda war’, as Höijer (2004) calls it, is not a relevant issue in the discussion on war photojournalism. He refers to the fact that time pressures which are now prevailing in newsrooms have put both photographers and editors in a very uncomfortable position: they have to quickly provide images for publication which will offer the best illustration of a conflict story. Consequently, they often choose the same symbolic images as they are sure that the public will be familiar with their meaning and thus they will save both their time and production costs (Griffin, 2010: 36). This editorial practice, however, questions the newsworthiness of some war photographs: the repetitive use of images creates the impression that all the time media present the same story. This fact suggests that sometimes ‘the propaganda war’ is actually reduced just to one single propaganda. The problem is discussed by Oliver Boyd-Barrett (2004: 29) in the context of the whole war journalism genre:

“War reporting is generally one-sided. The media typically cover war from the point of view of the country in which they and their major owners and readers are based, reflecting the point of view of that country’s government and its foreign policy elites. In part this reflects the difficulty that the media face in gaining protected access to other parties, and when correspondents dare to try to achieve such access they provoke charges of treason.”
Boyd-Barrett highlights that media coverage of war typically reflects the dominant political and social ideologies of the country in which a media organization operates. Therefore, the content is often censored to suit interests of different groups – most importantly of the political elite and the target audience. Any attempts to provide an alternative point of view are often disapproved and regarded even as a treachery of national values. 

  At the same time, however, Boyd-Barrett (2004: 29) partially justifies the practice of providing tendentious information about war by pointing out that there are some difficulties in getting the opposing point of view, which would provide a more objective picture of what and why is happening in a war-torn country. He draws attention to the fact that the establishment of the 24/7 news format has resulted in the constant demand of news stories for different types of media. As Hoskins and O’Loughlin (2010: 72) argue, it can be partially satisfied thanks to the agreement formed between media organizations and national military units, the so called embedding, which enables some journalists to stay at appointed military camps, and thus guarantees them protection while travelling across the military territory in order to collect material for their reports. Nevertheless, it poses a threat to their impartiality as sharing daily life with soldiers and regular contacts with their authorities might evoke their sympathy, self-identification with the military unit and thus the justification of all its actions on the frontline. 


  Griffin (2010), Boyd-Barrett (2004), Hoskin and O’Laughlin’s (2010) remarks serve as the introduction to a broader discussion on how war photographs communicate a political message. One of the central issues in this discussion is aesthetic appeal, which Zelizer (2004: 120) presents as follows:

“War images are typically bigger, bolder, more colorful, more memorable, more dramatic, prettier, shocking and aesthetically pleasing or noteworthy than the relays received otherwise. What they are not necessarily is newsworthy.”

Zelizer points out that very often the aesthetic value becomes the main criterion in selection of war photographs. As a result, they can be more appreciated as pieces of art rather than newsworthy media messages. This fact reflects a general tendency in war journalism which Moorcraft and Taylor (2007: 47) put in the form of an eloquent statement: “War has been prettified”. Their remark signals that editorial corrections of images have become a common practice in war journalism in order to make them more aesthetically appealing. 

  Another important political dimension in war photojournalism is related to the role of the audience. Since public attention is attracted to “images associated with extreme conflict and matters of life and death” (Griffin, 2010: 7), the visual presentation of war atrocities has received a big recognition in media discourse. A lot of attention was paid to the weaponization effect of war imagery (e.g. Hoskins and O’Loughlin, 2010), which highlights that pictures taken in the conflict zone could be used for different ideological purposes. For example, to “mark a territory”, i.e. to show the political superiority of one party involved in the conflict, or to stimulate compassion for war victims. To refer to the latter purpose, Hoskins and O’Loughlin apply the term weapon of care, which informs that the selection of emotionally appealing symbols which the audience recognizes can function as a moral imperative to do something in order to help suffering people (2010: 21, 22, 79). 


  Furthermore, in the discussion on war photojournalism, a separate point should be made on the issue of symbolism. Zelizer (2004) draws attention to the fact that images can be interpreted at two different levels: the denotative and the connotative. She stresses that although the denotative meaning is often considered as more important than the connotative due to common belief that ‘journalism needs photographic realism’, yet in reality the situation is quite the opposite. To illustrate this, she refers to the symbolic meaning attached to the photograph of the dismantlement of Saddam Hussein’s statute in Bagdad in April in 2003 (Zelizer, 2004: 117). In addition, the equal importance of both meanings could be also explained in the context of propaganda and aesthetics, discussed earlier in this subsection. War images can reflect reality in correspondence to the system of universal or nation-specific beliefs or they can refer to aesthetic values which could be classified in the same way. This multi-folded appeal of war imagery to the public signals that neither its denotative or connotative meaning should be dismissed as they are closely interconnected.


  Moreover, the issue of symbolism in war photography could be also discussed in terms of repetition of images. Zelizer (2004: 125) claims that it is possible to draw “a visual trajectory of journalism’s images that extent across wars in different times and places”. She points out that there are some symbolic motifs which recur in different war photographs either because of their emotional appeal or reference to universal values. Similarly, Griffin (2010: 19) argues that war images attract more attention not in terms of newsworthiness but because of their emotional value which reflects a current public mood as well as collective public memory. Referring to Robert Hariman and John Louis Lucaites (2007), he holds that if images have attracted the attention both of editors and the public, they are as much reused in different media formats until they attain the status of a war icon. Such icons, according to him, are important tools in the process of constructing ‘civic identity’. Thus once again he makes a reference to propaganda: ‘civic identity’ is constructed in the context of national ideology, which is centered on different symbolic icons, some of which are established via media. 


3. GLOBAL CRISIS REPORTING: THE ISSUE OF COMPASSION FATIGUE

 According to Höijer (2004: 513–514), public discourse on compassion towards victims of humanitarian crises has significantly developed as different social actors such as politicians, humanitarian organizations, media as well as ordinary people have become more willing to contribute to public discussions on crises. In order to highlight the significance of this change, she uses the term global compassion, which signals that the international community has become more aware of different cases of human suffering all around the world. Furthermore, she appoints media to the role of the mediator in interaction between the social actors. Nevertheless, the role of media in the debate on humanitarian crises is compromised as they often exchange public service for material benefit. As the title of Susan D. Moeller’s book: Compassion Fatigue: How the Media Sell Disease, Famine, War and Death (1999) informs, media organizations operate as profit-seeking companies. This means that they take into account needs and interests of their target audience as well as what is relevant on the public agenda in countries of their economic activity. 

  The main aim of this section is to introduce three narrative strategies which are commonly used in reporting on global crises: (1) ‘the four item famine formula’ (Moeller, 1999), (2) ‘the dominant victim code’ (Höijer, 2004) and (3) ‘the us–them perspective: the West vs. the Other’ (Höijer, 2004). In the review, the attention will be paid to the issue of compassion fatigue: “In what ways do the above mentioned narrative strategies supress public compassion for victims of global crises?” Furthermore, the work will touch upon the question of infotainment by highliting the fact that disturbing images might serve as a media business strategy. Finally, alternative journalistic reporting practices on global crises will be presented. 


  Having analysed different reports on global crises, Moeller (1999) made a conclusion that a significant part of them have the same plotline. In order to illustrate her observation, she created ‘the four-item famine formula’, which refers to schematic reporting on famine. At the same time, however, this formula can be applied to analyse reports on other types of humanitarian crises. All of the items will be briefly discussed below by combining Moeller’s explanation with some insights of other academics. 

  The first item in Moeller’s formula is the fact that “people must be starving to death”. Secondly, media reports should clearly explain causes of the famine and offer simple solutions (Moeller, 1999: 104–105). To exhibit the interdependence of causes and solutions presented in a simple way, Moeller describes it as follows: “Simplistic causes suggest and make plausible simplistic solutions – such as the giving of money […]” (1999: 105). The third item of the formula of covering famine is the use of the plot of a morality play, which is centred on the fight between good and evil and has the set of typical characters: the victim, the rescuer and the villain. Moeller points out that in most cases media emphasize the extent of humanitarian aid provided by Western countries and underestimate local efforts. This unequal treatment informs that only Western aid workers are considered to be ‘the central heroes’ in media reports on global crises (Moeller, 1999: 105, 108). 

  Similarly, references to the West are reflected in the portrayal of victims which Moeller describes as follows: “[…] victims must be sympathetic – usually women and children – and credible to American public” (1999: 105). Moreover, the prominence given to victims in media reports on humanitarian crises is signalled by ‘the requirement for purity of victim status’, discussed by Rony Brauman (1992: 154):

“The status of victim is only granted “in cases of unjustified or innocent suffering… He must be 100 percent victim, a non-participant.” (cited in Moeller, 1999: 107)  

Brauman’s explanation could be supported by referring to the two-dimensional classification of victims presented by Höijer (2004). The first distinction can be made at the macro-political level: victims are classified on the basis of their worthiness in terms of Western political interests and media attention. To illustrate this distinction more specifically, Höijer refers to Edward S. Herman and Noam Chomsky’s (1988: 38) explanation:

“[…] people abused in what are regarded as enemy states are portrayed ‘as worthy victims’, whereas those treated with equal or greater severity by its own government or clients will be unworthy.” (cited in Höijer, 2004: 517)   

  At the sociocultural level, Höijer distinguishes ideal and less ideal victims. The most important criterion of this distinction is the extent to which victims are perceived to be helpless or innocent. These features are typically associated with women, children and elderly people. Therefore, they are considered as ideal victims and thus can evoke more public compassion than men who are also exposed to the same extreme situation. The inequality of treatment of men is related to the stereotype that they “should be active in fighting the enemy or helping the helpless ones”. In addition, since masculinity is associated with violence, men could be considered even as (in)direct perpetrators of violent acts rather than victims (Höijer, 2004: 517, 520).    

 
  In her discussion on ‘the dominant victim code of the media’, Höijer gives special attention to suffering children: 

“Witnessing remote suffering on television we are thus especially moved by pictures of children, women and elderly as victims. A child is, however, the most ideal victim in the perspective of compassion. When a child shows his/her feelings by crying or looking sad, we may feel pity both through our own memory of being open and vulnerable to the treachery of adulthood, and in terms of our adult identity – our desire to protect the child. When the child stares into the photographer’s camera she or he may be perceived as looking directly at you as an audience, reminding you of her or his vulnerability and innocence.” (1999: 522)  

Höijer’s explicit description of the effect which media images of suffering children have on the public reflects the fourth item of ‘the famine formula’ discussed by Moeller (1999: 105): the importance of disturbing images. In order to highlight media preference for images of child suffering, she uses the following statement: “Starving children are the famine icon.” Moeller notes that in contrast to male victims, malnourished infants are not perceived in terms of the stereotypes related to their skin colour, cultural and political background. There is a universal agreement that children are innocent by nature and thus should be protected regardless of their origin (Moeller, 1999: 98). On the other hand, children in crisis-stricken regions do not abandon the stereotypical label Other completely as they are depicted in media reports as well as adults of the same race or ethnicity from the Western perspective: media tend to use Western icons – most of which are of American origin – in order to draw historical and cultural analogies so that reports on crises in remote countries will attract public attention more easily (Moeller, 1999: 13–14). 

  Continuing Moeller’s argument, Höijer (2004: 525) points out that the application of ‘the us–them perspective’ might not only increase the distance towards human suffering in remote countries but might even result in dehumanization of victims. To illustrate these reactions, she asks the following rhetorical question: “Why bother about people who are primitive and uncivilized and not like us, civilized citizens in democracies?” Höijer’s strong criticism towards viewing other countries exclusively in Western terms informs that the public from better economically developed countries is reassured of its cultural superiority over people in crises-stricken countries and thus is more likely to feel compassion fatigue. Nevertheless, Höijer’s critique could be balanced by referring to Moeller’s statement that Western icons are used for practical purposes: they help to present information in a short form because the public is already familiar with their meaning (Moeller, 1999: 13–14).  


  Furthermore, Moeller claims that the standard formula of covering famine results in the repetitive character of media coverage of crises, which creates an impression that the same story is being told all over again. This impression is even more reinforced by the fact that the items of the formula are often presented in the chronological order (Moeller, 1999: 105). Moeller ironically remarks that “[o]nly the unresolved ending makes the crisis narrative different from a Disney script where the protagonists live happily ever after” (1999: 13). By drawing an analogy between media reports on crises and Disney productions, she highlights the problem of newsworthiness of media coverage on crises which is centred on two dimensions: the overuse of cultural icons and the establishment of the infotainment media format. Since media tend to use symbolic clichés to present different types of crises, the public becomes indifferent towards the information about a new crisis as they are convinced that it does not differ anyhow significantly from the previous one(s). 

  The infotainment format of media coverage of crises is a combination of sensationalism and entertainment. To highlight the extent to which this format has been overused in everyday media practice, Tom Palmer, a former foreign correspondent of Boston Globe, describes it as follows:

“People being killed is definitely a good, objective criteria for whether a story is important. […] And innocent people being killed is better.” (Moeller, 1999: 34)

His remark shows that media organizations use suffering of innocent people as a business strategy: they provide a continuous supply of ‘bad-news images’ to attract public attention to their media products in order to get higher revenue. Nonetheless, the commercialized treatment of human tragedy in some cases has the opposite effect: if images of suffering people are too much disturbing or there is a constant flow of them from different media channels, the audience simply ignores media messages which contain such images. Consequently, media organizations might lose a significant part of their income. In order to prevent this situation to happen, they take into account sensitivity of the audience: they carefully select images of crises and edit them – either graphically or verbally, e.g. by adding an appropriate tag or explaining the context – so that they will be aesthetically acceptable to recipients. This highlights the transactional relationship between media organizations and the audience: media organizations provide products according to consumer needs and interests in exchange for revenue received either in the form of a direct user payment or indirectly, for example, via advertising (Moeller, 1999: 34–51). 


  Moeller (1999: 51) and Höijer et al. (2002: 515) hold that ‘commercialization of pain’, to refer to Moeller’s (1999: 35) words, results in the propagandistic character of media coverage of crises: the media practice of editing images of suffering people exposes only particular aspects of a crisis and thus distorts the information about it in general. Nevertheless, the whole responsibility for the censorship and manipulation of the information cannot be exclusively associated with commercial interest of media organizations. Moeller (1999: 51) points out that there are many other factors which should be also taken into consideration such as political interests of the government or journalistic biases. 


  From the perspective of professional values of journalism, all of these editorial decisions mentioned above could be considered as a misrepresentation of public interests: since media reports on global crises are edited in order to fulfil either ideological or commercial interests, they do not contribute significantly in raising public awareness of the complexity of the situation in crisis-stricken countries. As a result, the only public reaction towards suffering of people who live under extreme conditions is compassion fatigue (Moeller, 1999; Höijer, 2004). This problem has highlighted the need to reconsider what reporting strategies should be used to show how crises affect everyday life of ordinary people and what can be done to help them. The complexity of this critical debate is reflected in several suggestions of professional practices which should be undertaken by journalists: journalism of attachment (Bell, 1998; Tumber and Prentoulis, 2003), advocacy journalism (Atton, 2004; Platon and Deuze, 2003), moral journalism (Wiesslitz and Ashuri, 2011) and global journalism (Fürsich, 2002).

  As the name denotes itself, journalism of attachment is a journalistic practice of “reporting with a greater focus on people”, to refer to Martin Bell’s words (1998: 169; cited in Höijer, 2004: 516). Tumber and Prentoulis (2003: 225) define it in the context of war journalism: according to them, it helps to present war from an emotional, more personal perspective. In addition, they claim that personalized war accounts have the therapeutic function: by showing how ordinary people as well as reporters themselves cope with the critical situation, they help to deal with psychological discomfort caused by brutality of war both for reporters and the audience. Bell (1998: 516) continues Tumber and Prentoulis’ argument by discussing ethnical issues which he reflects in a detailed explanation of elements which constitute journalism of attachment: 

“[…] a journalism that cares as well as knows; that is aware of its responsibilities; that will not stand neutrally between good and evil, right and wrong, the victim and the oppressor.” (cited in Höijer, 2004: 516)

Here Bell stresses the importance of morality: according to him, a journalist of attachment should take a strong stance against immoral behaviour and reflect it in his or her report. In addition, he holds that the journalist should not report about human suffering in a detached, dispassionate way but should rather sympathize with victims. Therefore, by giving prominence to the reporter’s moral judgement and emotional responses, Bell questions the status of neutrality as the professional journalistic norm. 


  A similar problem is also reflected in two other new forms of reporting on crises: in advocacy journalism (Atton 2004; Platon and Deuze, 2003) and, as the name denotes itself, in moral journalism (Wiesslitz and Ashuri, 2011). Chris Atton (2004), Sarah Platon and Mark Deuze (2003) discuss the problem by contrasting practices of the objective journalist, who represents traditional journalism, and the advocate journalist: 

“[…] like the objective journalist, the advocate journalist testifies in the public space about events witnessed first hand, but, unlike the objective journalist, the goal of the advocate journalist is to change the reality by making it public.” (cited in Wiesslitz and Ashuri, 2011: 1038)

Their discussion is centred on the dichotomy objectivity vs. subjectivity: they highlight that the advocate journalist reports on crisis in a personalized style in order to better illustrate what is actually happening in crisis-stricken countries and to stimulate some positive civic action. In contrast to the objective journalist, the advocate journalist does not stand outside from reported events but participates in them (Wiesslitz and Ashuri, 2011: 1039). In this sense, notions of advocacy journalism and moral journalism overlap. Nevertheless, in the case of moral reporting, ethical commitment is more clearly pronounced, as Carmit Wiesslitz and Tamar Ashuri (2011: 1039) show in their definition of moral journalist:


“[…] the ‘moral’ journalist functions as an eyewitness to evil, and her [sic] report gives public visibility to the experience of suffering caused by this evil.” 

There are three key words in the definition to which special attention should be paid: eyewitness, evil and her. The combination of the first two words informs that the moral journalist perceives reporting about suffering of innocent people as a mission – both at a professional and personal level – to inform the public about atrocities taking place in some countries and to evoke their conscience to do something in order to help victims. The validity of the statement seems to be confirmed by the repetition of the word evil. 



The use of the word her might signal that women have better predispositions to become moral journalists as they are more emotional than men. In a broader sense, the word could be interpreted in terms of ‘feminization’ of news values (Tumber and Prentoulis, 2003): it questions the status of traditional journalistic values such as objectivity, neutrality and detachment, typically associated with masculinity, by giving prominence to emotionality and attachment, which are considered as feminine values (see also Subsection 1.3.). Similarly, drawing an analogy to moral journalism, it could be stated that the ethical commitment of journalists results in an emotional reporting style which puts into question newsworthiness of reports as they are not delivered in the standard ‘dry facts’ format. 

 

Another alternative form of reporting on crises could be associated with the new journalistic movement the so called global journalism, introduced by Elfriede Fürsich (2002). She uses the term global to refer to “the professional situation in a globalizing media system”: working practices in newsrooms have significantly changed due to increased need to provide content for transnational media corporations which seek to establish their position in different media markets. Fürsich argues that this commercial interest has challenged “the established frames of reference of journalism – the national and the local level”. To put it more specifically: journalists have taken a more international perspective in their reports in order to suit tastes of diverse publics worldwide. The significance of this change in journalistic practice is related to the issue of ‘framing of the Other’, as Fürsich calls it, which is especially relevant in the context of reporting on crises. According to her, the shift from local and national content to ‘global content’ has enabled to significantly reduce the use of the dichotomy us–them in reports on foreign affairs, thus helping to present countries in focus in a less stereotypical way. 

  Furthermore, referring to James Clifford and George E. Marcus’ (1986) discussion of ‘othering’ in ethnographical accounts, she draws attention to the fact that it is necessary to use a multi-vocal reporting style, i.e. to let local people to voice themselves in order to get a more realistic picture of events in their countries (Fürsich, 2002: 59–66). In this sense, Fürsich’s remarks reflect Moeller’s criticism towards media coverage of famine: Moeller claims that in most cases reports do not include commentaries of victims on social, political and economic issues but only focus on their personal histories. In addition, victims are silenced by the use of photographs and the reporter’s narrative itself: the public can only assume what photographed people think, and thus they are more willing to rely on the reporter’s words. Moeller highlights that this misrepresentation of local voices poses a threat to easily manipulate the information about crises (Moeller, 1999: 108).

4. ANALYSIS OF MEDIA COVERAGE OF THE 2011 CRISIS IN SOMALIA

  The 2011 crisis in Somalia was reputed by the United Nations (UN) as one of the worst world drought crises in the past 60 years (Gettleman, 2011: 1). In order to realize the extent of the crisis and its impact on the international public, there is a need to analyse media discourse on the crisis in more detail. Having in mind the multidimensionality of the discourse and space limits of this paper, the analysis will be restricted just to 2 perspectives: (1) war journalism and (2) narrative strategies used to report on global crises. Such theoretical combination will offer an in-depth analysis of the case of Somalia as well as some useful insights. 

  At first sight, it may seem that looking at the Somali crisis in terms of war journalism is unsuitable. Yet there are two important reasons which justify this decision. First of all, the crisis in Somalia also has the military character due to the so called war on terror taking place there: the complexity of the situation in the country was caused by the fact that humanitarian aid organizations could not reach all people who needed help because of the control of some famine-stricken regions by Al Shabab, an Islamist terrorist organization aligned with Al Qaeda (ibid). Therefore, labelling the crisis just as a drought crisis – done by many if not all media which focused on the topic – seems to be inaccurate as it undermines the fact that the crisis which stroke Somalia was conditioned not just by the agricultural disaster but also by the unceasing political conflict on its territory. Having in mind the importance of both of these factors, the work will refer to the complex situation in Somalia simply as a crisis. Although this term is more abstract than the drought crisis, yet at the same time it is more neutral and helps to draw attention to the fact that there are many other issues which should be taken into account while discussing the case of Somalia. 

Secondly, the extent and complexity of the Somali crisis places it at the same position as war in terms of emotional load. According to the Food Security and Nutrition Analysis Unit (FSNAU), “[...] the crisis represented the most serious food insecurity situation in the world today, in terms of scale and severity” (Tran, 2011: 1). Consequently, it has received a lot of public attention worldwide.


  The main aim of this section is to analyse the discourse of 3 reports on the 2011 crisis in Somalia uploaded on YouTube and Robin Hammond’s photoreportage “Drought crisis in Somalia – in pictures”, published in the online edition of The Guardian, in terms of trends observed in war journalism and narrative strategies used to report on global crises. The online platform was the main criterion for the selection of the reports for analysis as it offers a good reflection of the idea of network war journalism, the collective war reporting which was introduced in the theoretical part of this paper. The significance of the concept for the analysis of media discourse on the Somali crisis will be exhibited in a discussion on media coverage of the crisis in Section 5. To a certain extent, the discussion will conclude the analysis of the reports done in the subsections below as well as will suggest some ideas for a further research on the media case of Somalia. 


4.1. The report of the US daily news broadcaster Democracy Now!: “Horn of Africa Famine: Millions at Risk in ‘Deadly Cocktail’ of War, Climate Change, Neoliberalism” [1]

From the very beginning it becomes clear that the report will follow the traditional pattern of reporting crises: in the introduction, Juan Gonzalez, one of the hosts of the news programme, draws attention to the extent of the drought in the Horn of Africa. He refers to the United Nation’s (UN) decision to call an emergency meeting to discuss the complexity of the situation and provides disturbing numbers: the high death rate and the number of people who need urgent humanitarian assistance. By highlighting these facts, he reflects the first item of ‘the famine formula’ discussed by Moeller (1999): ‘people must be starving to death’. This item also appears in the slide which presents the official statement of Ban Ki-moon, UN Secretary-General, to which Gonzalez refers in his speech:

“To save the lives of the people at risk – the vast majority of them women and children – we need about $1.6 billion in aid. So far, international donors have given only half that amount. To turn the tide, to offer hope in the name of humanity, we must mobilize worldwide.” 

Although Ki-moon does not mention the exact number of casualties or people whose lives are at risk, yet he illustrates the extent of the crisis by giving the estimate amount of money which is needed to provide sufficient humanitarian aid. In addition, his statement could be discussed in terms of the plot of a morality play, the third item of the standard ‘famine formula’ used in media reports (Moeller, 1999). The reference to the morality play is reflected in the use of its typical characters: the victim and the hero. In his short narrative, Ki-moon characterizes victims in two distinct ways: both in an abstract and specific way. He points out that the crisis has affected lives of many people, but at the same time clearly specifies that most of them are women and children. Special attention to women and children is related to their status as ‘ideal victims’ (Höijer, 2004): the public is more likely to believe in their innocence, feel compassion for them and thus is more willing to help.

  In order to highlight the necessity of humanitarian support, Ki-moon mentions that so far the UN has collected only half of the needed sum. This remark serves as a kind of critique towards international donors, who could be considered as heroes in terms of the morality play (Moeller, 1999): he stresses that they have not been active enough and as a result many innocent people are dying. His reference to international donors could also signal that only international humanitarian aid could stop the crisis, thus undermining local efforts to help people who are in the most urgent need. This juxtaposition may have a two-folded effect: it may either stimulate the international public to more actively donate money to the UN or, on the contrary, it may evoke compassion fatigue. The public may get the impression that the whole responsibility to help suffering people is put on them and that the local community does not contribute anyhow significantly to that cause.

  Furthermore, the narrative of the report partially exhibits the second item of ‘the famine formula’: simple causes and solutions (Moeller, 1999). The solution is clearly stated both by Ki-moon and Kiki Gbeho, Head of the UN Office for the Coordination of Humanitarian Affairs in Somalia (UN–OCHA Somalia): “Please donate money.” This repetition functions as an urgent call to help suffering people. By contrast, the report does not put so straightforwardly causes of the Somali crisis but attempts to explain them in details. At the beginning of the report, Gonzalez refers to Ki-moon’s statement that the complexity of factors which led to the crisis is a “catastrophic combination of conflict, high food prices and drought”. His words are repeated by Gbeho, who during an on-air telephone interview states that the crisis in Somalia is a result of the combination of three different factors: “the ongoing conflict, several consecutive seasons of drought […] and price heights”, which she visibly describes as a ‘deadly cocktail’. Nevertheless, this repetition is not pointless: it serves as a reminder to the audience of the causes of the crisis mentioned by Gonzalez and as the introduction to a more explicit explanation, which will be discussed in the second part of this subsection.

  Similarly, the Democracy Now! team modifies the fourth item of ‘the famine formula’ (Moeller, 1999): disturbing images. Although they use many images of malnourished children, who are considered, as Moeller (1999) argues, as ‘the famine icon’, yet operate them differently. One of such unconventional uses is reflected at the beginning of the report: there are used several images of malnourished children who undergo medical treatment at a refugee camp. However, the person who takes care of one of them is a man, not a woman, as it is usually shown in media reports. This shift in gender focus could be perceived as questioning of the status of the ‘ideal’ and ‘worthy’ victim, which is typically appointed to children, women and elderly people (Höijer, 2004): the Democracy Now! team shows that the crisis in Somalia has also severely affected men and that they deserve compassion on the same terms as other victims. 

  In addition, the report of Democracy Now! could be also analysed in terms of many-to-many self-communication (Castells, 2007). The interaction going on between all of the speakers of the news programme could be perceived as a system of ‘information vectors’ in Wark’s (1994) sense: there is a constant exchange of facts and opinions on the events in Somalia among the speakers. They not only present some new information but also supplement each other’s speeches. Consequently, some parts of the information on the crisis are overlapping. 

  In a broader context, mass-self communication is reflected in a repetition of the same motifs such as ‘mothers taking care of their malnourished children’ or ‘women sharing their personal tragedy’ which also appear in many other reports on the Somali crisis. This overlapping of the material reflects that vectors of the same information have been “sent back and forth”, to refer to Wark’s (1994) words, thus creating the impression of a continuous storytelling about Somalia’s tragedy. This lack of organization of the information could be considered as a kind of data smog (Shenk, 1997), which puts into question the newsworthiness of the reports. 

  Similarly, the use of cliché images might also strengthen this perception because journalists might be considered more as fictional storytellers than reporters of real events. The complexity of this problem is reflected in the term journalists-cum-novelists (McLaughlin, 2002), which highlights the ambiguous role of journalists in this context. The term refers to a new trend in war journalism which is characterized by the use of fictional narrative strategies as well as sharing personal reflections on reported events (McLauglin, 2002: 163–164). Therefore, the overall impression of the report of the Democracy Now! is that it falls into a group of reports on conflict which fail at delivering the realistic picture of events as their content is a combination of fiction and subjective perceptions of reality: cliché images can be interpreted as fixed narrative strategies which are supplemented by some personal observations. In terms of news values, such reporting strategy reflects the ongoing debate on the status of objectivity as the professional norm in war journalism: it shows that if objectivity is dismissed in reporting on conflict, there is a problem in finding an alternative narrative strategy which would better reflect reality.

  On the other hand, the data smog character of the report can be perceived as a means to present as much detailed and thus realistic picture of the Somali crisis as possible. The information on the crisis provided by one person is supplemented and / or contrasted to another person’s account. This fact can be interpreted in terms of truth as alatheia, meaning ‘disclosure’ (Christians, 2011): the contrast of different facts and viewpoints might help to reveal what and why is actually happening in Somalia at the moment. In order to illustrate this, it is useful to refer to the structure of presenting factors which resulted in the outbreak of the crisis. 

  As it was already mentioned, Gonzalez, a host of the news programme, is the first one who states the reasons of the crisis by referring to Ki-moon’s statement that the crisis is a “catastrophic combination of conflict, high food prices and drought”. His statement is supplemented by Gbeho, who describes all of the factors which he mentions as a ‘deadly cocktail’ and discusses them in more detail. For example, she highlights the fact that in contrast to aid operations performed in other countries, there is no such a well-developed network of international aid assistance in Somalia. To explain the reason, she puts it as follows: ‘We have challenges with access’. Such a simple explanation has a very deep meaning: it is a direct reference to the ‘war on terror’ being conducted by Al Shabab, an Islamist terrorist unit aligned with Al Kaida, who put a ban on international humanitarian organizations to enter to some parts of the territory of their control and to distribute there aid supplies in order to stop spreading of the famine.


At this point, it is also important to take notice of the effect which the juxtaposition between Ki-moon’s term ‘catastrophic combination’ and Gbeho’s term ‘deadly cocktail’ has on the newsworthiness of the report of Democracy Now! in general. Despite the fact that both Ki-moon and Gbeho represent the UN, yet only Ki-moon’s description of the factors which caused the Somali crisis sounds as an official statement. Gbeho chooses to talk about the factors in a more emotional language which helps to balance the impression of distance and detachment in Ki-moon’s speech. In such a way, she becomes a kind of journalist of attachment (Bell, 1998; Tumber and Prentoulis, 2003), who offers an alternative viewpoint on the case of Somalia. The emotionality of her speech signals her personal commitment to inform the international public about the tragedy of Somali people and to encourage them to react. The meaning of her message is clear: by highlighting the extraordinary conditions under which international aid organizations have to work, she makes a call for donations.  


Another aspect of data smog (Shenk, 1997) understood in terms of truth as alatheia (Christians, 2011) is revealed in the interview with the studio guest Christian Parenti, an author of the book Tropic of Chaos: Climate Change and the New Geography of Violence. At the beginning of his speech, he states that the Somali crisis is “a combination of war, climate change and very bad policy”, thus making a reference to Ki-moon and Gbeho’s speeches. By paraphrasing their words, he draws attention to different aspects of the conditions which constituted the emergence of such a critical situation in the country. He points out that the crisis should be seen not as an isolated case but as a part of a complex both political and economic project of the global reach:   


“[…] there’s the deeper structural thing of undermining state capacity and also military support, historically and presently, for wars that have helped produce failed states like Somalia. I mean, Somalia failed in part because the U.S. supported it in a decade-long war against Ethiopia, which led to its collapse.”
Parenti argues that Somalia’s reputation as a ‘failed state’ is not just a result of its own incapacity to successfully handle its socio-political and economic problems but also because of the political and economic instability in the so called ‘Third World countries’ in general. In addition, Parenti’s remark could be also seen as a form of political reminder that so well economically developed countries as the USA have both political and economic interests to keep the status quo. Nevertheless, he does not put the whole blame on these countries for the economic unsustainability of the ‘Third World countries’. He holds that the bad economic situation in them is strongly conditioned by both the lack of competence and political will of local governments to organize the system of free market so that it will work properly. His special criticism is pointed towards ‘radical free market policies’, as he calls them, which do not introduce any innovations such as new forms of livestock – not to mention performing such obvious activities as drilling new water wells – which are necessary to make traditional economic activities such as pastoral farming economically sustainable. Since farming is the main occupation of the vast majority of local people, these countries are particularly vulnerable under extreme weather conditions, as it is in the case of Somalia. 


  Finally, to give a complete picture of the situation in the country, Palati discusses it in the context of climate change and its effect on the global food market policy. He draws attention to the fact that there is a direct correlation between high food prices in Somalia and the 2011 drought in the Black Sea region of Russia and floods in Canada and the USA. To illustrate it in more detail, he gives a brief comment on the case of Russia: he mentions that the drought has resulted in increase of grain prices in the global market by almost 100% and that Glencor, a Switzerland-based company which among many other economic activities is engaged in international export of agricultural products, lobbied Russia to impose an export ban. Since a considerable part of Russian exports went to the World Food Programme, Somalia like the rest of ‘Third World countries’ could not receive the needed amount of food products. 

  In sum, Parenti’s discussion on the factors which have led to the crisis in Somalia brings a new critical insight on the crisis. It highlights that there are many internal and external factors which should be taken into consideration. The abundance of information in Parenti’s speech constitutes the data smog in Shenk’s (1997) sense: despite the fact that he mentions a lot of details which are important to understand the case of Somalia completely, yet he manages to organize them into a coherent argument. He shows that each detail should be discussed not in isolation but should be contrasted to others in order to get the overall picture of the Somali case. Therefore, he succeeds in retaining the communicative value of his message.  
4.2. The report of Al Jazeera English: “AJE speaks to Somali model Iman about the crisis” [2]
  The significance of the Al Jazeera report in the analysis of media coverage of the Somali crisis is related to its unique narrative strategy: it does not follow the standard ‘four item famine formula’ (Moeller, 1999), as it is in the case of the report of Democracy Now!, but combines different journalistic practices used to report on crises and bases its narrative on the interview with the Somali-American model Iman. The use of these narrative strategies is important in a sense as it offers a new perspective on the crisis in Somalia, which might not only interest the public but also evoke their compassion for victims much more easily.


One of the most noticeable reporting practices used in Al Jazeera’s report is journalism of attachment (Bell, 1998; Tumber and Prentoulis, 2003), which is reflected in Iman’s narrative. Since she is of Somali origin, she is very much concerned about the situation in her homeland. She claims that a lot of innocent people are suffering now unnecessarily because it was possible to prevent the famine to spread so much. She informs that some international non-governmental organizations (NGOs) such as the International Red Cross (IRC) and the Save the Children Fund (SCF) predicted that the drought was coming and that it was even registered in November last year. However, this alarming call has not received almost any public reaction. 


Moreover, Iman shows how much she cares about the difficult condition of Somali people by drawing attention to the fact that the refugee camp in Kenya has become the third largest city in the country. By highlighting this fact, she also presents herself as a moral journalist (Wiesslitz and Ashuri, 2011): she visualizes the extent of the crisis in Somalia with the emotionally loaded image which refers to common understanding of human dignity and injustice. Thus, it functions as a moral reminder that something must be done to help suffering people. In order to strengthen this imperative, she also makes a reference to children: “Famine is actually wiping wiping away the whole generation of Somali children.” The image of suffering innocent and vulnerable children has a powerful manipulative potential: it evokes paternal feelings which in turn might stimulate compassion towards the misery of all people in Somalia. Therefore, the manipulation of ‘the dominant victim code of the media’, as Höijer calls it (2004), serves the good cause. The sincerity of Iman’s intentions is proved by the repetition of the word wiping, which signals her commitment to help compatriots.


Similarly, since Iman is reporting on the crisis in Somalia from New York, she can be considered as an urban war journalist in Sreberny’s sense (2002). Despite the geographical distance, she is capable to report on the events in Somalia as if she has witnessed them directly. Iman offers an in-depth insight into the situation in Somalia at the moment as she contrasts it to the famine which stroke Somalia in 1992, which she witnessed herself as she was at that time in the country with the BBC crew making a documentary on the famine. By reporting on the famine in Somalia taking place at the moment in the context of the 1992 famine, Iman provides a powerful visual image which helps to realize the complexity of the present-day situation. In addition, her report serves as a form of critique on the inefficiency of humanitarian aid measures used to prevent such a critical situation to happen. 


Another aspect of urban war journalism reflected in Iman’s report is emotionality. Due to her Somali origin, her narrative is strongly emotionally loaded. This fact signals her personal commitment to report on what is happening in her homeland in as vivid and appealing to the senses way as possible. Iman’s choice to report on the crisis in Somalia from the position of an ordinary person allows to consider her report as an eyewitness account: she is well aware of the complexity of the situation in the country due to her personal experience as well as interaction with different NGOs and the BBC crew. By combining the ‘dry fact’ information with her personal observations, she provides a personalized account on the crisis which helps to view it from a broader perspective.  


Furthermore, Al Jazeera’s report could be also discussed in terms of global journalism (Fürsich, 2002). One of the most important characteristics of this journalistic trend reflected in the report is “‘framing’ of the Other” (Fürsich, 2002) in a less stereotypical way. The application of this narrative strategy stems from the fact that Iman is of Somali origin. Therefore, she is much more willing to provide the information about the situation in Somalia without stressing the dichotomy us–them, as it is done in most cases. The non-standard format of her report is related to the fact that it focuses on the future of Somalia:  


“There is no other way but to see hope in this. There is no other way. And I see the hope in the Somali women. I see local communities needed to be boosted. I wanna see the international community to really rethink and re-envision what Somalia could be as a government on its own. I really think that we need… this is really a time to rethink and re-envision a new Somalia.”

Here Iman points out that Somalia is not a hopeless country but it has the potential to prevent such a critical situation in which it is at the moment to happen again if the following conditions would be met: (1) cooperation between Somali women would be increased; (2) more local organizations would be established; (3) Somalia would succeed in establishing the central government. All of the mentioned conditions highlight that Somalia is capable to act and does not want to rely only on international support to solve its recurrent problem. These aspirations inform that Somali people do not differ anyhow significantly from people who live in countries in which democratic systems have been already well established. This fact puts into question the validity of the classification us–them as it shows that the Western perspective in the case of Somalia in fact corresponds to the indigenous understanding of what the country should be like. 


In addition, it is also important to take notice that Iman questions the status of women as ‘ideal victims’ (Höijer, 2004): she presents Somali women not as hopeless creatures who need to be protected but as important actors in dealing with the crisis. This unconventional portrayal of women offers a more realistic understanding of the situation in Somalia and draws attention to the fact that compassion for victims of crises in general should not be understood in terms of gender discrimination. In her speech, Iman shows that women can also act, not just be passive spectators of what is going on around them, thus indicating that men deserve compassion on the same terms as women. At this point, her report once again reflects moral journalism: she calls for equal treatment of all people. 


To make a final remark on Al Jazeera’s report, it is useful to discuss it in terms of journalistic values. This discussion to a certain extent will conclude the above done analysis. Al Jazeera’s report can be considered as an example of the report which reflects the recent discussion in war journalism regarding the status of objectivity as the professional norm as it combines the newest trends of reporting on different types of global crises: journalism of attachment (Bell, 1998; Tumber and Prentoulis, 2003), moral journalism (Wiesslitz and Ashuri, 2011), urban war journalism (Sreberny, 2002) and global journalism (Fürsich, 2002). The combination of these narrative strategies shows that the prominence is given to subjective perceptions of events. Nevertheless, the status of objectivity as the central value is not dismissed completely: although Iman’s narrative is centred on her personal reflections on the crisis in Somalia, yet she also refers to the information which she received from some NGOs and the BBC team. As a result, the information she provides becomes less one-sided. 


Therefore, since Iman’s report is centred on her personal perceptions balanced by the information from some authoritative sources, the attention should be paid to the question: “What is the main professional value of journalism reflected in her report?” One of the possible suggestions could be ‘intellectual honesty’ (Stein in Boudana, 2010). There is no doubt about Iman’s sincere intentions to inform the international public about the situation of Somali people in order to help them. Drawing an analogy to Hoskins and O’Loughlin’s (2010) discussion on the weaponization effect of war imagery, it could be stated that she attempts to create a weapon of care: her emotional narrative style can be interpreted as an emergency call for humanitarian intervention in Somalia. At the same time, she refers to other sources, which help to create the impression of detachment and offer a more critical insight to her report. This stimulus for a critical re-examination of Iman’s words can be associated with intellect or analytical thinking. 


4.3. The report of Concern Worldwide: “Drought crisis in Somalia: inside report” [3]
  In order to raise public awareness of the complexity of the situation in Somalia, the report of Concern Worldwide combines different narrative strategies used to report on crises. The criterion according to which the selection was made is the extent to which these strategies help to evoke compassion for Somali people. Therefore, the report becomes a tool for psychological manipulation for a good cause: Concern Worldwide is an international non-governmental organization which deals with global humanitarian issues, and thus the public can be sure of its sincere intentions to help people in the crisis-stricken Somalia. To put it differently: the report has a clear functional purpose: it functions as an appeal for donations for Somali people.


One of the narrative strategies used in the report is the ‘four item famine formula’ (Moeller, 1999). Since the report is presented in the form of an eyewitness account, it does not follow the chronological order of the items which is the following: (1) ‘people must be starving to death’; (2) simple causes and solutions; (3) the plot of a morality play; (4) disturbing images (Moeller, 1999). In addition, it modifies the items, i.e. it uses only some of their elements. To illustrate these modifications graphically, the formula of the report could be written as follows: 


(4) disturbing images x [(3) the plot of a morality play + (1) ‘people must be starving to death’ + (3) the plot of a morality play + (2) simple solutions]. 

The explanation of the formula is the following: Throughout the whole duration of the report given by Jennifer O’Gorman, one of the workers at Concern’s Overseas and Policy Communications Office, there is standing behind her a group of Somali people – most of whom are women and children – who create a visual background to her speech. She begins her narrative from describing living conditions in the Koorsan IDP Camp, Mogadishu, in which she is at the moment. She reports that refugees are “in the desperate need of proper accommodation”, that many of them are malnourished and sick, especially children. By highlighting these facts, O’Gorman clearly shows how complex is the situation in Somalia. Her special focus on children reflects ‘the dominant victim code of the media’, discussed by Höijer (2004): images of suffering children are most often used in media reports on crises because of their emotional appeal to the public. Another reference to the code is the image of women and children standing behind the reporter: women as well as children are perceived as particularly vulnerable under extreme circumstances, and thus it is believed that they deserve more public compassion than men. 


In her report, O’Gorman also refers to the first item of the ‘famine formula’ (Moeller, 1999): ‘people must be starving to death’. She informs that behind her back there are some graves of people who died from malaria. She stresses that most of them are graves of children. Therefore, once again she refers to ‘the dominant victim code’ (Höijer, 2004), which is a part of the plotline of the morality play presented by Moeller (1999): children are ‘ideal victims’, whereas the international public is the hero who can rescue them. Such appointment of roles reflects the Western perspective: it undermines the fact that the indigenous community puts a lot of effort to help all people who are in urgent need of humanitarian assistance. Instead of this, the emphasis is put on the role of the international community: at the end of her report, O’Gorman makes an appeal for donations, thus offering a simple solution to the problem in Somalia.


Moreover, O’Gorman’s narrative could be seen as the combination of different reporting practices on crises: journalism of attachment (Bell, 1998; Tumber and Prentoulis, 2003), advocacy journalism (Atton, 2004; Platon and Deuze, 2003), moral journalism (Wiesslitz and Ashuri, 2011) and global journalism (Fürsich, 2002). The most visible reference to journalism of attachment is “reporting with a greater focus on people” (Bell, 1998: 169). The reporter presents the situation in Somalia from the perspective of ordinary people: she shares some individual stories of Somali refugees whom she met, highlights difficulties with which they encounter in everyday life in the refugee camp. As a result, her narrative style is very emotional and sympathetic. 


In this context, two other reporting practices on crises are reflected: advocacy journalism and moral journalism. O’Gorman’s personal commitment to show how the crisis has affected lives of ordinary Somalis puts her in the role of their spokesperson. In addition, she could be also considered as a moralist: by drawing attention to disturbing living conditions in the country, she sends a message to the public in the form of a moral judgement: “If you do not react to this human tragedy, what kind of person are you?” In other words: she tries to evoke compassion for victims of the crisis in Somalia at a moral level.


Furthermore, O’Gorman’s report could be interpreted in terms of global journalism. This journalistic trend offers a critical insight on her role as the spokesperson for Somali people. One of the key concepts which is significant in this discussion is ‘silence of victims’ (Moeller, 1999): instead of letting refugees staying at the Koorsan IDP Camp to voice their troubles themselves, O’Gorman reports everything by herself. As a result, her report fails at delivering a non-stereotypical image of ‘the distant Other’: Somali people are presented as being infantile and primitive because they are not treated as reliable sources of the information on what is actually happening in their homeland. Such characterization might have serious consequences: it might evoke compassion fatigue as the public will get the impression that this report on the situation in Somalia is just another crisis story and that it does not differ at all from other stories on crises. Without hearing voices of native people, the public might not realize the uniqueness of the Somali case and thus it will not pay much attention to it. 


All of the above mentioned narrative strategies used to report on the crisis in Somalia show that O’Gorman takes the role of an active reporter: her speech is emotional, has many details which help to better visualize the complexity of the situation in the country, thus aiming to appeal to public consciousness that more humanitarian aid should be delivered immediately. Looking at O’Gorman’s role from the perspective of war journalism, it can be argued that she does not experience the typical inner tension of how to report on war: “Should it be presented in a neutral, detached way, which would correspond to the professional credo of objectivity, or should it be presented in a more personal, emotional way, which would function as the moral imperative to help suffering people?” (Tumber 2004) O’Gorman presents herself not as a neutral observer but as a participant of reported events, which helps to demonstrate her personal commitment to draw public attention to the Somali case. 


Another relevant issue in analysing O’Gorman’s report in terms of war journalism is reflection of truth. Her personal observations on what is happening in Somalia not only question the status of objectivity as the professional norm both in war journalism and journalism in general but also raise the question of the extent to which she manages to deliver the true picture of the events. Therefore, the report reflects Pedelty (1995: 87), Tumber and Prentoulis’ (2003: 221) argument that objectivity should be dismissed as the professional norm in war journalism as it restricts understanding of the socio-political context of the conflict as well as undermines individual stories of ordinary people. Consequently, the report might fail at delivering the complexity of the situation in the conflict zone by presenting an editorialized picture of events. Having in mind these ideas, it can be argued that O’Gorman succeeds in delivering a more realistic picture of events in Somalia as she does not report on living conditions in the refugee camp in a ‘dry-fact’ format which although corresponds to the idea of professional objectivity, yet gives a restricted understanding of what is actually happening in the crisis-stricken country. She manages to present the Somali case at a more individual level which in turn helps to view it in a broader socio-political context: by presenting the ‘human face’ of the crisis, to borrow the phrase from Tumber and Prentoulis (2003: 225), she draws attention to the fact that there is no narrative scheme which would help to realize the extent of human suffering all around the world and to highlight the need of urgent humanitarian assistance. Only the individual treatment of each case of a crisis will help to reflect its unique socio-political content to the public.  

4.4. Robert Hammond’s photoreportage “Drought crisis in Somalia – in pictures” [4]


Hammond’s work consists of 17 photographs with commentaries under each of them. Although there is no single plot line which would prevail until the last photograph, yet it is possible to draw “a visual trajectory of journalism’s images that extent across wars in different times and places”, to use Zelizer’s words (2004: 125). The photoreportage could be seen as a compilation of more or less interconnected images. Therefore, they could be interpreted in many different ways – they could be even regarded as individual items. Nevertheless, the coherence of the narrative is achieved at a symbolic level: Hammond uses the same symbolic motifs in different parts of his photoreportage, thus making connections not only between some of the photographs but also with other works in which the same motifs are used. This means that Hammond’s work should be analysed in a broader socio-cultural context.

  First of all, the attention should be drawn to the issue of politics: “What kind of political message does the report communicate?” The answer to this question is suggested by the headline: “As thousands flee, and thousands more die, the refugee camps across the region are filling up”. Such formulation shows that the main idea of the photoreportage is to discuss the crisis in Somalia from the perspective of refugees. By highlighting difficulties with which they encounter in everyday life, Hammond aims to draw public attention to the complexity of the situation in the country. In order to communicate his message effectively, he uses many symbolic icons such as: ‘mothers overloaded with children’ (Photo 1; see Appendix) or just ‘a mother and a child’ (Photos: 4, 8, 12), ‘children with flies in their eyes’ (Photo 5), ‘a malnourished body’ (Photos: 5, 9) or ‘a dead body’ (Photo 3), ‘a queue for water or food’ (Photos: 14, 16), etc. By doing so, he refers to common understanding of their meaning. 

  Furthermore, the richness of the ‘emotional content’ (Griffin, 2010) of the photoreportage is achieved by combining visual images with verbal images which take the form of short commentaries under each photograph. One of such examples is photograph No. 7 (see Appendix), which depicts a long queue of Somali refugees – most probably waiting for water or food supplies – accompanied by the commentary: “Built to house 90,000 people, the camp is now home to more than four times that number as people keep arriving.” Although the photograph does not correspond directly to the commentary, yet they are interconnected in terms of symbolism: the commentary becomes a powerful metaphor which helps to visualize the extent of the problem in Somalia, whereas the photograph allows to contemplate on this issue by highlighting the never-ending row of Somali people waiting for help. In addition, its aesthetic appeal introduces more dramatism: it presents how tragic is the situation of these people. Therefore, the combination of these two images confirms Zelizer’s (2004: 117) statement that in many cases the connotative meaning of images is much more important than the denotative: the photograph becomes informative not because of what it actually depicts but what it symbolizes.   

  The communicative power of all of the above mentioned symbolic images is even more strengthened as they also appear in other reports on the Somali crisis. This in turn results in the so called CNN effect (Freedman, 2000; Robinson, 2002): the use of the same symbols in different media formats functions as a strong political imperative addressed to governments all around the world: “Do something to help these people”. On the other hand, Hammond’s call for humanitarian intervention might not be heard: as Tom Post et al. (1991) argue, “[…] repetition breeds indifference” (cited in Moeller, 1999: 14). The public might get the impression that the photoreportage does not provide any unique information about the situation in Somalia and thus they might simply ignore it. 

  One of the most important drawbacks of the report in terms of newsworthiness is the use of ‘the dominant victim code’, discussed by Höijer (2004). There are two central concepts in the code: the ‘ideal’ victim and the ‘worthy’ victim. The status of such victims is given to children, women and elderly people because they are considered to be especially vulnerable under extreme conditions. Thus, they are more likely to evoke compassion (Höijer, 2004: 517, 520). Having in mind the manipulative potential of such icons, Hammond uses them in many of his photographs. He shows special preference for images of suffering children: there are 15 photographs out of 17 which depict children of different ages. 8 of them show infants. There are taken some close ups which help to better illustrate how malnourished these children are. 

  Consequently, such narrative strategy poses the questions about the authenticity and credibility of Hammond’s photoreportage: “Can we trust that his photographs really reflect what is happening in Somalia if he keeps using the so well-known images? Maybe his schematic portrayal of the crisis promotes only a particular ideology? Or maybe he uses clichés because of their aesthetic appeal? Can we be sure that he presents emotionally appealing images in his photoreportage because of their potential to initiate some positive action?” In order to find out the correct answers, there is a need to discuss different implications in more detail.

  The validity of the statement about Hammond’s ideological neutrality is not so obvious as it may seem at first sight. Although he does not work as an embedded photojournalist but as a freelancer, yet still his impartiality could be put into question because of his frequent contacts with different NGOs (Hammond, 2008: 1). However, his personal commitment to protect human rights which took the form of some investigative photoreportages should not be underestimated (Panos Pictures, 2011: 1). This detail from Hammond’s biography seems to be supporting the thesis that he uses symbolic motifs in order to appeal to common understanding of their meaning and to create his weapon of care (Hoskins and O’Loughlin, 2010), i.e. to manipulate them skilfully in order to evoke compassion for victims of the crisis, which in turn might result in support for some humanitarian help initiatives. 

  This weaponization effect (Hoskins and O’Loughlin, 2010) might be achieved thanks to the aesthetic appeal of Hammond’s photographs. Despite the fact that he tends to use symbolic clichés, he seems to succeed in retaining their ‘dramatic visual impact’ (Griffin, 2010: 9) by playing with different shades of black and white. The choice of such plain coloristics allows to emphasize both physical and psychological suffering of Somali refugees – especially to highlight their facial expressions – and to organize different elements on the photographs in the hierarchical relation, i.e. to give visual prominence to some of them by playing with shades of the light. For instance, taking a quick look at photograph No. 16 (see Appendix), which depicts a queue of people waiting for water, the attention is almost automatically directed towards a row of white water canisters as their whiteness is contrasted to the blackness of Somalis’ skin. 

While talking about the organization of elements on the photographs, it is also noteworthy to make a remark about Hammond’s preference for gatherings of people – either chaotic (Photos: 14, 16) or organized in a row (Photo 7): they enable to introduce more action to the photoreportage, show the extent of the problem in Somalia, thus making his report more appealing and persuasive. 

  On the other hand, drawing an analogy to Moorcraft and Taylor’s (2007: 47) idea that “[w]ar has been prettified”, it could be stated that Hammond’s photoreportage becomes not so much a report on the crisis in Somalia as a piece of art. In this sense, the ‘dramatic visual impact’ (Griffin, 2010: 9) of the photographs is perceived not as a call for help for Somali people but as a means to stimulate aesthetic appreciation of tragic events. For example, Hammond does not include any image which would illustrate that the crisis in Somalia also has the military character: one of the consequences of the crisis was the war on terror led by Al Shabab, a local Islamist terrorist unit. The only reference to the war in his work is the comment under photograph No. 3 (see Appendix): “Refugees would rather risk being caught in the crossfire in Mogadishu than face starvation in the countryside”. The photograph offers a censored or ‘prettified’, to use Moorcraft and Taylor’s (2007) epithet, version of events taking place in Somalia: the danger of being killed by the terrorists is reflected only by the image of one dead body which is covered under a blanket and is surrounded by a group of Somali people. Nonetheless, it could be argued that even this image does not refer directly to the war but rather to death in general: the dead body becomes a symbolic icon of the omnipresence of death, which evokes mixed feelings such as awe, intrigue or fear. 

5. DISCUSSION ON MEDIA COVERAGE OF THE 2011 CRISIS IN SOMALIA


  In order to get a more in-depth analysis of the media reports on the 2011 crisis in Somalia analysed in the previous section, there is a need to contrast them. First of all, the attention should be drawn to the issue of ‘balance in terms of ideology’, to use Hoskins and O’Loughlin’s (2010) words. Although all of the reports send the same message: “Humanitarian intervention in Somalia is a must”, yet it is possible to make a distinction between them on the basis of how they communicate the message. The key concepts in this discussion are: the CNN effect (Freedman, 2000; Robinson, 2002) and the Al Jazeera effect, coined for the purposes of this paper. The juxtaposition of these concepts reflects the contrast in providing more ideologically balanced information. This balance, as Hoskins and O’Loughlin (2010: 68–69) argue, is centred on the notion of equal representation of all viewpoints which are necessary to uncover a media story completely. Continuing their argument, it can be stated that the idea of network war journalism, introduced in the theoretical part of this paper, is a direct reflection of ‘ideological balance’ in news provision: since network war journalism is an example of collective war reporting as everyone who has access to new communication technologies can contribute to news provision on war, the information is not just constantly updated but also offers the diversity of viewpoints.        


  At the theoretical level, there is a clear distinction between the CNN effect and the Al Jazeera effect. However, when these concepts are applied to discuss the media reports on the Somali crisis in terms of ‘ideological balance’, this distinction is not so clear-cut: it can be argued that the imperative to take some political measures to stop the crisis in Somalia encoded in the term CNN effect is true for all of the reports analysed in this paper, whereas counter-information which underlies the concept of Al Jazeera effect is reflected with a different degree of intensity. To illustrate this, it is useful to contrast the reports of Al Jazeera and Democracy Now! on the Somali crisis. 

Despite the fact that the name Al Jazeera denotes some diverse information which offers an alternative viewpoint, yet in the case of Al Jazeera’s report, its value in terms of newsworthiness is reduced if contrasted to the content of the report of Democracy Now!: the narrative of Al Jazeera’s report is based on the interview with the Somali-American model Iman, who basically reflects her own observations. By contrast, the report of Democracy Now! offers multiple viewpoints: there are three speakers who provide explicit accounts on the situation in Somalia which are based both on their personal reflections as well as opinions of some authoritative sources. Therefore, paradoxically, this report is a better reflection of the Al Jazeera effect than the report provided by Al Jazeera itself. This fact informs that the term Al Jazeera effect should not be automatically associated with all Al Jazeera’s productions but understood in a broader media context. 

Having in mind the diverse distribution of components of the Al Jazeera effect and the CNN effect in the media reports on the Somali crisis analysed in this paper, it would be useful to use a new term which would incorporate both of the meanings. One of the possible suggestions is the term YouTube effect, introduced by Daya Kishan Thussu in his lecture “Global Trends in Media and Journalism” given at the seminar “The Future of Journalism and Its Value for Democracy” at the University of Helsinki (UH) on 13th October 2011. He discussed the meaning of the term by contrasting it to the concept CNN effect, which he put as follows: “From the CNN effect to the YouTube effect”. This juxtaposition is useful in a sense as it signals transitions which journalism is undergoing at the moment due to application of new communication technologies. The importance of YouTube, one of the most popular video-sharing websites, for this process is related to the fact that it accumulates media reports from different sources, thus increasing their reach to the public. In addition, it offers a platform for the discussion on news content as YouTube users can leave a comment, lead an online conversation on reported issues or upload their own reports which could offer some critical insights. This interactive potential of YouTube as well as the possibility to contrast facts and opinions on a particular issue can be understood in terms of network society, the concept coined by Castells (2008): YouTube users who actively engage themselves in the discussion on current affairs form a little online community whose ideas can be understood as a significant contribution to public discourse on relevant socio-political issues in general. Therefore, in order to get a complete picture of the media case of the Somali crisis, there is a need to analyse comments under each of the reports. This work, however, is beyond the possibilities of this paper due to the limited space. 

Most importantly, the use of the term YouTube effect to discuss the reports on the 2011 crisis in Somalia is significant in a sense as it helps to combine the central notions of the CNN effect and the Al Jazeera effect: political imperative with contextual objectivity (Iskandar and el-Nawawy, 2004). As it was stated before, all of the analysed reports on the Somali crisis have a clear functional purpose: they function as an urgent call for humanitarian intervention in Somalia. Similarly, the overall impression of the content of the reports is that all of them reflect local sensibilities towards events taking place in the country. To illustrate this, it is useful to refer to the report of Concern Worldwide in which the reporter takes the stance of the spokesperson for Somali people as she provides an emotional report on disturbing living conditions in the refugee camp. Although it might be argued that her report is strongly opinionated as she reflects just one side of the story, yet it cannot be dismissed in terms of newsworthiness as it offers many details from everyday life of Somali refugees which help to better realize the complexity of the situation in Somalia.


Furthermore, the relevance of the term YouTube effect to analyse the media case of the Somali crisis as well as media discourse on global crises in general is related to the fact that YouTube has the potential to offer less-biased information as it is constantly updated from diverse ideological backgrounds. Therefore, in contrast to the CNN effect and the Al Jazeera effect, the term has more neutral connotations as it neither reflects just the Western or the Arab perspective on relevant global issues but combines them together. In addition, having in mind the rise of Chinese media in the global media market, the term can also incorporate the East Asian perspective as well as others. For example, it can be also applied to analyse national coverage of both the Somali crisis and other cases of global crises provided by countries which do not have a big share in the global media market, e.g. Lithuania or Poland. This analysis would enrich media discourse on the Somali crisis by suggesting some alternative viewpoints and making some correlations with other global crises and their reflection in media.     


Another important aspect in the discussion on the reports is representation of war. The analysis of the content shows that the issue of war is subordinate, i.e. it does not appear as the main topic in any of the reports but is just one of the narrative components. This fact may put into question the application of war journalism as one of the perspectives to analyse the reports. To counter-argue this statement, it is useful to refer to the words of Gbeho, Head of the UN Office for the Coordination of Humanitarian Affairs in Somalia (UN–OCHA Somalia), that the crisis in Somalia is a ‘deadly cocktail’ as it is the result of “the ongoing conflict, several consecutive seasons of drought […] and price heights”. Despite the fact that she does not use the word war but instead of it uses its euphemistic equivalent, yet it is clear that the war is one of the key issues in the discussion on the Somali crisis as it is discussed later in more detail both by her and Parenti, a studio guest, as well as it appears in the other analysed reports. 


Moreover, the relevance of war journalism for the analysis is related to its status as a litmus test for journalism in general, to use Adie’s (1998: 54) words: it provides a theoretical framework to analyse the reports on the Somali crisis in terms of news values. One of the core elements of this framework is objectivity, which in a traditional sense has the status of the professional credo in journalism as there is a common belief among journalists that the ‘dry-fact’ format of news delivery helps to convey the most realistic and truthful reflection of reported events (Tumber, 2004: 190). The ongoing debate on whether objectivity should be totally dismissed in war reporting as it restricts understanding of the socio-political context of the conflict (Pedelty, 1995) has a clear reflection in the analysis of the reports on the Somali crisis: since narrative strategies used in all of the analysed reports are based on personal observations of the reporters, references to authoritative sources as well as individual stories of ordinary people affected by the crisis, the reports can be perceived as sources of some valuable information on socio-political conditions in Somalia, which helps to view the crisis in Somalia not as an isolated case but as a part of a complex both political and economic mutual interdependence of the global reach. Therefore, in order to examine media coverage of the crisis completely, special attention should be paid to economic and political dimensions which are relevant in international relations of Somalia.


In addition, it is important to give a brief comment on the role of the journalist in the analysed reports. It can be argued that neither the Somali-American model Iman, nor Jennifer O’Gorman, a worker at Concern’s Overseas and Policy Communications Office, can be regarded as journalists as they do not have an appropriate professional background and thus act more likely as ordinary witnesses of reported events. However, if their roles in providing information on the situation in Somalia were considered in a non-traditional sense, they can be considered as ‘non-professional journalists’, who although lack both education and experience in the field of journalism, yet manage to submit newsworthy media content. Having in mind the ongoing debate among journalists and academics whether objectivity should be dismissed as the professional norm in journalism (Tumber, 2004), the role of Iman and O’Gorman either as journalists, reporters or witnesses is no longer clear-cut and thus can be debatable. 


The last point which should be made about the reports on the Somali crisis is the communicative potential of visual images. The analysis of Hammond’s photoreportage in terms of war photojournalism done in the paper helped to reveal the complex relation between propaganda, symbolism and aesthetics and their overall impact on the newsworthiness of the report. The leading question in the discussion on the photo-narrative was the following: “To what extent does Hammond attempt to deliver the message about the necessity of humanitarian intervention in Somalia and to what extent does he care for aesthetic appreciation of his work?” This ambiguous relation between humanitarian propaganda and aesthetics in the report was conditioned by the use of symbols in many of the photographs. Therefore, although it was argued that the call for help for Somali people was more visibly pronounced than the call for artistic appreciation, yet if the symbols were interpreted differently, the meaning of the photoreportage might change completely. This fact serves as a direct reference to the question on the relation between photojournalism and the CNN effect raised by Griffin (2010: 9) which was presented in the theoretical part of this paper: “To what extent have 24/7 news networks challenged working practices of war photojournalists?” Having in mind the symbolic content of Hammond’s report, this question can be answered as follows: “The interpretative potential of the symbolic imagery used in the report corresponds to the communicative potential of images delivered in the 24/7 news format, established by CNN.” This means that despite the advancement in communication technology, news photographs are still capable to deliver an attention-catching message as they can offer better possibilities for contemplation on some reported events than moving images, as argued by Sontag (1979/1977: 17–18; cited in Hoskins and O’Loughlin, 2011: 23). Nevertheless, in order to understand the importance of news photography in the present-day media environment and its reflection in the media case of the crisis in Somalia, there is a need to discuss the relation between (war) photography and the CNN effect, as suggested by Griffin (2010), in more detail.

CONCLUSION

Media coverage of the 2011 crisis in Somalia is an example of media discourse which offers multiple possibilities for interpretation. Therefore, the analysis of several media reports on the crisis from the perspective of war journalism as well as narrative strategies used to report on global crises provides just a little understanding of the complexity of the situation in the country. Nevertheless, it offers some useful insights which not only help to realize the essence of the problem but also stimulate some critical reflection on how media should communicate information on crises in general so that it will not only be newsworthy but will also have some positive impact on the public, i.e. it will stimulate them to act in order to help suffering people. 

The following conclusions can be drawn from the conducted study: 

1. There is a direct correlation between the choice of narrative strategies used to report on global crises and their effect on public compassion for victims. The analysis of the reports on the Somali crisis shows that the information on crises in general should be delivered in an unconventional format in order to evoke both public interest and – what is more important – compassion for victims. It is important to note that the term unconventional format does not mean that traditional narrative strategies should be abandoned. The reports of Democracy Now! and Concern Worldwide are good examples that the standard ‘four item famine formula’ (Moeller, 1999) can be still used to report on crises but it needs to be modified in order to deliver a newsworthy and attention-catching content. Individual treatment of each case of a crisis will help to overcome the impression that all the time the public is dealing with the same crisis story. 
2. In all of the analysed reports, the status of objectivity as the professional journalistic norm is put into question. All of the analysed reports present events in Somalia at a more emotional level, thus reflecting recent critical discussions on the role of objectivity in war journalism (e.g. Tumber and Prentoulis, 2003; Boudana, 2010). The central argument in this discussion is encoded in the term ‘feminization’ of news values (Tumber and Prentoulis, 2003), which puts emphasis on emotions and subjective perceptions of reported events. Both these aspects are revealed in the reports: the narrative style is a combination of emotions and personal insights of the reporters. This shift from objective to subjective reporting informs of the commitment of the editorial teams as well as journalists themselves to show the public how catastrophic is the situation in Somalia, how many people are in urgent need of humanitarian assistance. Such delivery of the information has a clear purpose: to evoke public compassion for suffering Somali people and to stimulate some action in order to help them. In a broader context, it could be seen as an important contribution in evoking global compassion in Höijer’s (2004) sense: the media reports on the Somali crisis might help to raise public awareness of human suffering in different parts of the world.
3. The combination of more objective information on the crisis in Somalia with subjective perceptions of the reporters offers a broader socio-political perspective on the events in the country. Despite the fact that the reports on the crisis in Somalia offer some personalized information on what and why is happening there, yet the subjective character of the information is balanced by combining it with more objective information presented in the form of facts and figures. In order to understand what kind of effect such combination has on the recipients of the reports, it is useful to discuss it in the context of Hammond’s photoreportage.
The report offers a discussion on the situation in the country at three different levels: political, symbolic and aesthetic. Therefore, it might attract the attention of diverse audiences: some people might get attracted to its aesthetic qualities, others might appreciate the ‘dry-fact’ information on everyday life in refugee camps. Due to symbolic references to other reports on the case of Somalia, the interest in the report might increase: the public might seek to get the information delivered in a simple way or be interested in how Hammond’s report differs from others. On the other hand, the repetitive use of symbols might have the opposite effect: the public might get irritated that the information on the Somali crisis is overlapping and thus they might not pay too much attention to any media channel. This in turn might result in compassion fatigue towards suffering Somali people. Therefore, Hammond might fail to deliver his message in which he calls for humanitarian support for them.  
4. The reports combine stereotypical and non-stereotypical images of Somali people. One of the most visible characteristics in the portrayal of the victims of the crisis in the analysed reports is that all of them follow the principles of the ‘dominant victim code’ (Höijer, 2004), based on the notions of ‘ideal’ and ‘worthy’ victims. Due to their innate innocence and vulnerability, children are considered as having the highest status in the ‘victim hierarchy’. Therefore, they are most often taken as characters in media reports on crises. This rule is also reflected in all of the analysed reports on the crisis in Somalia: suffering Somali children have become as if the icon of the crisis as their images – both verbal and visual – have been (re)used in different parts of the reports. To illustrate this, it is useful to provide some statistical data: as it was mentioned before, Hammond’s photoreportage consists of 17 photographs, 15 of which show infants or children of different ages.   
Nonetheless, the impression of the stereotypical characterization of the victims of the Somali crisis is reduced by the use of alternative characterization patters which are not based on gender discrimination. At this point, it is useful to contrast the reports of Al Jazeera and the Democracy Now! as both of them provide the non-stereotypical characterization of the victims. The Somali-American model Iman, the leading voice in the first report, argues that Somali women are capable to act in order to improve the situation in the country and that they should not be perceived as hopeless creatures who need to be under special protection. In the second report, there is an image of a Somali man who is nourishing a small child at one refugee camp. It signals that men are also extremely vulnerable under such extremes conditions as sometimes their help is mainly reduced to hope that their closest ones will survive. This juxtaposition of the characters shows that in the two analysed media reports there is an attempt to abandon the dichotomy woman vs. man as it distorts the understanding of the complexity of the situation in Somalia by offering a discriminatory perspective on Somali people.
5. Both verbal and visual images of suffering children serve as a tool for psychological manipulation in order to draw public attention to the situation in the country. As it was already mentioned, children are the most popular characters in all of the analysed reports.  Their (re)appearance in different parts of the reports has a clear functional purpose: the public is more likely to be convinced that the situation in Somalia is very complex if images of suffering innocent children are continuously being provided. In addition, they can be understood as a moral imperative to react to the Somali tragedy by offering support for humanitarian help initiatives. 
Similarly, the use of images of children can be interpreted in terms of psychological manipulation. The authors of the reports are well aware that by providing either verbal or visual images of Somali children they can manipulate the public: they not only can catch their attention but also stimulate them to provide some help not just for Somali children but for all Somali people regardless of their age and sex. 

  In sum, the analysis of the reports on the 2011 crisis in Somalia in terms of war journalism and narrative strategies used to report on global crises allows to distinguish 5 key aspects which help to better realize the complexity of the situation in the country and its reflection in media discourse. The juxtaposition of the aspects is centred on the following notions: (1) compassion, (2) objectivity vs. subjectivity and (3) gender stereotypes. The combination of these notions helps to view the media case of Somalia in a broader socio-political context and raises the question of morality: it draws attention to global responsibility for human suffering taking place in the country. Such a complex interdependence between the central aspects in the analysis of media discourse on the Somali crisis and their further implications reflect the idea of network war journalism, introduced in the theoretical part of this paper. It is possible to draw an analogy between recent discussions on the status of objectivity as the professional norm both in war journalism and journalism in general and the 5 mentioned aspects: the discourse of both of them is based on the tension between objectivity, subjectivity and emotionality. This fact highlights that the load of emotions caused by such extreme cases as the crisis in Somalia cannot be editorialized in order to conform to the criterion of objectivity, i.e. neutrality and detachment from the reported events, as it restricts understanding of how complex is the situation in a crisis-stricken country. Therefore, there is a paradox in reporting on global crises: the professional imperative of objectivity puts into question the newsworthiness of media reports on crises if they are just provided in the ‘dry-fact’ format and totally dismiss the information which shows inner concerns of suffering people. To solve the problem, there is a need to balance more objective information with the one which reflects the ‘human face’ of the crisis, to use Tumber and Prentoulis’ (2003: 225) phrase.
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APPENDIX: Excerpts from Robin Hammond’s photoreportage “Drought crisis in Somalia – in pictures”
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Photo 1: A feeding centre in Mogadishu fills with refugees coming to the city to escape drought.
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Photo 4: A mother waits with her child at a feeding centre in Mogadishu.
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Photo 8: A MSF (Doctors Without Borders) feeding centre in Dadaab refugee camp, Kenya, near the 

Somali border.
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Photo 12: The process of feeding malnourished children can be a long and difficult one.
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Photo 5: Raha Abdi Nor has brought her surviving children to Banadir Hospital in Mogadishu where 

they are being treated for severe malnutrition.
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Photo 9: A malnourished child receives treatment at the MSF feeding centre in Dadaab.

[image: image7.png]



Photo 14: Families in desperate need of food and water queue in Dadaab.
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Photo 16: A queue for water at Dadaab, a complex of three settlements, which is the world's largest 

refugee camp.
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Photo 7: Built to house 90,000 people, the camp is now home to more than four times that number as 

people keep arriving.
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Photo 3: Refugees would rather risk being caught in the crossfire in Mogadishu than face starvation 

in the countryside.
Source: The Guardian, 14 July 2011. Accessed at: http://www.guardian.co.uk/world/gallery/2011/jul/14/  somalia-drought-in-pictures#/?picture=376876308 &index=0 on 22 March 2012.
� More detailed information on primary sources is provided on page 58.
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